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The low level of public awareness about philosophy makes the public hold and share wrong notions
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Language is used in various ways and for various purposes, including for creating and solving various
human problems. This chapter rises to demonstrate that language, as a medium of communication
needed and used in all human endeavours, is what could be used to adequately bridge the gap between
philosophy, media, and development in society. Using expository and analytic methods and qualitative
approach, the chapter proves in its analysis that when language is used rightly and efficiently, the gap
between philosophy, media, and development would be bridged adequately and the surrounding issues
addressed significantly. It argues that the gap, which had been created and sustained by inefficient and
wrong use of language in philosophical, media, and developmental matters, could be bridged through
efficient and right use of language by professionals of these trio fields and other individuals in the society
in general. The study submits that language is the panacea for the matters arising from the gap between
philosophy, media, and development.
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The term “cultural diplomacy” denotes a deliberate effort on the part of a government through its agencies
to promote its national interest by projecting its culture to the world. This conception poses a great
threat to other cultures, especially in this era of globalization. Through cultural diplomacy, cultures of
presupposed lesser countries are swallowed by that of super-rich countries. What is seen as the emerging
global culture is actually the culture of the few elitists countries projected on others through cultural
diplomacy. This is another dimension of geopolitics, the promotion of cultural hegemony by the people
of the Global North. Using philosophical methods of analysis and hermeneutics, the chapter contends that
the people of the Global South, especially Africa, should also explore the avenue of cultural diplomacy
to retain their identities in this era of globalization.

Chapter 5
The Media and Development in an Era of Digitalized ECONOmMY .........cccceeveeriiiiiniiiniiinieieieeeieeeen 50
Bassey Okon, NAF School of Public Relations and Information, Nigeria

The chapter looks at the media and development in an era of digitalized economy and how this impacts
on the growth of developing countries. It considers the growth in technology and how this has brought the
world together as visualized by Herbert Marshall McLuhan in his academic coinage of the expressions ‘the
global village’ and ‘the medium is the message’. The chapter posits thatembedded in McLuhan’s concepts
are recurring issues relating to the nature of modern media, media concentration or congregation, media
efficiency or power, media control in relation to who keeps the media gate. The unfolding consequences
of media concentration, media power patterns, rising power of digital media platforms with challenging
implications for world economy in the face of growing ‘paperlessness’ of money raises concerns over
digital money. The chapter posits that money is theoretically returning back to its ‘barter era’ due to
the concentration and growing ‘media power’ as money mutates from paper to paperless digital reality.
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Chapter 6

Symbolism in Digital Space and Transitional Society: New Forms of Communicative Meanings

I ATTICA 1ttt st sttt st s a e st s e sttt et e s aeesaee 69
Melchizedec J. Onobe, Bingham University, Karu, Nigeria

Communication is fundamentally a toolbox of symbols used to create meaning in society. Its existence
is a necessity spawned by circumstantial and society’s contingencies at every turn. It is the reason
languages, cues, imageries, and symbols—the building blocks of communication—continue to evolve
with the times. The ritual of this dynamism is precipitated by a number of factors like socio-cultural
identity crisis, economic and political variables, etc. This transitional socialisation continues to surge in
the digital space of multi-platforms and the internet. Thus, this chapter attempts to evaluate the tenders
of communication in the digital space, its influence on cultural identity, and the place of Africa in the
narrative. The study submits that although the global nature of communication is believed to have
overbearing influence on the continent’s outlook, Africa being a culturally strong entity can outsource
to the rest of the world and into the digital space its numerous rich cues, symbols, and signs to give the
cultural identifiers indelibility and relevance on the global map.

Chapter 7
Indian Television and the Ideologies of Social Development in India..........cccoeveeviriinicnninninnenen. 86
Subir Sinha, Dum Dum Motijheel College, India

In India, the purpose of television broadcasting is to clearly depict an ideology that reflects social
development. In the chapter, the analysis of various case studies shows that the main objective of television
broadcasting in India focuses on the social development of the youth and the society at large. From the
initial days, television is mainly used to disseminate information. Along with this, it performs several other
roles that are related to social development such as propagation of education, support in the development
of knowledge society and in the progress of cultural promotion, creation of health awareness, etc. In
contrast to the essential roles of television, the chapter also highlights the media contents that signify
cultural imperialism and the growth of Indianisation in the media content. The chapter overall signifies
how television is playing a significant role in the social development of the nation.

Chapter 8
Human Development and Advocacy Journalism in the Spotlight: Evidence From a Developing
COUNLTY ittt et et ettt et st s e et e et et e et e e eteemaeemaeemneemaeesneeanesaneenseenneenneen 97
Muhammad Yousaf, University of Gujrat, Gujrat, Pakistan
Syed Hassan Raza, Bahauddin Zakariya University, Multan, Pakistan
Shafig Ahmad Kamboh, University of the Punjab, Lahore, Pakistan

In contemporary media-saturated societies, media exercise a considerable influence on every aspect of
our lives. The issues that reach public consciousness become significant and consequently exhibit more
potential to influence the public policymaking process. Advocacy journalism carries a great potential
to advocate human development issues to policymakers. This chapter reviews the role of advocacy
journalism in human development journalism practices in a developing country such as Pakistan. It is
not a comprehensive survey of the factors associated with media coverage of human development issues;
instead, it offers empirical insight into the role of media in human development.
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Chapter 9
Public Sphere, Development, and the Challenge of Media Censorship in a Dictatorial Democracy:
The African DIIEMMa ........cociiiiiiiiiiiiictte ettt s 112
Thaddeus A. Oparah, Madonna University, Nigeria
Ejike Akpa, Madonna University, Nigeria

The post-independence mantra of most African states signaled a continent with varied ability to advance
her developmental frontiers. However, this has remained elusive owing to many factors among which is
the disillusionment with the ‘public sphere’ by the ruling class because the public sphere presupposes
and guarantees the consent of the governed in policy formulation, better governmental process, and the
possibility of sustainable and true development. This makes the idea of public sphere very important
and a normative concept, as it is an ideal for good/accountable governance. On the contrary, the absence
of the public sphere, a la media censorship, has resulted in a leadership failure in its entirety, which
in turn has truncated and subverted development. Through critical textual and qualitative analysis, the
authors advance the argument that there exists a nexus between public sphere, good governance, and
development. And the connection has almost been rendered a nullity through the actions/inactions of
the political class whose hatred for the public sphere necessitates its negation.

Chapter 10
How Generous Are Foreign Aid Donors in Media Development? A Descriptive Analysis............... 127
Sevinc Ozturk, Bitlis Eren University, Turkey

Media assistance has arisen as a significant tool of media development and democracy initiatives,
particularly in the last 20 years. While the research in foreign aid and democracy aid is rich, studies on
media assistance are quite limited in number due to its novelty. Moreover, existing research on media
assistance usually focuses on the role and/or impact of media assistance on recipient nations’ media
capacity or media independence. Differing from this existing research, this study focuses on the donors
of media assistance and asks how generous foreign aid donors are in media development and what type
of donors provide media assistance. Using data from the OECD, Freedom House, Reporters Without
Borders, and Comparative Political dataset, this study finds that democratic countries, countries with
higher independence in their media, and governments with center ideology are more likely to provide a
higher amount of media assistance compared to others.

Chapter 11

Participatory Communication and Digital Media in Africa: A New Paradigm.........cccceceeveenvnernenne. 149
Desmond Onyemechi Okocha, Bingham University, Nigeria
Roxie Ojoma Ola-Akuma, Bingham University, Nigeria

Digital media has had an unquestionable impact on participatory communication. The use of digital media
has become a part of the community development framework for inclusive participation. Premised on
the foregoing, this chapter sought to examine how digital media, an emerging development in Africa, has
changed the status of participatory communication across the continent. Furthermore, it reviewed how
this new phenomenon has paved the way for empowerment journalism and digital participation, thereby
making participatory communication a community development tool in the 21st century that heightens
collaborations. The study was anchored on theories of new media and development communication.
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The methodology employed a desk review. Findings showed that aside from vitalizing participatory
communication for rural development, community journalists needed to be conscious that they create a
new twist that clashes with what the mainstream media professionals do from a community’s viewpoint,
which can impede participation.

Chapter 12
Post-Truth Politics as a Threat t0 DEMOCIACY .......cceeervieerieeriieniieeieeeieeete e sreesreesreeseeeeneeenenes 172
Kingsley Mbamara Sabastine, The John Paul Il Catholic University of Lublin, Poland

Politics for long has been associated with mendacity, disinformation, manipulation, and at odds with the
truth. In recent times, the term post-truth is used to further characterise politics, which implies a fresh
phenomenon in the conflict between truth and politics. The chapter examines the concept of post-truth
and post-truth politics. The chapter argues that the application of post-truth rhetoric in politics implies
a novelty in politics and in the relationship between truth and politics which undermines democracy. It
is arguable that post-truth condition negatively impacts individual ability to discriminate between what
is true or false taking into consideration the volume of disinformation on the one hand and on the other
hand the need to make informed decisions and choices without having to consult experts at the critical
time that the stakes involved in such decisions and choices are urgent and crucial.

Chapter 13

National Security, Media, and Cybersecurity Threats: A Strategic Framework for Secure

Cyberspace Governance in Developing COUNLIIES ........cccveeeiieriiieerieeeriieerieeeieesieesieeseeesnreesneeesnnes 188
Kursim Leonard Fwa, National Institute for Policy and Strategic Studies, Nigeria

This chapter discusses the nexus between national security, media, and cybercrime in cyberspace
governance. To achieve good governance within nations cyberspace, it becomes essential for the
policymakers to exercise political, economic, and judicial procedures in a manner that ensures that the
people are given their freedom to fulfil their duties and resolve their disputes in accordance with rule of
law. The chapter provides policymakers with insights on how to improve the effectiveness of national
security, counter cybercrimes within cyber governance institutions, and processes in the face of the
changing nature of the use of media and its platforms. The chapter discuss the problematic, the concept
cyberspace, cyberspace, and the changing dynamics and cybersecurity crime: trends, method, risks, and
vulnerabilities. The chapter provides a strategic framework for a secure cyberspace in developing countries,
taking cognisance of the realities and constraints within a developing milieu of the developing countries.

Chapter 14

Digital Governance in Post-Modern Africa: Evolving Realities of a New Communication

Paradi@Im .....cc.eeiiiieieeee ettt e et e et et st e et eebe e e bte e ateeeanes 214
Melchizedec J. Onobe, Bingham University, Nigeria
Desmond Onyemechi Okocha, Bingham University, Nigeria
Michael Agbo John, Bingham University, Nigeria

A strong reason democracy continues to be favored in the 21st century is because it is presented as
more fluid and amendable to political evolution in digitization. While digitization of governance is an
advantage worth exploring, in Africa, Western democracy remains a challenge especially for young
and experimental governments and particularly that the system lacks indigenous organism in origin. A
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fundamental thrust of this chapter therefore is to interrogate how nations of Africa are grappling with
the many variables of democracy as a Sphinx, how good governance, postmodernist demands jump in
the fray of theories and practices to shape the form of governance evolving in Africa. The chapter is a
positional outlook on the development as they unfold. It suggests that though there is a speed deficit of
Africa catching up with the hypothetical perfect Western system’s demand, the dawn of e-governance
in the continent should be uniquely organismic to sync with Africa’s heterogeneous cultural diversity in
order to achieve desired results of speed and all-around development.

Chapter 15

Social Media Activism: Championing and Reconstructing Causes and Values — Mapping the

Social Media Ecology of “EndSARS” Protest of 2020 in Nigeria ........ccccceeeeeerrieenieerieerieeeee e 230
Princewell Nwanganga Achor, Advanced Management Academy, Abuja, Nigeria

This chapter focuses on social media activism and the factors that trigger activism in developing countries.
It philosophically reexamines the aftermath of the EndSARS protest via the lens of social media ecology.
The epistemological and ontological underpinnings of EndSARS media ecology anchor on social media
affordances. It evaluates social movements such as #£EndSARS to identify their impact on addressing ills
that have retarded development in Africa, particularly the Nigerian state. The chapter combines extant
literature with empirical data to discuss socio-politico-environmental realities and issues contributing
to social and political disorder in Nigeria. It also proposes solutions on how people can utilize lessons
learned from the ‘EndSARS’ debacle to advance cause-oriented activities and value reorientation.
Finally, the chapter suggests a paradigm shift from a violent mass movement to a peaceful one, using
the public relations perspective of crisis management.The chapter focuses on social media activism and
the factors that trigger activism in developing countries. The EndSARS protest and its aftermath were
philosophically reexamined via the lens of social media ecology. The epistemological and ontological
underpinnings of EndSARS media ecology were traced to social media affordances. The chapter also
evaluates social movements such as #EndSARS for the purpose of identifying its impact in addressing
ills that have retarded growth and development in Africa, particularly the Nigerian state. The chapter
combines extant literature positions with empirical data to discuss socio-politico-environmental realities
and issues contributing to the growing phenomenon of social and political disorder in Nigeria. The chapter
also proposes solutions on how to utilize lessons learned from the ‘EndSARS’ debacle to advance cause-
oriented activities and value reorientation. Finally, the chapter proposes a paradigm shift from a violent
mass movement to a peaceful one, using public relations perspective of crisis management.

Chapter 16

Global Partnership in Technical and Vocational Education and Training: A Pathway to

Sustainable DEVEIOPIMENT . ........eiiiuiiiiireieeeieeetee ettt ettt ettt e st e e s teesbeesbeeeaeeessaeessseesnseesnseesnseean 251
James Edomwonyi Edokpolor, Benson Idahosa University, Nigeria
Innocent Otache, Federal Polytechnic, Idah, Nigeria

This chapter aims to examine the impact of global partnership in TVET (GPTVET), optimization of
resources (OR), development of higher-order skills (DHOS), and equitable access to lifelong learning
(EALLL) on core values of sustainable development (CVSD). A correlational design was adopted,
and data were collected from a randomly selected sample of 520 TVET lecturers using a structured
questionnaire. Data were analyzed using mean, standard deviation, bivariate correlational matrix, and
hierarchical regression with Statistical Package for Social Sciences (SPSS) version 23.0. The results
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showed that GPTVET, OR, DHOS, and EALLL significantly and positively influence the accomplishment
of CVSD. These findings suggest that the implementation and integration of quality TVET programme
through global partnership would predict the accomplishment of CVSD.

Chapter 17
Artificial Intelligence as a Catalyst for Socioeconomic Development: Challenges and Prospects..... 267
Jude Thaddeus Chibuzo Udenkwo, Nnamdi Azikiwe University, Nigeria

The chapter explores the challenges and prospects in the role of artificial intelligence in development.
Using aqualitative method of analysis, itexamines evidence from crucial literature on artificial intelligence
from diverse scholars and experts in the field. The research began with a conceptual review of Al and
then made a foray into the ethical and epistemological basis of Al It further highlighted the qualities
of Al and the threat that Al poses to the digital divide between North and South. It also examines the
importance of Ai to development, the latest advancements in Al, the importance of Al in the bid by Third
World countries to catch up with development, and qualities and regulatory frameworks for harnessing
and consolidating Al. Finally, it makes recommendations on the best approach to using Al to influence
socioeconomic development.

Chapter 18

Adopting of Artificial Intelligence and Development in Developing Countries: Perspective of

Economic Transformation...........c.cueoiiiiiiiiiiiiieniceete ettt sttt sttt st 276
Daniel Kwalipo Mbangula, International University of Management, Namibia

Manufactured insights has been seen by numerous governments, companies, and visionaries as another
step in improvement. In spite of the fact that artificial intelligence (Al) offers numerous guarantees for
the future, it too presents numerous impediments going forward, especially in African countries, and
no place are those obstacles felt more distinctly than in creating nations. A few nations are as of now
developing policies to upgrade capabilities for understanding issues through the utilize of Al. Any
arrangement to create Al arrangements in a creating nation faces an awesome assortment of challenges,
ranging from getting to power and web, the need of qualified Al pros and licensing agreements, among
others. This chapter discusses the adoption of artificial intelligence and development in developing
countries unloading challenges and best practices.

Chapter 19

Africa in the Face of the AI Wave and the Fourth Industrial Revolution: Leapfrog Opportunities,

Developmental Backlogs, and IMpPediments............coooueerieiriieniiieniiieeite ettt et e 289
Cyril Chibuzo Ezeani, Nnamdi Azikiwe University, Awka, Nigeria

The major concern of the chapter is with the prospects of Al and the generality of the Fourth Industrial
Revolution in the light of Africa’s development and with Africa’s readiness to embrace the new
technology. Using the method of hermeneutics, the work discovers that efforts made in some African
countries to embrace the opportunities offered by the new revolution notwithstanding, Africa seems to
be at the lower rung of the new technological ladder. The chapter discusses the impeding factors and
more while proffering a way out in order to catch into the opportunities created by artificial intelligence.
The chapter further recognizes that Al within the context of contemporary African situation presents a
dilemma given the teeming unemployed demography. Without taking light of this dilemma, the chapter
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tends to view Al emergence in terms of what has been described as a critical juncture, and an adequate
response would ultimately lead to increased prosperity.

Chapter 20
African Multi-Wives Culture: Human Fatality and the Media in Nigeria.........c..ccceeevverieerieenneennne. 305
Ifeanyi J. Okeke, Alex Ekwueme Federal University, Nigeria

Human life is the most prized and valued of all creation. No wonder all human activities, government
policies, and the entire engagements of humanity are anchored on the betterment and sanctity of human
life. Religions all over the world recognize the sacredness of human life as the highest form of creation.
Sadly, the sacredness of human life has been facing a downward movement never experienced in the
history of mankind in the main as a result of incidences of couples killing each other on a mere or flimsy
reason of suspected marital infidelity. Nigeria media quite recently have been agog with daily reportage
of such dastardly acts without a corresponding reportage of possible solution located in the multi-wives
marriage or culture of the African traditional society. This work focuses on the gains of multi-wives
marriage in Africa, which has been in existence since the origin of humanity in Africa. This work is a
wake-up call on the media in Nigeria to rise up to the occasion and do the needful and challenge the
Western culture of individualistic existentialism.

Chapter 21

A Critical Evaluation of Social Media and Human Development in Nigeria.........cc.ccceeeveerveenneennne. 319
Justine John Dyikuk, University of Jos, Nigeria
Joshua Yilhikka Rotshak, University of Jos, Nigeria

Recent fraudulent online activities have drawn the attention of a sleeping nation to the alarming nature
of the increasing rate of hate speech, fake news, and other sharp practices in Nigeria. The corrosion of
values is blamed on the explosion of information and communications technologies (ICT). This chapter
employed theories of legitimacy and dialogic communication to investigate the menacing effects of
unwholesome online practices. It found overemphasis on the negative use of social media and slowness
to acknowledge the significant changes in ICT as factors why people have not taken advantage of social
networks. It recommended ongoing media-education through campaigns and further research on internet
penetration in the country as veritable ways of measuring successes in human development. It concluded
that if educationists and policy makers take advantage of social media platforms, they would remain a
huge resource for human development and national integration.

Chapter 22

The Environment and the Challenge of Technological Development: Perspectives, Problems, and

PIESCTIPIION ...ttt ettt ettt et e st e st e e bt e e bte e sabeesabeesabeeeabeeenbbeesnbeesnbeesases 334
Amaobi Nelson Osuala, University of Ibadan, Nigeria

This chapter examines the ripple effects of technological development on the environment. It exposes
some of the environmental nightmares that has ensued from the exploitation of the ecosystem in the guise
and pretext of attaining science and technological feat. The author argues that no doubt, humans have
recorded unprecedented progress and breakthroughs in science and through the advent of technologys;
the boomerang environmental hazards have however remained colossal! This researcher argues that
to manage the ambivalence and protect the environment from harm, technological advances must be
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conducted through a reasonable action undergirded with what the author has christened the law of
mutual complementary exchange implied in the notion that humans can only survive through exchange
and mutual positive interaction with the environment not as a being-in-the-world serving as a means
to an end but a being-with-the-world; the latter of which shares a relationship of mutual dependence.

Chapter 23
Environmental Degradation and Its Implication for Environmental Sustainability in the Niger

Umezurike J. Ezugwu, Nigeria Maritime University Okerenkoko, Nigeria

There is a high level of abasement and decadence in the ecological and biosphere of the Niger Delta,
Nigeria, due to gas flaring and oil bunkering, often carried out by illegal bunkers around the region. This
has resulted to pipeline damages, caused environmental pollution, and played down on the ethical and
developmental strategies of the nation. This chapter maintains that these illegal and unethical activities
often carried out by both indigenes and non-indigenes, on both government and multinational companies’
investments, are the reasons for environmental degradation, debasement, and underdevelopment in the
Niger Delta. It further points out the causes and effects of oil bunkering in the Niger Delta and shows the
need for the application of environmental ethic, to bear on the discourse on environmental degradation.
This will serve as a moral code to the actors and perpetrators of the said illegal bunkery businesses and
secure and sustain environment for human beings, plants, and animals within and outside the region.
This chapter used conversational method to drive home its points.

Chapter 24

Nigerian Media’s Poor Representation and Negligence of Minorities as a Breach of Ethical

JOUINALISII .ottt st sttt sttt st st st st sate st saaesanesane e 352
Eric Ndoma Besong, Federal University of Lafia, Nigeria

The plights of Nigerian ethnic minorities, arising from marginalisation, account for various national issues,
such as ethno-religious intolerance and crisis, ethnic militia, civil unrest, terrorism, banditry, among
others. The study reveals that Nigerian media play crucial roles in the marginalisation, dehumanisation,
and plights suffered by peoples branded ‘ethnic minorities’. The poor representation and negligence of
the minorities aggravate the plights of the minorities. The study argues that by breaching media ethics,
the Nigerian press violates African indigenous ethical principles. Also, media’s misdeeds against the
minorities amount to breach of ethical journalism. The chapter concludes that besides paying little or
no attention to matters concerning ethnic minorities, Nigerian media aggravate the plights of ethnic
minorities by continuously exhibiting misdeeds against them.

Chapter 25

Radio Programmes for Youth Empowerment and National Development ............ccccecevveinieniennnenne. 365
Emmanuel Olukunle Olumuji, Chrisland University, Nigeria
Olufemi Sunday Onabajo, Chrisland University, Nigeria

Radio as a mass medium remains the most accessible, affordable, and flexible medium of mass
communication in developing countries. Radio can persuade and effectively influence large audiences,
thereby contributing substantially to nation building. Over the years, radio programmes have largely
focused on entertainment, religious, and political matters. There is also a paucity of programmes on youth
empowerment and national development. This chapter examined the availability of youth programmes
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on radio through assessment of selected programme formats to ascertain the shortfalls (if any) of these
programmes in mobilising youths for youth empowerment and national development. The study has as
its theoretical springboard development media theory and agenda setting theory. The chapter adopted
survey method to assess programme formats of radio stations in Abeokuta, Ogun State and discovered
the inadequacy of programmes on youth empowerment. It recommended strategies on how to improve
and use the media for youth empowerment and national development.

Chapter 26

Queen Bee and Her Female Subordinate in Ifeoma Okoye’s “Between Women”: An Intra-

GENAETEA DISCOUISE ...ttt ettt sttt st sbe e st sat e sate st e sbeesaeesaeesaeesaeenae 374
Ebele Peace Okpala, Nnamdi Azikiwe University, Awka, Nigeria

A significant number of studies have proven that women in the African cultural milieu are not only the
oppressed but also are the sustainers of their own oppression. Some scholars have captured the prevalent
crisis between wives and their mothers in law. Not much, however, has been written on abhorring
intragender relationships between some female domestic servants and their mistresses. Using the content
analysis approach of qualitative research method and the theory of Focu feminism, the chapter, therefore,
studies Ifeoma Okoye’s “Between Women” to highlight the daily routine activities of the domestic
servant, her working hours, feeding pattern, and remuneration. These may provide insights into the type
of relationships that exist between the mistress and her domestic servant. The study reveals that a desired
gender justice has not been achieved. The mistress has not used her good offices to foster a fellow woman.
It recommends a more harmonious intragender co-existence amongst women.

Chapter 27

The Fate of Nigerian Women in Armed Conflict Situations: An Appraisal of Adichie and

AgDASTMAIO’S INOVEIS.....uviiiiiieiieeiie ettt ettt e ettt e st e st e st e e ttesbteesnteesnseesnseeensaeenseesnseesnseesnses 387
Adaobi Olivia Thueze, Nnamdi Azikiwe University, Awka, Nigeria

Armed conflicts in many parts of the globe have a major detrimental influence on many aspects of life,
particularly in the affected areas. The destiny of women in armed conflict scenarios, as well as their
survival techniques, was investigated in this research. The chapter employed feminist and psychoanalytical
theories to examine the unpleasant experiences of women in conflict zones by analyzing two female
novels, Half of a Yellow Sun by Chimamanda Adichie and Forest Dames by Adaokere Agbasimalo. It
revealed that the armed conflict had far-reaching and terrible consequences for women and children.
The study, therefore, recommends that women are better positioned to write about their life experiences
that leave an everlasting mark.

Chapter 28
Rethinking the Idea of Sustainable Development in Africa .........ccoocveviiiniiiniiieiiieiieeceeeeee e 396
Vitalis Chukwuemeka Ugwu, Alex Ekwueme Federal University, Nigeria

Africa has a long history of exogenous development initiatives usually directed at addressing various
developmental challenges in the continent. For instance, at the dawn of the 21st century, there was the
Millennium Development Goals (MDGs) meant to address the indignity of poverty especially in Africa.
After that, came the New Partnership for Africa’s Development (NEPAD). Like the MDGs before it, the
objective of NEPAD was to eradicate poverty and place Africa on a sustainable process of development.
The latest in the list of these development initiatives was the 2030 Sustainable Development Goals (SDGs)
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meant again to address the issues of poverty, hunger, health, gender equality, among others. However, in
spite of this long history of exogenous development initiatives, Africa remains largely underdeveloped
— a pointer to something intrinsically and specially wrong with Africa. This chapter therefore calls for
a more endogenous approach to tackling African development challenges as the continent has peculiar
problems requiring endogenous solutions.

Compilation of RefErencCes ...............cocoiiiiiiiiiiiiiiiiieieeeeeet ettt et ese e s 405

ADOUL the CONEITDULOLS .......cevevviiiiiiiieeeeeceeeeeeeee ettt e e et e e e e s s eaareeeesessnnaaaeeeas 453
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XXiii

Foreword

One of the buzzwords in contemporary times is sustainable development. As nations of the world race
against time torealise the goal of reaching development that impacts and/or transcends future generations,
I can only get thrilled about this co-edited book by Drs Desmond Onyemechi Okocha, Melchizedec J.
Onobe and Mirian Ngozi Alike that gives attention to the development needs of emerging economies. It
is even more exciting as the chapters in the book critically look at unique contexts, informed by cultural
norms and indigenous knowledge for development solutions, rather than looking for solutions cultivated
elsewhere.

Unquestionably, one of the cornerstones of lasting development in any economy is research and inno-
vation. Over the decades, developing countries have pumped lots of monies into research and innovation.
Sadly, many in such countries are yet to profit from the yields of research as they continue to wallow
in poverty and underdevelopment. It is little wonder that many believe the research conducted in these
economies are only decorative pieces for the shelves of libraries and archival collections. Another view,
which I tend to lean towards, is that, perhaps, the lenses for examining the issues that confront developing
countries tend to be unfit-for-purpose, thus causing proffered research-based solutions to fall through.

The media also has a crucial place in any development agenda. This is because the media serve as a
watchdog over the various arms of government by exposing the abuse of power, corruption and ensur-
ing political accountability and transparency. The media also empower the public with information to
make decisions on a personal level as well as to make democratic decisions. It is considering these that
I am particularly excited about this book that seeks to connect philosophy, media and development. It
is surely a welcome addition to the body of knowledge, more so when it speaks to issues confronting
developing nations through the lenses of their unique socio-cultural contexts.

The book starts on a good philosophical note with an exploration of the fields of philosophy of
language, film and literature with the aim of establishing the inherent connection between them on one
hand, and to establish their existential relevance to humanity and society on the other. This phenomenal
work leads us to a good discovery of the self in a time when there are various forces of influence which
is leading to pollution of culture and identity. Yet again, the need to take the gown of philosophy to town
is explored in the subsequent chapter with the idea that the media and philosophers can collaborate to
make philosophy accessible to society in order to advance society rather than it being miles away from it.

There is a lot to learn from philosophy for the advancement of society. I also believe philosophies
emanating from developing countries need more recognition than they currently do. I add my voice to
the call in the hope that philosophies proposed by scholars in developing nations will be given the cre-
dence and acceptability they deserve and not relegated to the background. I dare say every knowledge is
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Foreword

ethnic. Therefore, knowledge coming from emerging economies are as valuable as those coming from
elsewhere; their validity and reliability must just be tested within the right contexts.

Developing nations need to reach development that is felt across every fibre of society. It needs to
be noted that the notion and conceptualisations of development do not reside with certain people. De-
velopment must be indigenously driven. Thus, a people’s unique cultural and socio-economic contexts
must dictate their development agenda. The book covers important developmental issues in contexts
like Nigeria, Pakistan and India, providing us with unique perspectives to handle issues of development.

Questions related to the role of participatory media in development, development aid for media and
use of digital technologies, social media activism and digital governance have converging implications
on human and societal development and their exploration in this book provides critical insights. I am
also happy environmental issues are explored in the book. The environment is the nucleus of life, and by
extension society. One cannot talk about development without including discussions on the environment.
Without a safe environment, no human being can survive, let alone a development initiative.

This co-edited handbook rounds off discussions with a call to Africa to not simply swallow, hook-
line-and-sinker, exogenous development initiatives suggested to Africa. Africa’s challenges may not be
unique but solutions to these challenges must be context driven to inspire long-lasting successes. Rightly
so, the author encourages the nations of Africa to look within to tackle development challenges, bearing
in mind its unique socio-cultural and economic circumstances. This is surely a good call on a good note!

I conclude by saying this book accomplishes something that is increasingly becoming critical in the
scholarship of developing nations: decolonization of knowledge. Aside it being one of the blueprints
of a decolonized scholarship, it serves as a motivation that it is possible to look within for real and last-
ing solutions for the challenges of emerging economies. It is my hope that this handbook serves the
purpose for which all the authors stived for. It is an honour to have been asked to write the foreword to
this tremendously important book.

Theodora Dame Adjin-Tettey
University of Ghana, Ghana & Rhodes University, South Africa
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Preface

In the developing nations of Asia and Africa philosophy is a strong plank of sociological corporality.
Much of it, however, is embedded in the traditions and cultures of the people and rarely do intelligentsias
show its curious confluence with the rhythm of cosmic ideology and meta-manifestations in quarters of
media and sustainable development. The veins on the body of knowledge are not worked out to show
the fitness and muscularity of the African philosophical narratives in education today. The narrative is
that Africa and other developing economies are disproportionately obese or terribly rattled by kwashi-
orkor, idea and initiative-wise. This may be hereditary of the general malaise of colonialism, the beaten
epistemological path and long tutelage of these nations by their colonial masters.

Beyond the surface mention and effects on the economic wellness of the nations, the gullies created
by floods of Western incursion of the continent of Africa, for example, has swigged the crust of the
socio-psychological outlook and political philosophy of the people. The crevice and the gully on the bloc
of scholarship content and context in Africa are deep (Lodewyckx, 2020; Kasanda, 2015).

Media and development were twin forks that were valued as external implements in their operation-
alization in the sphere. Both, in literature, have been systemically indigenized to Western development
models and paced as mutually complimentary even as theorists of Diffusion of innovation suggests. That
diffusion (media) and innovation (development so called) variant have asphyxiated organic evolution
and adaptation.

What is remembered for the longest is that Africa as a continent is a consuming economy. The tale is
strewn from concept to product and the potentials for indigenous ideation, the framework and production
capacity all continue to be undermined, thanks to the leaders that went a borrowing. Their choice has
derailed development and self-sustenance in the context of the socio-political organism leading to the
absorption of the identity of the lands and people.

Even then some people see the binary for constructing development in Africa, Asia and Latin America
within the corridors of technological paraphernalia and think of it as possessing singularly the propen-
sity of ending poverty within the assumptive neoliberal economic principles in a blink. This is in utter
disregard of “alternative development” thinking and practices. Clearly, the problem is rarely studied
in a holistic manner. In Africa, much of the concern as scholars have noted is that development within
the framework of expectations of modernity has engendered technicized, disembodied, depoliticized
and sanitized approaches to “development” as a linear process of routinized, standardized, calculable
and predictable practices (Ferguson 1990). Overall, the question is how sustainable is the hackneyed
practice of undue emphasis on teleology and analogy than on the systematic study of ongoing processes
of creative negotiation by Africans of the multiple encounters, influences, and perspectives evident
throughout their continent?
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The indices of measurement are strangely quantitative, when evaluating dividends; the euphoria of
political correctness blinds from seeing the temporality of the gains. The often rehearsed and remix
rhythm of millennia development goals is only a short stanza in the sum musical notation of poverty
eradication and other millennial development objectives orchestrated by development watchers. Although
these are World Bank benchmarks the calculus are graphed into limited prisms of evaluation and scien-
tific rationality in measuring realities in the material turf of existential realities of developing nations.
So are the right things being measured seriously? It seems that human development is parenthesized in
the midst of other advances. The inadequacy is becoming apparent.

The saggy nature, for example, of both media structure, operations in developing economies of Africa,
Asia and Latin America have stimulated a quest of innovative indigenization of media and development
along the streams of philosophies that wear the nativity of the professors and the land of their cultiva-
tion. It is this situation that has inseminated a movement whose focal pursuit is shaped more-or-less
by critical approaches to development, its mechanisms and articulations. From that extraction several
African scholars involved in the process, regardless of their domain of investigation, are now bending
over; cultivating vigorously topics and turfs that essentially reflect the grail such as “African knowledge
and development (Wiredu 2000, Eboussi-Boulaga 2000, Karp and Masolo 2000), African culture and
human rights (Njoku 2004), African economic growth and global economy (Moyo 2009), globalization,
international cooperation and governance policy (Lauer 2007), African Journalism (Hallin and Mancini,
2004; Nyamnjoh, 2005) African Philosophy (Kasanda, 2015). Clearly this paradigm shift that is like a
budding flower is seeking to unbalance the imbalance. That ignominious path has been the worn track
popularized by leaders in most developing nations.

Experience reveals that the road to recovery is always niched in critical knowledge and illumination of
apeople. This treatise is part of a serial of many-sided intellectual renaissance that seeks to ignite cerebral
fireworks to light up grown path that are pertinent and pathological to the evolution of development in
nations of Africa and Asia. Creatively, the scholars in the different chapters of this work took dives into
different segment of the deep from the realities of the sociological ambiance to the more serene turfs of
philosophy and psychology, right through technology.

The first chapter, “The Nexus Between Philosophy of Language, Film, and Literature: A Hermeneutic
Approach,” deepens the discuss by exploring the nodes between literature and the filmic narratives of
culture.

The second chapter, ‘“Philosophers and the Press in the Collaborative Task of Demystifying Philosophy
Through Increasing Public Awareness,” advocates for a collaboration between philosophers and the press
(the convenient media of communication) in the task of increasing public awareness regarding philosophy
— the study of socio-psychological outlook of existence that has been so misunderstood and mystified.

Chapter 3, “Language as a Medium for Bridging the Gap Between Philosophy, Media, and Devel-
opment” calls for a redefinition of language as the expressive linkage between philosophy, media, and
development.

Chapter 4, “Cultural Diplomacy as a Dimension of Geopolitics,” is a philosophical call to re-oxygenate
suavely the values of unique culture in a society overcharged by abstracted ideology of smelting cultures
into a bleep called globalization.

Chapter 5, “The Media and Development in an Era of Digitalized Economy,” peels off an intriguing
back revealing more than a nexus between media and development. It shows that the digital clock that
spawned the media into a digital institution have given them the gene of second-generation parenthood
to digital economy and money.
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Chapter 6, “Symbolism in Digital Space and Transitional Society: New Forms of Communicative
Meanings in Africa,” is an epiphany of the tenders of communication in the digital space, its influence
on cultural identity and the place of Africa in the divide.

Chapter 7, “Indian Television and the Ideologies of Social Development in India,” is a testament of
how cultural imperialism that subverts the core objective of television - social development — can be
circumvented with a typical case of India’s Indianization in media content in the plate.

Chapter 8, “Human Development and Advocacy Journalism in the Spotlight: Evidence From a De-
veloping Country,” cups journalism as a socio-cultural science that could use the dynamics of peoples’
realism as a buffer for needs attention, agenda and measurement indices of performance or otherwise
in human development.

Chapter 9, “Public Sphere, Development, and the Challenge of Media Censorship in a Dictatorial
Democracy: The African Dilemma,” unveils the beatitude of public sphere as the rudiment of public
communication and the foundation of any enduring governance in society.

Chapter 10, “How Generous Are Foreign Aid Donors in Media Development? A Descriptive Analy-
sis,” looks at the political economy of media aid particularly from established democracies.

Chapter 11, “Participatory Communication and Digital Media in Africa: A New Paradigm,” premises
digital media within the ridges of participatory communication. It advocates that the technology could
be the fuse that lights the way for self-determinism for Africa and the rest of the developing nations.

Chapter 12, “Post-Truth Politics as a Threat to Democracy,” examines the concept of post-truth and
the politics of post-truth — and the taste that leaves in the mouth is whether the variegation of truth in
the economy of world politics is a ‘matterization’ of truth.

Chapter 13, “National Security, Media and Cybersecurity Threats: A Strategic Framework for Secure
Cyberspace Governance in Developing Countries,” meets the challenge of globalization and its fallout
in a nifty and an organic triangulation of policy makers with keys to improve effectiveness of national
security, counter crimes and advance public governance.

Chapter 14, “Digital Governance in Post-Modern Africa: Evolving Realities of a New Communication
Paradigm,” critically analysis governance in the context of new reality of Netizens and the theoretical
aspiration of post-modernist clamor for more purposeful and community-centric leadership style.

Chapter 15, “Social Media Activism, Championing, and Reconstructing Causes and Values: Mapping
the Social Media Ecology of ‘EndSARS’ Protest of 2020 in Nigeria,” evaluates activism and protest
within the borders of existentialism, interrogating the epistemology and the ontological underpinnings
of #ENDSARS press ecology traced to populace social media interactivity and feedback systems.

Chapter 16, “Global Partnership in Technical and Vocational Education and Training: A Pathway
to Sustainable Development,” makes a unique proposition that vocational education should be seeded
within the fertile grounds of the core cultural values of a milieu in order to reap sustainable develop-
ment dividends.

Chapter 17, “Artificial Intelligence as Catalyst for Socio-Economic Development: Challenges and
Prospects,” combs the future of socio-economic development and stretch its brightest furs on Al, but
objectively points to the pitfalls for a poorly prepared economy to take on with a solid grid on its national
identity.

Chapter 18, “Adopting of Artificial Intelligence and Development in Developing Countries: Per-
spective of Economic Transformation,” is a philosophical investigation into the wisdom of man using
technology to replace himself. If Africa must proceed along that path, it provides salient philosophical
considerations that should not be ignored
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Chapter 19, “Africain the Face of Al Wave and Fourth Industrial Revolution: Leapfrog Opportunities,
Development Backlogs, and Impediments,” assesses the opportunity of Africa diving into the current of
Artificial Intelligence in the Fourth economic revolution that has dawned.

Chapter 20, “African Multi-Wives Culture: Human Fatality and the Mediain Nigeria,” is a philosophical
heel turner on the imposed monogamy preachment of Judeo-Western tradition with a renaissance call on
media to make that an agenda that could be a panacea for the rising fatality rate from bouts in marriages.

Chapter 21, “A Critical Evaluation of Social Media and Human Development in Nigeria,” evaluates
the flabby influence of social media with its consequence of misinformation, fake news and seeming
vista for scam and submits a compelling call for media literacy across board for all content consumers.

Chapter 22, “The Environment and the Challenge of Technological Development: Perspectives,
Problems, and Prescription,” looks at pushbacks of nature against technology’s many violations of the
environment. It pumps up the metaphysical dimension of nature’s consciousness to self-defend and
submits a safe capsule of operation called law of mutual complementary exchange.

Chapter 23, “Environmental Degradation and Its Implication for Environmental Sustainability in
Niger Delta,” squares in on a typical example in the Niger Delta and reveals that man and nature share
a simultaneous healing space in the of ecosystem development.

Chapter 24, “Nigerian Media’s Poor Representation and Negligence of Minorities as Breach of
Ethical Journalism,” gauges the derailment of local media from values of objective humanist empathy
influenced by Western doctrine of impassionate representation and values of capitalist (economic/per-
sonality cult) prominence.

Chapter 25, “Radio Programmes for Youth Empowerment and National Development,” stretches the
sublimity of radio as a mobilizing force of youth empowerment by particularizing on areas that have not
been explored in conscription campaigns.

Chapter 26, “Queen Bee and Her Female Subordinate in Ifeoma Okoye’s “Between Women”: An
Intra-Gendered Discourse,” is an antithetical searchlight against the popular media agenda of patriarchal
violence calling on a multi approach spectacle to the socio-psychological dysfunctionality. Violence
could be intra gender not only inter gender.

Chapter 27, “The Fate of Nigerian Women in Armed Conflict Situation: An Appraisal of Adichie
and Agbasimalo’s Novels,” investigates conflict as a fallout of patriarchal society dominance, revealing
that the collateral impact of conflict is harder on women and can be better told by them.

Chapter 28, “Rethinking the Idea of Sustainable Development in Africa,” x-rays philosophically the
numerous programs saddled to cure Africa’s malaise. The crux of the chapter deflates the casuistry of
many flavors of recycled programs as cure and re-gears development adventurers to endogenous page
flip as a lease of fresh breath.

Desmond Onyemechi Okocha
Bingham University, Nigeria

Melchizedec J. Onobe
Bingham University, Nigeria

Mirian Ngozi Alike
Nnamdi Azikiwe University, Nigeria
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Chapter 1

The Nexus Between
Philosophy of Language,

Film, and Literature:
A Hermeneutic Approach

Osemwegie Taiwo Wesley
University of Benin, Nigeria

ABSTRACT

The work explores the fields of philosophy of language, film, and literature with the aim of establishing
the intrinsic nexus between them on one hand, and to establish their existential relevance to humanity
and society. Man as an existential, social, and cultural being, and no doubt finds this expression in his
use of language and artistic creations. The imperative question is, how is it possible to use language
to communicate what is not real and what is real? The work argues that though language somewhat
sets the limit or demarcate the boundary between what is real/meaningful and what is not/meaningless
according to the view expressed by Wittgenstein and the logical positivists, is that enough to abandon
or jettison human artistic works as constituting nothing but mere entertainment? The work submits that
consideration of film and literature as ersatz and which sole purpose is amusement is mistaken. Rather,
the work advanced the argument that film and literature and every other human artistic works represent
existential reflections of man’s true self in the “life-world.”

INTRODUCTION

The corporeal nature of the human person sets him/her as part of the natural order. The human person,
from a naturalistic outlook, could be seen or viewed as a material or physical substance. Certain traits
displayed by man, not only sets him as superior specie among the hierarchy of beings but also far above
other species of creation. Humans are believed to exhibit a superior communication ability which distin-
guished them from other animals. His language ability which is seen in speech construction and cogni-
tive capacity to learn, decode and use language attests to man’s organizational skill and this confers on
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him a social nature, “hence by giving man the gift of speech nature intends him to live in a community”
(Omoregbe, 1991, p. 159). By and large, language makes it compulsory for humans to necessarily exist
in a society. This peculiar characteristic coupled with a very developed rational mental faculty bestows
control and mastery on man which has not only aided him to relate with his kind but also made him to
assert his subjugation or dominance of his environment and the universe in general. This follow from
the level of civilization humans have evolved over time. It may not be surprising given the remarkable
manner humans have organized their society and set order in the global sphere, inevitably may have
elevated humans to the level of intelligent and rational beings.

Humans, in comparison to other animals, though arguable, have a highly developed mental faculty. This
display of intelligence and mental cognition is demonstrated in his inventiveness and creativity. Human
being is believed to be the only specie who is able to entertain himself and other humans through artistic
creations such as film and literature. Whether in written or unwritten form, the intention or message is
usually conveyed through language. Hence, language is vital to film and literature if their usefulness or
pragmatic relevant is to be felt by their intended audience. Film as well as literature is not a creation for
itself. It is not an end in itself but a means to an end. For the end to be completely grasped and under-
stood; the language must be clearly devoid of any form of ambiguity or esoteric coloration. Not only
are syntax and semantics important in language, meaning and clarification are also fundamental in the
matrix of communication. This informed why philosophy of language ab-initio, from the ancient time
to modern and contemporary epochs has continuously apt on the distinction between language that is
meaningful/useful/sensible and language that is meaningless/useless/nonsensical. Consequently, if the
idea/message of film and literature are largely conveyed using language, then these ideas/messages must
be subjected to the scrutiny/interrogation and interpretation of philosophy of language.

One of the focuses of this paper is centered on the question how well are ideas in the mind of the
novelists/playwrights and filmmakers exactly replicated using language/words in their works such that
the imagery and the motive of the playwrights/filmmakers are conveyed without ambiguity to the audi-
ence? For scholars of philosophy of language, the relationship between ideas and reality is a fundamental
question that must be approached if the knowledge of film and literature are to serve the aesthetic purpose
of humanity. The approach to this work begins with conceptual clarification of main terms, the nexus
or connection between philosophy of language, the analysis of film and literature and their relevance to
man and societal development, followed by the role of language in distinguishing what is real and what
is not and the argument(s) to refute the idea that film & literature are for mere amusement/entertainment.

CONCEPTUAL CLARIFICATION OF TERMS

The concepts or terms to be clarified here are philosophy of language, film and literature. We shall be-
gin with philosophy of language. Philosophy of language as the name implies is philosophy examining
language. It is “concerned with four central problems: the nature of meaning, language use, language
cognition, and the relationship between language and reality” (Philosophy of language, 2019). Generally,
it is an inquiry or investigation into the origin, nature and the use of language. Basically, with reference
to “Philosophy of Language” (2019), scholars of language, especially in the domain of philosophy,
would like to understand what speakers and listeners do with language in communication, and how it
is used socially. Secondly, would like to know how language relates to the minds of both the speaker
and the interpreter and finally, they investigate how language and meaning relate to truth and the world.
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At the domain of language is linguistics— the scientific study of human language (Halliday & Jona-
than, 2006). In this regard, “linguists have developed at least two general methods of understanding the
relationship between the parts of a linguistic string and how it is put together: syntactic and semantic
trees. Syntactic trees draw upon the words of a sentence with the grammar of the sentence in mind. Se-
mantic trees, on the other hand, focus upon the role of the meaning of the words and how those meanings
combine in order to provide insight onto the genesis of semantic facts” (Philosophy of language, 2019).
While language is the vehicle for conveying meanings, it must be conveyed explicitly to the audience or
hearer/listener. In Achebe’s words, language may be described as the “palm-oil with which words are
eating” (Achebe, 1958).

By and large, philosophy of language “is the general attempt to understand the components of a
working language, the relationship, the understanding speaker or writer has to its elements, and the
relationship they bear to the world. The subject therefore embraces the traditional division of semiotics
into syntax, semantics, and pragmatics. The philosophy of language thus mingles with the philosophy of
mind, since it needs an account of what it is in our understanding that enables us to use language. It also
mingles with the metaphysics of truth and the relationship between sign and object” (Blackburn, 2005).

The earliest interest in language perhaps during the ancient Greek era was as a result of the need
or role of language. It was mainly used for philosophical argumentation. As knowledge evolves, this
instrumental use of language gave way to the analysis of language. It was at this stage that language
becomes an object of philosophical inquiry.

Accordingly, philosophers at least from time of Plato conducted inquiries proper to philosophy of language.
They investigated the following; 1. how words acquire their semantic values; 2. how proper names and
other singular terms refer, 3. How words combine to form larger semantic units; 4. The compositional
principles necessary for language understanding; 5. How sentences, statements, or propositions come
to be truth-evaluable; and among later figures of the classical period, 6. How propositions, as abstract,
mind-and language-independent entities, are to be (a) characterized in terms of their constituents,
(b) related to minds and the natural languages used to express them, and (c) related to the language-
independent world (Craig, 1998).

Film is the representation of life on stage. It could be movie, fiction and nonfiction. Film has become
a global industry with very large participants comprising filmmakers, actors/actresses, the audience and
all what not. All over the globe, film has become a hug business for lots of persons. Beside this business,
some films are designed to instill morals and shape human character or behavior. As said earlier, a film
is a reproduction of true life story or situation on stage, cinema, media and any other electronic media.
Film transmits knowledge. Sometimes, it does not only capture past events but also future events. It
has the capacity to reveal what has been suppressed or hidden. It is also informative and educative by
breaching the gap between people’s or societal historical past, culture, tradition or a way of reverberating
a societal historical cum cultural past. Film is used to communicate and remodel wrong, mistake for the
purpose of avoiding or repeating same error. Film also can be used to promote culture, unity, among a
dissenting group/people. It could also be used as a satire, that is, to criticize a popular misleading idea,
policy, ideology or traditional belief such as killing of twins, slave trade, child labor/abuse, bad gover-
nance and other social maladies.

Film is very germane as it relates to people’s emotions, psychology and thought formative process. It
has a way of connecting people to themselves, especially watching a film or movie that steers or creates
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empathy. One is able to connect and relate one’s self evoking emotions and creating feelings as if the
actors were oneself. It becomes a mirror to examine or x-ray oneself and character. Without necessarily
having to read about one’s past, film or movie could become the mirror one examines himself/herself.
It re-enacts the Socratic dictum that an unexamined life is not worth living. Film becomes the means to
examine oneself morally.

Literature is a literal performance. Most times, if not all times, literature could mean a person’s (writ-
ten or dramatists) attempt to reproduce certain view of the world or reproduce his intentions. Majorly,
literature is in written form and it is received from the following contexts: cultural, economic, political
and religious. It is basically refers to written works, particularly those with superior artistic or intellectual
merit. As a subject, it mainly refers to the study of written work. However, there is also oral literature
(Hasa, 2018). Literature may manifest in the following perspectives; form, politics, ideology, consciousness
etc. In the view of Kennedy & Gioia (1995), literature may be an artifact, a product of social conscious-
ness, a world vision and also an industry. It is germane to state that not all forms of literature could be
expressed /written or done using language. The point here is that though language is not in written or
spoken form; it could be non-verbal or “visual poetry” as Neff (1998) described it. Typical example is
the type of drama in The Water Station, “first created and performed in 1981 by Japanese playwright/
director Ota Shogo (1939-2006) and the Theatre of Transformation (Tenkei Gekijo) (Zarrilli, 2009).”

Furthermore, Sapir (1991) defines ‘literature’ as an ‘expression’ of ‘unusual significance,” but ‘does
not exactly know how to measure this. Similarly, he opines that ‘literature’ has two distinct kinds or levels
of art: ‘a generalized, non-linguistic art; and ‘a specifically linguistic art’. The medium intertwines the
latent content of language-our intuition record of experience-with the particular confirmation of a given
language-the specific “how” of our record of experience. This definition of literature brings to the fore
the nexus between language, literature and human experience. Language here is the vehicle for com-
municating human experiences whether in the area of film or literature. That such a connection exists
and that language is at the centre of human experience presupposes a meticulous analysis of language.

THE NEXUS BETWEEN PHILOSOPHY OF LANGUAGE, FILM AND LITERATURE

Before x-raying the nexus between philosophy of language, film and literature, it is germane to first
establish the nexus between film and literature in order to appreciate the context upon which both terms
intertwine in the ongoing discourse. As a point of departure, one of the ways to look at the relationship/
connection between film and literature is through the work of Edward Huddlin. According to Huddlin
(1979, “one way of regarding film as analogous to literature is based on a comparison between the
structure of verbal language and the function of visual imagery in the cinema.” Elucidating further, Hud-
dlin (1979") stressed that “films are thought to be “read” like novels, meaning that (1) the filmic image
is considered logomorphic, and (2) editing is thought to constitute a syntax. Thus words are compared
with shots, sentences with sequences, paragraphs with scenes, cuts and fades with punctuation, etc.”
Furthermore, “Pudovkin’s view of cinema, then, is that the semantic and syntactic structure of film
parallels that of literature. Images are analogous to words, editing is analogous to syntax, and the pro-
cesses of artistic creation and appreciation are the same in each case” (Huddlin, 1979). In the same way
philosophy of language cross-checks ideas with reality; so did Pudovkin to film and literature when
examining their relationship thus “... the process of making a film is one in which the scenario writer
begins with some set of preconceived ideas, set out in a rough script, and then “writes” directly on the

5116720

3
P
Address: 10F



Desmond Okocha (des

1G1 Global Flatiorm

wonddoo@yahoo.com) Downloaded: 5/16/202

The Nexus Between Philosophy of Language, Film, and Literature

film, substituting an image for each word, until the written word is translated onto the screen and appears
in plastic, visual form” (Pudovkin, 1950). So far, we have seen that film is analogous to literature in
some ways. Another way to compare their similarity is that both come under the umbrella of aesthetics
discourse. Having explicated their similarity, let’s proceed to establish their connection with philosophy
of language.

Film is a narrative or experience transmitted to the audience using language. Whether the idea or
thought transmitted is a moral lesson or not, mere fantasies, fiction or non-fiction, requires language.
Though film could create in the individual comic relief or hilarious feeling, the language must be well
thought out. Philosophy of language is not only just clarification of our ideas or thoughts but also the
intention behind those who created the film. Language is crucial to meaning. To understand the intended
meaning conveyed by any film or work of literature, the tool use in conveying the idea; which is language
has to be thoroughly scrutinized. Most film’s languages are served to mislead the intended audience or
language users. This is where clarification of thought or idea comes in. The intention must be clearly
pointed out. Every film or movie is designed to serve a given or specific purpose. It is not the case that
film or movie is intended to depict what has no bearing in reality. Fictional movie of whatever kind may
be intended to steer morals, evoke emotions and pleasure, it must be narrated using language that really
depicts such scenario or situation.

One of the goals of philosophers of language is that language must correspond to actual or true state
of affairs. For example, when I assert that Wesley is the current President of America, such language
must correspond to real or actual state of affairs. Otherwise, it will be regarded as false, thus making
the statement meaningless and fallacious. In this regard, language becomes the means for demarcating
“what is” from “what is not.” The language philosophers, especially the linguistic analysts of British
origin call for the usefulness of language. Though the American counterparts did not really focus on the
relevance or meaning convey by language, their focus or emphasis was on the pragmatic use or purpose
of language. Care must be taken here, because the usefulness or pragmatic use of language got less
attention or favor from philosophers who were critical about metaphysical or transcendental realities.

Some films/movies or novels have metaphysical contents/outlook. In fact, fictional and non-concrete
movies such as matrix, space-X, etc composed of some metaphysical stuff. Whether these films convey
morals or knowledge, for those opposed to metaphysical language would regard it as meaningless and
nonsensical. X-raying movies/novels from this perspective call to question the essence and purpose at-
tach to such aesthetic works of art. Aesthetic creation is not only the goal of film or movie and work of
literature. The question of actual or real importance of such an art comes into limelight. For this reason,
films/literature must be categorized according to the bearing they have on the concrete or existential
terrain of man. Film/literature therefore cannot attempt to establish or set its own standard as to what
(constitute) “essence,” “truth,” “beauty”, “relevance” etc. in its work. Rather, it is philosophy of language
that does this assigning and clarification.

In literature, reference must be made to the connection between what is depicted and what is portrayed,
so also is the language. Though here emphasis is not on the distinction between depiction and portrayal,
in order to change what is portrayed, the words which make up the work itself would also have to be
changed (Hudlin, 1979). It must be stressed that it is words that convey both the entities that is depicted
and what is portrayed. The language or words must be intrinsically connected or hold similarity to what
is depicted and what is portrayed. This is synonymous with or related to “the “substitution” theory of
metaphor associated with Aristotle, since he seems to insist on (1) the reduction of visual metaphor to
verbal metaphor and (2) the reduction of these two to literal meaning” (Hudlin, 1979).
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One way to clearly say that the nexus between philosophy of language and film/literature has been
achieved or established is when filmmakers/novelists/playwrights reflect on or are critical of the language
adopted in their works couple with whether it clearly captures or convey the intentions/motives in their
minds to the end audience. Otherwise, when this is not the case, the dichotomy or disconnect between
philosophy of language and film/literature becomes inevitable. Filmmakers and playwrights/poets must
take the role/place of the language philosopher. They must bring into their works the critical mindset
and thinking skill required of the philosopher of language. In fact, they must become philosophers of
language in their works. They must constantly ask the question of how language connects ideas in the
mind to reality. They must concern themselves with the use of language and the language game, and how
language can set the limit to what we know or not. In as much as film and literature cannot do without the
use of language to be meaningful, they all play essential role in the development of man and the society.

RELEVANCE OF PHILOSOPHY OF LANGUAGE, FILM AND
LITERATURE TO SOCIETAL AND HUMAN DEVELOPMENT

Language, film and literature do not only serve as bridge between philosophy, media and develop-
ment, especially in developing countries, they have somewhat become the indices for rating the social
advancement of a country. The fundamental question is how do language, film and literature represent
the reflection of man’s true self in the life-world? Philosophy as the search for wisdom and ultimate
reality that underlay all things raises pertinent questions concerning the existence of the universe, man
and society. One of the goals is to discover the purpose and the meaning of existence. Philosophers have
rightly posed the question, why existence instead of non-existence? Why being instead of non-being?
Why do humans exist instead of the opposite? What is the purpose of the universe? What is the reason
for the existence of the society? These and many more are critical to man’s understanding of his self,
his environment and his place in the world.

The media has played a critical role in the development or advancement of man’s world. Man’s con-
stant interrogation of things around himself and his environment has not only stimulated development
but also in the organization of his society. Man has set order in the society and his environment thanks
to his critical thinking nature. In so far man is a question seeking being, he must also fashion solutions
emanating from the problems lurking in the questions. One of the ways to unlock the problem of develop-
ment that confronts man’s world is the introduction and invention of the media. The introduction of the
media has revealed many hegemony and social maladies that plague the development of the society. It
may be right to assert that the long absence of the media may have been responsible in the slow pace of
development in third world countries. Many injustices perpetrated by colonialism and neo-colonialism
thrive smoothly for decades due to the absent of social media and where there was one, it either lacks
objective coverage or it was manipulated to shield the evils of the imperialists and their collaborators.

Since philosophy of language is the use of language to state facts or things the way they are and reas-
serting the real meaning of things and their correspondence to nature, it becomes easy for philosophy
of language to align with human artistic creations such as film and literature. The media, through film
and literature, has been critical of man’s activities in the globe. The media has become the watch-dog
of man’s actions towards others and his environment. The media has been able to regulate and check
the excessiveness of man. Be it in the political, social, religious and cultural spheres. Many crimes (war
crimes) committed in the past have been exposed to a wider audience through the instrument of film and
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literature. The various systems and forms of government are not left behind. The media has exposed the
advantages and disadvantages of the following systems of government, feudalism, monarchy, autocracy,
totalitarianism, democracy etc.

The media, via film and literature has also served as a vital proliferations and wide criticisms/
condemnations of oppressive regimes in Africa and developing countries. The literary writings of the
apartheid regime in South Africa, worse human-slavery in history, European domination/subjugation of
Africa, economic exploitations, child abuse, rape, sexual violence, racism etc cannot be overemphasized.
Even in the contemporary developing countries, film and literature are means that continuously canvass
against human trafficking, drug abuse, terrorism, religious extremism, intolerance, bad governance,
corruption, etc and stand for social rights; such as child rights, women’s rights, gender equality, social
justice, good governance, etc.

There is hardly any area in human spheres that have not found place in film and literature and by
extension, the media. The activities of media have made it easy to transmit happenings in developing
countries to the outside world. This has made it possible for the intervention of the developed economy of
the world to send aids through the various agencies such as UN, World Bank, World Health Organization
and World Trade Centre to developing countries. Over the years many developing countries have received
aids and still continue to receive supports in the area of health such as the Covid 19" vaccines, polio vac-
cines, and others such as loans to developing countries, infrastructural supports, environmental climate
support, funding in the areas of research, education, provisions of technical support to mention a few.

In all, the prevalence of philosophy and the media has had more beneficial impacts on developing
countries. The world is not what it used to be, thanks to the advancement in technology and human
artistic creations. Film and literature have revolutionized the way people live and think. It has entered
into and become the part and parcel of many cultures in the world. Literary criticisms and humor are
acceptable ways of seeing the world. The shaping and reshaping of the world through the means of film
and literature will continue to be appreciated by many. No wonder, the subjects have gained relevance
in both conservative and nonconservative institutions of learning.

In another vein, language though it has been argued by some linguists is a natural or innate feature of
humans, others scholars believed is something learnt from experience, especially behaviourists school of
thought, as an instrument or mode of communication that drives both film and literature. Language may
not be a human creation but film and literature are. The meeting point is that film and literature depend
on the use of language in order for their meanings to be understood by society and man. The relevance
of film and literature to man is embedded in meaning. Language is also tied to meaning. Meaning there-
fore is at the centre of language and film as well as literature. The message to be conveyed by film and
literature are intended, they are deliberate and willful by the individual from which is emanating. The
intentions of the artists are revealed in a clear use of language without compromising meaning. Film
and literature will not be able to convey any meaning other than through language. The place/role of
philosophers in the use of language is proper clarification of meaning.

It does not in any way suggest that philosophy of language is superior to literature. They both serve
the same purpose in driving or making meaning explicit to man. More so, literature has much practical
knowledge to offer an individual. As an art of words, it can help a person to become more sensitive to
language, both your own and other people’s. It can make you aware of the difference between the word
that is exactly right and the word that is merely good enough (Kennedy & Gioia, 1995).

Inaddition, film and literature have fostered the development of human societies, especially developing
societies. The scene production in film/movies has impacted in the crucial reordering and reorganizing
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of many societies in Third World countries. It has a way of producing a comparative knowledge and
status between the developed and the developing countries. Sometimes, this may not be the intention
of the playwright or scriptwriter. The scene and setting have a way of producing some psychological
effects in the mind of the audience. It may not only be psychological, it could be epistemic as well.
Transmitting knowledge from one culture to another has been done or achieved either consciously or
unconsciously through films and literature. Movies and prose/novels sometimes have ways of connecting
people to each other such that the existential circumstances/situation of one person is felt by another.
Film (drama-acting) humanizes. Besides impacting knowledge, it makes us to become others. It places
one in the other’s shoes. To feel what they are feeling/thinking etc.

Clearly, some of the benefits of films and literature to the human societies may be summarized thus,
(i) the ability or capacity to influence and impact the minds of the younger generation or population.
It creates avenue for knowledge acquisition and learning of important values. Dissenting groups or
social hegemony and varying social maladies/conflicts have been addressed and resolved through the
platform and instrument of film. For example, the resentment and discrimination against the Osu caste
system— an alleged outcast group or tribe of the people of Imo state, eastern Nigeria, has been almost
completely deescalated through sensitization and the education of the people on the value of human
dignity through film and movies. (ii) Film has been discovered to have the capacity to stimulate critical
thinking and independent decision making on the individual. Science-fiction movies in this regard have
stimulated deep critical thinking on the mind of the audience and this has in turn sharpened the society.
(iii) Films as well as literature have influenced not just behaviour but also speaking. Public speaking is
very important as it creates or builds confidence in the individual. Most good public speakers learn the
art/skill of public speaking by watching movies/films or reading novels. The audience’s vocabulary is
further broadened and they are exposed or introduced to new words. (iv) In movies and novels, many
characters are seen as role-models. People imitate their action and behaviour. Consequently, people are
able to differentiate between behaviour that is morally good and behaviour that is morally bad. Cinema
or film helps the audience connect with the moment more closely; whether past or told tales (Cruz,
2014) and Cinema or film is also thought of to be philosophically provocative and insightful and it is
considered as mode of reflective thought (Robert, 2019).

THE ROLE OF LANGUAGE IN DISTINGUISHING
WHAT IS REAL AND WHAT IS NOT

Wittgenstein in the Tractatus Logico-Philosophicus develops the picture theory of meaning. He stated
that a sentence must share a pictorial form with whatever state of affairs it reports. Wittgenstein was
impressed by the way a model, for instance of a traffic accident, could be used to illustrate the actual
events, and the picture theory takes the relationship of model to situation as the fundamental semantic
relationship. It requires that elements of the model correspond to elements of the situation, and that the
structure of the model is shared with that of the situation (Blackburn, 2005).

In the domain of language, certain discourse and aspect of literature such as fiction is merely a written
piece that is invented or imaginative, devoid of real facts. In contrast the written piece containing facts
or real life phenomena is called non-fiction. The distinctive characteristic of a fiction is that its content
cannot be verified or subjected to empirical verification because it is made up or invented by the author.
This dichotomy between invented or imaginary creation and the attendant use of language to describe
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them and the real facts that exist in the world, separated pseudo expressions/statements from authentic
expressions/statements. Philosophy of language therefore becomes the standard and yardstick for demar-
cating genuine statements from false or fake statements. This controversy about the use of language to
separate ‘what is’ from ‘what is not’ became the instrument enacted by the logical positivists in estab-
lishing statements that are meaningful/significant and statements that are meaningless and insignificant.

“Literary works also pose issues concerning truth and the philosophy of language. For example, in
educated opinion, at least, it is commonly reputed as true that Sherlock Holmes lived in London” (David,
1978) whereas this statement is false. Furthermore, the relationship between philosophy of language,
truth and our understanding of film and literature’s language are illustrated thus:

It is also considered true that Samuel Pepys lived in London. Yet Sherlock Holmes never lived anywhere
at all; he is a fictional character. Samuel Pepys, contrarily, is judged to have been a real person. Con-
temporary interest in Holmes and in Pepys share strong similarities; the only reason why anyone knows
either of their names is because of an abiding interest in reading about their alleged deeds and words.
These two statements would appear to belong to two different orders of truth. Further problems arise
concerning the truth value of statements about fictional worlds and characters that can be implied but
are nowhere explicitly stated by the sources for our knowledge about them, such as Sherlock Holmes
had only one head or Sherlock Holmes never travelled to the moon (Philosophy and Literature, n. p.).

ARGUMENT(S) TO REFUTE THE IDEA THAT FILM AND LITERATURE
ARE FOR MERE AMUSEMENT/ENTERTAINMENT

What are the ways to test the validity or otherwise of the ideas convey by film and literature? Clearly,
one way to test the validity of a film or movie is through its language. The same applies to literature. By
validity, the paper means the coherence of thoughts exhibited by characters with reality as well as how
the audience or readers are able to comprehend or decipher the motive of the film producer or playwright.
To begin with, film is an expression, mainly of an idea, communicated to others, often the end recipient
called audience. Truth is important in establishing validity. The imperative question therefore is what
truth does film or movies communicate? By virtue of some films being fictional (invented stories) for
example, can it be said that such films communicate truth to its audience? To answer the question, let
us first try to establish what truth is. Truth is whatever is real, whatever is, truth is one. Truth is what
is immutable, unchanging and certain. In philosophy, especially epistemology which is the science or
study of knowledge, truth may be seen as that which corresponds to reality or an actual state of affairs.
In another vein, truth among the coherentists is that which coheres with an acceptable standard or norm.
For the pragmatists, truth is whatever works, whatever is useful and of value, especially cash value.
Therefore, to evaluate the validity of the term film, giving all the above conceptions of truth, one could
say that a film though a representation of life on stage or cinema has some cash value. This pragmatic
conception is seen in the way film has been revolutionized. It has become a big industry that actors
thrive to make themselves relevance and attain fame and wealth. There are many examples of movies’
industry such as Bollywood America and Europe have grown to become multi-billion dollars industries.
The usefulness of this industry is tied to the films or movies that they constantly dish out. Whether the
idea communicated makes sense or not, whether the film is fictional or not, the unprecedented popular-
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ity and the entertainment created by the industries to the vast population of the world makes film to be
useful and having practical relevance to human society.

There are also films or movies that idea corresponds to historical past such that the past is reenacted or
re-evented to educate the present generation of historical wrong. For example, the genocide of Rwanda,
the Biafra civil war that took place in Nigeria, the great genocide committed by Adolf Hitler of Germany
against the Jewish population, the apartheid in South Africa, etc have been acted and communicated
through movies/films to those who were not given birth when the event happened. Watching such mov-
ies come with a great moral lesson, to remind one of the consequences of war. The language used to
communicate the ideals of the film though not exactly how it was used in the real event, in as much as
the language clearly captures the ideas, it is commendable. Main while, the language employed in some
films and novels are either literal or figurative. While “literal language uses words exactly according to
their conventionally accepted meanings or denotation, figurative (or non-literal) language uses words in
a way that deviates from their conventionally accepted definitions in order to convey a more complicated
meaning or heightened effect” (Hasa, 2018). This has some serious implications. Presentation of words
or associating words with unrelated meanings could obstruct the audience or readers’ understanding
of the objective of the film or novel. More so, the moment a language is rendered obscure, meaning is
almost totally lost and the purpose of such venture is defeated.

Films are also used to showcase or predict future events, particularly relating to certain segment of
the society and international relation between countries. As affirmed by Lewis (2007), “Shakespeare
intended to entertain the masses, inform them and reflect on past and present events.” The use of biologi-
cal or chemical weapon, uncontrolled research which may lead to virus and human genetic mutations,
highly developed and technological control of man etc. though these films or movies have not really
happened in real life, it is a prediction of the future happenings, would the language used be described
or interpreted as false and therefore meaningless? To communicate in futuristic term using language is
an acceptable norm. According to scholars in the field of language, using language in futuristic manner
only conveys probability and has nothing to do with truth. It merely expresses the possibility that an event
would happen. In logic for example, modality and possibility have been analyzed to communicate ideas
that lack certainty. In the words of William James (1907) cited in the New World Encycliopedia, “truth is
found by attending to the practical consequences of ideas.” The inevitable question is how does language
relates to truth and the world? If this is the case, in what sense would film or movies be interpreted?

It is true that some artistic works are only intended for the purpose of monetary value or gain. Major-
ity of the film or movie producers are interested in the amount of money that a movie would generate or
produced. They may not be interested as such on the ideals and other associated positive values. While
it is also true that some film or movie producers aim at evoking emotions in their audience irrespective
of whether the content of the film or movie mirrors actual state of affairs, which is the concern of the
philosophers of language, the utter disregard and dichotomy between film and philosophy of language
must be reconciled.

Plato in the Republic is notable for his critique of literature. He expressed grave reservation/negative
attitude towards literature and therefore calls for its censorship by the state. The main reason advanced
is that literature more or less expresses fictional character and these characters are imitation of the real.
Already Plato is appalled by the fact that the physical world is an imitation of the real and ideal world.
In his transcendental philosophy, he made a distinction between the world of forms and ideas and the
physical world. The world of forms which is transcendental is the perfect world. The physical world is
the imitation of this perfect ideal world of forms. Anything that is a copy of the physical world for Plato
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is an imitation, therefore not real. The physical imperfect world is the world of sense experience and as
such no knowledge can be attained from it. It is constantly changing. No indubitable truth can be ascribed
to the physical except the world of forms and ideas which is unchanging, static and real.

It may be the case that the meanings of words are conventionally fixed, based on context. As a result,
filmmakers or novelists ought to use language in their works that reflects the convention and context
of certain culture and people. To this end, the goal of filmmaking and literature should not only be
for its own sake or pecuniary value, but also for the development, understanding and transformational
value of their target audience. For example, a movie produced in Great Britain, with hundred per cent
British culture and sophisticated British language, may be hard to comprehend in other socio-cultural
climate like Africa with an entirely varied language background. Though the intention or motive of the
filmmaker or novelist may have been well thought out, the intention/motive may be misconstrued if not
acted/written with language that aligns explicitly with the culture and worldview of a people. Against
this backdrop, it may be correct to affirm that there is no such thing as a universal language but rela-
tive. The peculiarities of each cultural background and worldview must be taking into consideration in
the process of filmmaking and novel/prose writing. Each society— conservative, mainstream, modern
etc. may act as social/cultural conditioning in the determination of the language of Film and literature.

CONCLUSION

So far, the paper has explored the intrinsic link between philosophy of language and film/literature. The
main connection that has been pointed out in this discourse is language. Language is used to express
the existential realities of a society and it is through society that language finds meaning. The paper has
pointed out that film and literature states and reinstates the historical past to the present. It is said to
portray the missing link between the present and the past, and the culture of a people is revealed through
language. A society values or norms can be unfolded by the characters and language in a play or novel.
Literature and film are aesthetic works that have fostered the development of man and his world. The
constant creation and recreation of man’s environment have been enhanced through filmmaking and
literature. They address man and society as well as the existential relation of man as a being with oth-
ers. As man relates with other members of the society, the need of language and the clarification of our
thoughts/ideas is considered sacrosanct. The paper has demonstrated that language, literature and film
cannot only act as moral educators but also modes of reflective thoughts.

Essentially, the work presumed that most filmmakers do not carry within their works the goal or
requirement of the language philosopher. The work therefore becomes useful to filmmakers/ scholars
of literature to often set in their mind the role of language philosopher not only in the visual or imagery
aspect of their production but also the language employed in their work. The take home in this essay is
that creative artists, especially in the arena of film and literature should not only focus on the content
of their works but also the language. Whether the content is fictional or not, meticulous attention has to
be paid to the language used. It is in this regard philosophers of language are canvassing for and calling
for the strict adherence to language of communication that stands for all ethical and social engineering
in speaking and writing.
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Chapter 2

Philosophers and the Press
in the Collaborative Task
of Demystifying Philosophy
Through Increasing
Public Awareness

Christiana Danjuma
Federal University of Lafia, Nigeria

ABSTRACT

The low level of public awareness about philosophy makes the public hold and share wrong notions
about it. This study makes a case for significant collaboration between philosophers and the press in
the task of increasing public awareness about philosophy, towards demystifying philosophy, righting
the wrong thoughts about philosophy and philosophers, and rousing the deserving interest of the public
to philosophy. Drawing from focus group discussion, observation and intuition, and secondary data,
the study reveals that public awareness about philosophy is currently very low. Philosophers and the
press ought to collaborate meaningfully and change the widespread wrong notions about philosophy
cum philosophers. The study concludes that once philosophers and the press collaborate significantly in
creating public awareness about philosophy cum philosophers, the public would change their perception,
attitude, wrong thoughts, and shared falsehoods about the discipline, and also start seeing philosophers
in good light.

INTRODUCTION

Over the years, public awareness about philosophy and philosophers has remained low or poor. To state
in brief here, this study argues that public awareness about philosophy and philosophers is currently very
low. Consequently, most members of the public know little or nothing about philosophy and philoso-
phers. They only keep assuming this and that about philosophy and philosophers. In fact, the way most
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of them conceive philosophy, as a discipline, is the way they conceive philosophers, its professionals.
Being ignorant of what philosophy really entails and what philosophers do and who they really are, such
members of the public hold and share negative thoughts and falsehoods about philosophy, as a field of
study/human endeavor, and philosophers, as professionals. This thought is echoed by Besong and Rob-
ert (2018) too. In fact, most members of the public remain ignorant of the realities and misconceptions
about the field and its professionals. The reasons for this backdrop are not farfetched. These include the
evil of ignorance; the evil of mind concealment; misconceptions and wrong perception; the popularized
and shared wrong notions, tales, myths and falsehoods about philosophy and philosophers; and the low
public awareness about this field as well as its professionals; among others.

Given the foregoing, it is imperative to make a change in that direction. To do so, a significant col-
laboration between the philosophers and the press is imperative. The aim is to increase public awareness
about philosophy and philosophers and get rid of all what not that are held and shared about philosophy
and philosophers in error. That is the advocacy advanced by this study, with a view to calling for mean-
ingful scholastic works, socialization and pedagogic and media contents that would breach the current
gap between philosophy and the media, on one hand, and philosophy and the public, on the other. The
study seeks to show how philosophers and the press can collaborate in the task of creating high level of
awareness among the public in order to change their commonly held and shared wrong perception, views,
thoughts, tales and myths about philosophy as well as philosophers. Considering the implications of
these wrongs, this paper will call for a harmonious collaboration between philosophers and the press. It
hopes that the collaboration would bring about a new world order in the fields of philosophy and media
and communication as well as the society at large. In the course of the analysis, the study will prove the
degree of public awareness about philosophy/philosophers in Africa— especially Nigeria, where most
members of the public largely misconceive philosophy as well as philosophers as being mystical, im-
moral, blasphemous, too radical and confusing, and what have you.

Finally, the study will also demonstrate the extent to which the collaboration between philosophers
and the press could increase the level of public awareness among non-philosopher members of the
public, who continuously misconceive philosophy/philosophers and consequently dread philosophy,
hate and label philosophers variously and poison the minds of others around them against philosophy
and philosophers. Thus, in the long run, the study will show that the ageing failure of philosophers and
the press to collaborate and take up the thankless task of duly creating high level of public awareness
about philosophy and philosophers has been the bane of the widespread misconceptions, tales, myths
and falsehoods about philosophy and philosophers across the ages. Thus, to change these, professionals
of these two fields must unceasingly create and sustain avenues for a meaningful collaboration between
the two fields as well as them, the professionals of the fields. They have to rightly key into the existential
inevitable interdependence between them, which constitutes the avenue for harmonizing their existential
opposites, which are their missing links (Asouzu, 2007; Ijiomah, 2014).

CONCEPTUALIZING PHILOSOPHER

Etymologically, the concept of philosopher describes ‘a lover of wisdom’. Pythagoras was the person
who coined and used the word ‘philosophy’, when he called himself a lover of wisdom (Abakare &
Okeke, 2016, p. 4). The philosopher is one who loves wisdom; who seeks to know this and that about the
Supreme Being, the universe, substance, knowledge, humans, nonhumans and all existential phenomena.
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Within the ordinary sense, the philosopher is one who does what any philosopher does or could do; one
who rationalizes and asks questions about things, persons and the Supreme Being —God; one who goes
critical about everything in order to prove or disprove what exists materially and/or idealistically. The
philosopher is also one who thinks critically, creatively and logically and adopts various systematic and
valid means of finding answers and solutions to ultimate questions and problems of life and all that exists
on Earth and beyond. Omoregbe (1985, p. 1) agrees that the philosopher continuously finds answers to
the ultimate questions about life and existence.

The foregoing descriptions are what this study makes of the ordinary conceptual description of the
philosopher. Going by the foregoing, the philosopher is not necessarily or only the formally trained
philosopher. It is in line with the foregoing thought that no nation (culture) can be objectively or rightly
adjudged as not having had philosophers from time being. In what lends credence to the foregoing,
Abakare and Okeke (2016, p. 5) maintains that ‘the fact that one is a rational being is enough for one
to be called a philosopher. We can say without mincing words that philosophy is a prerogative of hu-
man beings.” Thus, Abakare and Okeke agree that one must not have a formal training in philosophy
to be a philosopher or to philosophize. They also agree in the same publication that just as philosophy
is conceived from the ordinary or general sense and professional or technical sense so also there are
some philosophers with formal training, while others have no formal training in philosophy (Abakare&
Okeke, 2016, p. 5-6).

Professionally, the philosopher is one who has (had) formal training in philosophy. It is in this
context that learners (students) and teachers (trainers) of, and other experts in philosophy discipline
are called philosophers. Beyond the professional description of the concept of philosophers, there are
also philosophers who have had little or no professional training in philosophy. These are persons who
rationalize, think critically, creatively and logically and adopt/use systematic philosophical processes,
approaches, methods and principles in most of what they do, especially in rationalizing. Based on this
consideration, it is clear that not all philosophers have had and/or are undergoing training in philosophy.
Based on this line of thought, it could be understood that there are core professional philosophers and
other philosophers. Therefore, philosophers are those who rationalize either as core philosophers, or as
other philosophers that have no core professional training in the field of philosophy.

For some philosophers, anyone without a formal training in philosophy is not qualified to be called
a philosopher. This work argues otherwise that formal training is not the basis of critical thinking, ra-
tionality, rationalizing or philosophizing. Without any sentiments, there are a good number of persons
without formal training in philosophy, who do rationalize and engage deeper or better in philosophical
themes. Thus, in that context, one cannot merely argue against the philosopher status of such non-core
philosophers, merely because they have had no formal training in philosophy. In what lends credence
to the foregoing notion of who is or not a philosopher, Nelson (1998, p. 741) dismisses the claim that
because Aldo Leopold had no formal training in philosophy, he does not qualify for the philosopher sta-
tus, title or nomenclature. Meanwhile, Aldo Leopold had made a ground contribution to environmental
philosophy cum environmental ethics. While some philosophers (e.g. Robin Attfield) reject the idea
that Leopold is a philosopher, some others (e.g. Michael Nelson) continuously argue that by virtue of
Leopold’s enormous philosophical contributions to philosophy, environmental ethics and several other
sub-disciplines of philosophy, even when philosophers were still quiet about some issues, Leopold is a
great philosopher.

As a way of refuting the philosopher status of Leopold, Robin Attfield claims thus: ‘Leopold the
philosopher is something of a disaster, and I dread the thought of the student whose concept of philoso-
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phy is modeled principally on these extracts’ (Attfield, 1984, 294). Reacting to these words as well as
such others expressed by Attfield, like his fellows, Nelson remarks, °...However, I contend that Leo-
pold, who never held a degree or position in philosophy, made many contributions to the discipline of
philosophy...” (Nelson, 1998, p. 741). Nelson reiterates the fact that Leopold is one of those who laid
the foundation for today environmental philosophy as well as environmental ethics. Despite not being
a philosopher by formal training, Leopold made significant contributions to philosophy, particularly in
the field of environmental ethics (Nelson, 1998, pp. 741-4). He (Leopold) is affirmed to have greatly
influenced environmental ethics right from inception (Rolstonll, 1988; Callicott, 1989; Nelson, 1993;
Rolstonll, 1994; Callicott, 1999).

To prove Leopold’s unique place in philosophy, Nelson (1998, p. 741) mentions that ‘the most fully
formulated and defended environmental ethical theory to date, the Land Ethic, is an extension of Leo-
pold’s ethical thought, presented in his now legendary 50-year-old treatise: A Sand County Almanac’
(1949).’ In a brief reflection on Leopold’s views in the context of this paper, it could be understood
from Leopold that ecological science has the potential of altering the worldviews and ethical behavior
of those outside philosophy world about and towards philosophy and philosophers. Nelson (1998, p.
744) thinks this way too, as he observes that Leopold’s idea has the capacity of changing people’s ru-
dimentary thoughts or mindset and worldview about and consciousness towards the land. In the same
vein, his thoughts and those of others without formal training in philosophy are capable of changing the
thoughts, worldviews and consciousness of many who currently misconceive and blaspheme against
philosophy and philosophers. Given the foregoing, it is quite clear that philosophers are not necessar-
ily or only those who have (had) formal training in philosophy. It is also understood that both core and
non-core philosophers think beyond asking questions about God and the universe, unlike what many
people assume in error and ignorance.

CONCEPTUALIZING THE PRESS

‘The press’ is a technical term used in the plural form, though it is linguistically or grammatically
singular, to refer to mass media professionals. That is, these are professionals, who have formal profes-
sional training in the field of media and journalism. ‘The press’, like ‘the media’, is an encompassing
technical term for broadcasters, journalists, public relations officers and teachers, learners, and trainees
of the media profession (Robert & Besong, 2016). Here, those who are not professionally trained in the
field of mass communication (media and journalism) are not considered as ‘the Press’ or ‘the media.’
However, they are affirmed to be media professionals. These include media scholars, experts, research-
ers, and several other sets of non- or less formally trained persons who practice media and journalism
or take up the roles of the Press.

It is imperative to note the ‘the press’ or ‘the media’ are of two broad categories. These are the mod-
ern media/press and the traditional media/press. Those with traditional and informal training in media
activities are the traditional press/media. On the other hand, those with modern and formal training are
the modern press/media. Here, both traditional and modern Press ought to be well informed, educated,
trained and socialized on what they ought to transmit and create attraction to the masses. The task lies
with philosophers. Setting agenda and making the image of philosophy and philosophers by the media
(press) come only after philosophers had/have fed the media (press) with what they need to know and
share as the truth and the lies about philosophy and philosophers to the public. Thus, these two sets of
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professionals must rely on each other in carrying out the thankless task of letting the public know what
they do not really know about philosophy and philosophers. The reliance calls for significant collabora-
tion. In the parlance of this study, collaborating task refers to the thankless task of doing what has to be
done, as responsibilities that need to be undertaken to rightly inform the masses about philosophy and
philosophers and change their held and shared negative thoughts and exhibited attitude towards the duo.

Essentially, the press would have to go beyond socialization, education, sensitization, entertainment,
information dissemination and their other traditional roles of the mass media to the mobilization of the
public through agenda-setting and image-making by involving sustained publicity. Publicity, Belch and
Belch (2001, p. 22) note, refers to non-personal communications regarding an organization, product,
service or idea not directly paid for or run under identified sponsorship. Within the context of media
publicity, ‘it usually comes in the form of a news story, editorial or announcement about an organization
and/or its products and services’ (Belch and Belch, 2001, p. 22). Since the mass media are the widest
heterogeneous sources of publicity, information, knowledge, entertainment, marketing, advertisement,
etc., they are the uppermost actors in the task of creating the right awareness about philosophy and
philosophers among members of the public. The kind of role they play in creating the awareness would
largely determine what the public subsequently hold and share about the field and its professionals. Once
they play positive role in this regard, which depends largely on philosophers for quality media contents,
the press would undoubtedly cause the change envisaged by this paper.

The media are affirmed to play significant role in causing social change, new world order, and de-
velopment in various phases, and in addressing issues public concern (Ajala, 1999, p. 117; Adomeh,
2008, p. 28; Chiakaan & Ahmad, 2011, pp. 54-5, 59; Chiakaan, 2013, p. 128; Dibie & Robert, 2015, p.
14). Chiakaan and Ahmad (2011, p. 54) reiterate the fact that the press inform the entire society about
everything that occurs in it, whether good or bad, so that it can help it to grow and develop. Similarly,
Moemeka (1991) has observed that the press (media) help unify society and increase social cohesion by
holding and teaching a broad base of common social norms, values and collective experience. The mass
media also help transmit culture from generation to generation through their organized and designed
media contents, activities, programs and what have you. In the same vein, philosophy is known to play a
crucial role in fostering development, social change and new world order, and addressing critical issues,
among others (Ekei, 2017; Asouzu, 2017).

PHILOSOPHY, ONE FIELD OF MANY FIELDS

Philosophy is one broad field of study found in every field of study, because of its nature, scope and
multidisciplinary approaches (Besong & Robert, 2018). Despite its complex nature and vast scope,
philosophy is essentially a rational enterprise. According to Abakare and Okeke (2016, p. 5), ‘what
characterizes the nature of philosophy is rationality, and so every human person that possesses or exhibits
rationality is a philosopher.” Following its nature and scope, philosophy has limitless career opportunities
for its graduates. But because most people either dread the course or simply hate it for flimsy reasons,
they see it as having nothing to offer its graduates. Such reasons include shared wrong notions and
falsehoods about philosophy and philosophers; the misconception of philosophy as an esoteric field;
regarding philosophy as a field in which its professionals (philosophers) are all atheists and heresies; all
that philosophers do is arguments; the wrong thinking that the career prospects of philosophy are only
in teaching; negative internalized socialization had about philosophy and philosophers; the assumption
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that being in Arts and Humanities, philosophy is not a science (Dibie & Robert, 2016, p. 45; Besong &
Robert, 2018, p. 3); and what have you.

There is the dire need for philosophers to collaborate with the press and rightly educate the public
on the realities and misconceptions about philosophy cum philosophers, and to dismiss such fallacious
reasons as what one should erroneously conceive about philosophy and philosophers. For example, by
doing so, the public would be duly sensitized that ‘no course is science; what makes a course scientific
is the methods and principles employed by such course before arriving at a conclusion’ (Nwala, 2008,
p- 18). By this orientation, those who hold on to science as a parameter for judging philosophy or a rea-
son for not wanting to delve into philosophy would become better informed about what makes a course
a science or not. Convinced or influenced by this orientation, many members of the public are bound
to become aware of what make a course a science and upon realizing that philosophy has those things
(attributes) that make a course a science, they could wholeheartedly delve into it. Upon getting into phi-
losophy, they would come in contact with philosophy of science and some of the scientific methods that
make a course a science. Such persons will realize, as they progress with time in the field of philosophy,
that philosophy makes use of scientific methods and thus it is a science too.

As Dibie and Robert (2014), Dibie and Robert (2016), Besong and Robert (2018) and Robert (2018)
argue, although Philosophy and Linguistics are science courses, their founders had deliberately situated
them in Arts and Humanities that existed then. That is, Arts and Humanities had emerged long before
faculties of sciences came into being. Dibie and Robert (2014) stress that even when pure sciences be-
came well-established independently, earliest linguists (called philologists then) and philosophers took
interest in having them in Arts and Humanities and thus never bothered about moving them to faculties
of sciences or the group of formal endeavors known today as pure sciences. According to Robert (2018),
if the Classics had put these two fields in the same group with any science(s) one could think of, the
contemporaneous would today not argue about the scientific or not scientific nature of these fields. That
is, if for examples, the earliest scholars and elites had situated Biology, Physics and Mathematics in Arts/
Humanities, Social Science, Management Science or thereabouts, there would not have been any current
reference to them as fields in pure, natural and applied sciences. The same would have been the case with
Philosophy and Linguistics, the two most diverse fields that are found in all other fields (Agbedo, 2000;
Nwala, 2008; Dibie & Robert, 2014; Dibie & Robert, 2016; Besong & Robert, 2018; Robert, 2018).

WHY MANY HATE PHILOSOPHY AND PHILOSOPHERS

In developing nations in particular, as evidenced in Nigeria and many other religious nations, philosophy
and philosophers are hated, basically because of the philosophical, empirical and skeptical arguments
and engagements of philosophers. It should also be note that even among developed nations, most of the
religious and most of those in the realm of power have never had it easy with philosophers. The harsh
experiences of many past Western philosophers in their societies, which led to exile, punishment, as-
sassination, rejection of their works and what have you, prove the postulation that philosophers as well
as philosophy are hated overtime among many members of different nations of the world. Among many
examples are the experiences of Socrates, Plato, Thomas Hobbes, Karl Marx, Friedrich Nietzsche, Peter
Singer, Walter Rodney, Frantz Fanon, Odera Oruka, etc., who had it tough with society because of their
philosophical ideas. These days, religiosity is defunct in developed nations, especially Western nations.
However, it trends in developing nations till date. So, the ideological and phenomenological clashes
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between philosophy and religion constitute the bane of the hatred for philosophy and philosophers in
contemporary developing nations. To cause a significant change, philosophers and the press have to
meaningfully collaborate and reorient the masses of developing nations that are largely ignorant of what
philosophy really is and who the philosopher really is. Doing so should be a sustained task for them,
because if it is not sustained, the hatred will continue afterwards, once they stop keeping the masses
abreast of the realities about philosophy and the philosopher.

Most members of the public so hate philosophy and philosophers that they see nothing good about
them and would not want to hear anything about the field and its professionals. When introduced to
elementary philosophy course at tertiary level, most students belonging to such group of the public
often complain a lot about the course and see nothing good about the courses. The phobia makes most
of them not to read the courses and thus keep carrying-over the courses. Then, in further expression of
their hatred for the philosopher teacher, they simply say “The wicked philosophy lecturer gave/gives me
carryover.” It should be noted that this statement does not exonerate some of the philosophy lecturers
who deliberately fail some students for their varied personal, sentimental and subjective reasons. Such
reasons may be for want of sex and/or money from certain students, not buying their made-compulsory
textbooks, having personal conflict with a student or some students, clash of interests and/or personality,
and what have you (Dibe & Robert, 2017; Robert, 2017; Aper and Iorhemen, 2015). Also, metaphys-
ics and historical aspects of philosophy are the most hated by students and most other members of the
public. The haters of philosophy and philosophers usually spread the hatred to even those who would
have ordinarily loved it as well as its professionals — philosophers.

The nature and the scope of philosophy add to the above identified sources of hatred against phi-
losophy and philosophers. Philosophy is too elusive and thus makes its professionals multidisciplinary.
They seem to be jack of all trades, master of none. More so, the ideas of philosophers are another set
of factors that culminate to the hatred philosophy and philosophers receive from the public. Radical
and critical ideas of philosophers do not go down well with most members of the public. Such ideas
are more associated with Western philosophers, most of whose ontological views counter the existence
of God, negate or fault religious doctrines and dogmas, condemn the conventional and ordinary views
of the non-philosophers in society, and so on. They had laid the foundation of such ideas. Thus, having
their pictures in mind, the public views all philosophers as such — as same. As such, extensive public
awareness is imperatively needed to let the public know that all philosophers are not the same. Their
individual differences do not simply disappear into the thin air because of their profession— philosophy.
Again, what philosophers suffer from the public are manifestations of work or career hazards. Most
members of the public fail to realize that philosophy influences each philosopher differently and not all
philosophers practice what they argue out and institutionalize. Some of their views are only theoretical
and not practicable. As such, they do not practice some of their expressed ideas.

Thus, most members of the public often conceive the duo from narrow or esoteric perspective.
Consequently, they fail to look beyond the periphery. Viewing philosophy from the esoteric perspective
makes many persons outside the field to see nothing good about philosophy, except that it is a ‘mystic
thing’. On this line of thought, its professionals are thus conceived as mystics who serve as priests and
priestesses of philosophy. The esoteric approach to or conception of philosophy sees philosophy with
its professionals as being purely mystical and thus the exclusive preserved field of mystics trained in the
field. In other words, based on the esoteric conception of philosophy, the public holds different wrong
and misleading thoughts, notions and falsehoods about philosophy as well as philosophers. These ill-
thoughts, often shared among members of the public, are the bane of the hatred philosophy along with
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its professionals (philosophers) suffers from most members of the public. Therefore, the need to change
the mentality of such members of the public about philosophy as well as philosophers is why this study
rose. Given the foregoing, it suffices to say that the hatred arises from the various misconceptions of
what philosophy is, even when those views are not what philosophy really is.

The advocacy of this paper is scholarly depicted by Abakare and Okeke (2016), who point out what
philosophy is not, so as to clarify the public of some come misconceptions about what some people
think philosophy is. First, they point out that philosophy is not an abstract discipline of the past, as many
members of the contemporary public claim. It is not what had served its purpose in the past and ceased
to be relevant in contemporary time. Philosophy does not connote or imply ‘the dexterity of telling lies’,
as some persons think. It is also not the art or science of telling lies. So, the philosopher is not a liar, as
many think (Abakare & Okeke, 2016, pp. 4-5). Also, despite being an art, philosophy is not sophistry,
as some people think. Sophistry is the use of powerful and sometimes fallacious arguments to distort
the bane of issues (Ugwuanyi, 2006, p. 1; Popkin & Stroll, 1993, p. xiii). That some Greek philosophers
made use of sophistry does not mean philosophy is sophistry.

In addition, philosophy is misconceived as the anti-worldly activity of certain individual philosophers,
whose views attack others’ and stand opposed to those of others in and outside the field of philosophy
(Ugwuanyi, 2006, p. 1; Popkin & Stroll, 1993, p. xiii). For some other persons, philosophy is merely
one’s or a people’s distinct way of life and of handling situations. Although individuals and groups
have their distinct philosophies respectively, philosophy means and entails much more than just that.
When looked at from in this context, philosophy is often disregarded, though not necessarily dreaded.
It is disregarded as a common or general thing that need not be studied formally. Again, creating public
awareness is imperative to change such mentality.

TOWARDS TRUE KNOWLEDGE OF PHILOSOPHY AND
PHILOSOPHERS: PUBLIC AWARENESS IMPERATIVE

The low level of public awareness about philosophy makes the public hold and share wrong notions
about it. Also, the ageing gap between philosophers and the press largely accounts for the failure of the
philosophers to feed the press with the basics, and realities about philosophy and philosophers. This
study argues that philosophers currently fail to do the needful in keeping the media as well as the public
abreast of the real information they need to have/know about philosophy and philosophers. They merely
concentrate on teaching philosophy to students in the department and those electing courses from Phi-
losophy. To make the matter worse, most of them mystify the philosophy discipline by the ways they
teach and practice philosophy. As Besong and Robert (2018) note, it is imperative to create deserving
attraction to the public about philosophy and philosophers; for by so doing, the interest of the public
would be roused to both the field and the professionals, and the negative perception about them would
be dropped for good. Once these are attained, the negative attitude and the widespread wrong notions
about the field as well as its professionals would get changed, reduced and dropped.

Against the foregoing backdrop, this study makes a case for significant collaboration between phi-
losophers and the press in the task of increasing public awareness about philosophy, towards demystify-
ing philosophy, and righting the wrong thoughts about philosophy and philosophers. Obviously, doing
so would rouse the deserving interest of the public to philosophy. To increase public awareness about
philosophy and philosophers in true, real and/or good light, the right knowledge has to be indiscrimi-
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nately imparted in members of the public so that those who are ignorant of the realities and truths about
the field and its professionals would become well informed and knowledgeable to that end. Meanwhile,
the other non-philosopher and non-press members of the public, who are already conversant with what
philosophy really is and who philosophers really are, would increase their knowledge of and interest in,
and better their attitude towards philosophy and philosophers.

The held and shared wrong notions that philosophy is a mystic field engaged in arguing against
the existence of God alone and against the thoughts of other non-philosopher individuals are bound to
cease or at least reduce drastically, when there is a significant rise in public awareness about philosophy
and philosophers. The ignorance about the numerous career opportunities of this field would also be
got rid of, as the public realizes that the philosopher can work anywhere, just like the linguist (Nwala,
2008, pp. 32-3). The philosopher can work anywhere because philosophy runs into and operates in all
disciplines/human endeavors. Besong and Robert (2018) note that philosophy and linguistics have vast
scope, branches and career opportunities; adding that no other fields can ever do without linguistics and
philosophy. They go on to note that despite this reality, these fields do not exist in isolation but depend
on others too, just as others depend on them.

Knowing the real thing that has to be known about philosophy and philosophers requires having
the real information about them, rather than the otherwise wrong notions held and shared as a result of
misinformation and ignorance. Information, as the press often says, is life. One who is not informed is
deformed. Also, an individual may feel that s/he knows a thing or a person without truly knowing them.
When Socrates realized this fact, he voiced out: ‘All I know, I know nothing.” Given the foregoing, it is
through the collaborative teaching and sensitization offered by philosophers and the press alongside various
other agents of socialization and participants/actors in teaching-learning processes that most members of
the public would get to know what they really ought to know about philosophy and philosophers, other
than what they feel they know about philosophy and philosophers. Apart from intuitive knowledge, the
individual knows or acquires knowledge externally from other sources through different processes. The
sources as well as the processes include socialization, education (teaching-learning), training, instruction,
indoctrination, traditional knowledge sources, learned authorities and experts, experience and research,
among others (Ocheje, 2020).

By taking up the thankless task of rightly informing, educating and socializing the masses about
philosophy and philosophers, philosophers and the press engage in liberating ignorant masses from
ignorance and mind concealment, and salvage them from the problems these phenomena cause them.
Once these two sets of professionals disseminate the right information to the public and sustain the ges-
ture, the misconceptions, wrong notions, tales, myths and falsehoods held and shared about philosophy
and philosophers would drop drastically and get changed or replaced with the right ones —the opposites.
The rightness or otherwise of the media contents about philosophy and its professionals depends on
philosophers; for it is what philosophers offer the media (press) that they (the latter) would transmit and
make prominent to the public (audience).

The press is capable of carrying out the task by projecting the image of philosophy/philosophers
in good light through the agenda setting role. What this means is that the media would set agenda for
changing all what ought not to about philosophy and philosophers. Doing so involves verbal and non-
verbal sensitization, sustained publicity, evolving and articulating needful and impactful media contents
on and public awareness programs and campaigns about philosophy and philosophers. It is an indis-
putable fact that by doing so and thereby changing what ought to be changed through increased public
awareness about philosophy and philosophers, members of the public would change their perception
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and attitude towards philosophy and philosophers. In the course of the envisaged collaborative task of
causing a new world order by philosophers and the press, the public would undoubtedly hold on to the
factual information given about philosophy and philosophers by the press. For the press to be able to
give the public factual and ideal information, they ought to be kept abreast of the needed background
information by the philosophers.

In both cases, effective use of language is needed (Besong & Robert, 2018; Dibie & Robert, 2016;
Dibie & Robert, 2014). It is with that aim of creating public awareness and changing the perception
and the attitude of members of the public that this study advocates a significant collaboration between
philosophers and the press in the shared task of telling the public about what they need to know and do
not know about philosophy and philosophers in society. Again, philosophers have to first of all teach
and train the press to be well informed, educated, trained and socialized on the basics of philosophy and
the core and real, rather than the wrongly assumed, attributes of philosophers. Once the press get well-
armed (enough) by philosophers, the task of clearing the looming misconceptions, tales, myths, wrong
notions and so on about philosophy and philosophers would become easy for the press (media). The
media have to be guided by philosophers. Then in turn, the media guide the masses on how to relate with
philosophers without sentiments that are shrouded in misconceptions, worldviews, ignorance, and so on.
They also go on to educate the masses on the nitty-gritty of philosophy and what philosophers do as it
its professionals. Early career guidance and counseling is one way of getting to change the widespread
negative attitude towards philosophy as well as philosophers (Besong & Robert, 2018).

Beyond publicity, early career guidance and counseling would equip many members of the public with
proper and adequate (re)orientation, information and education on the real truths about philosophy and
philosophers. In the context of the concern of this study, the task of early career guidance and counsel-
ing basically lies on family, particularly parents/guardians, and school, particularly philosopher-teachers
who are well grounded in philosophy. These two sets of socialization agents are well grounded because
they have the ordinary and the professional or technical knowledge, information and the nitty-gritty of
philosophy. Philosophers and the press in general context are those this study sees to as playing the role
of socialization, education, training, authoritative teaching-learning, information resources and dis-
semination and so on. There are philosophers and the press at home, in the school setting and the public
arena. So, once they are up and doing and live up to expectation in collaboratively sensitizing the public
on what are true and those that are false about philosophy and philosophers, the task of demystifying
philosophy would be easily carried out sustainably and the objectives realized.

Although Besong and Robert (2018) do not state categorically that the press and the philosophers have
to increase public awareness about philosophy and linguistics, they insinuate that the gap ‘allows [for]
misinformation, misconception and poor orientation about these fields to continuously thrive’ (Besong
& Robert, 2018, p.1). For them, poor interest in and negative attitude towards, misconception, wrong
notions, tales, myths and falsehoods about philosophy and linguistics arise from the near-absence of
early career guidance and counseling, and misinformation, misconception and poor orientation. Again,
in attempting to change what currently prevail against philosophy and its professionals, it is imperative
for language to be used efficiently, technically, rightly and persuasively (Besong and Robert, 2018;
Dibie & Robert, 2014). According to Dibie and Robert (2014), the extent to which science and/or any
other fields can go depends largely on language; for without language, nothing about a field would be
expressed, revealed or known.
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CONCLUSION

As sofar demonstrated, there currently exists a gap between philosophers and the press, which is why little
or nothing is done by the media to create deserving public awareness about philosophy and philosophers.
This study concludes that given the current gap between philosophers and the media and the public, for
which realities about philosophy and philosophers are known to philosophers themselves alone and a
few other members of the public, philosophers and the press ought to collaborate significantly in creat-
ing public awareness about philosophy and philosophers. Such ‘knowing few members’ of the public
are those who go the extra mile of knowing what they need to know about philosophy and philosophers.
Engaging in creating significant public awareness about philosophy and philosophers to the public would
change their perception, attitude, wrong thoughts and shared falsehoods about the discipline, and make
them to start seeing both philosophy and philosophers in good light.

First and foremost, the media have to be well educated and informed about what philosophy truly
entails, its nature and scope; and who philosophers truly are pragmatically, what they do and do not,
and so on. Philosophers owe the press this responsibility, just as the media owe the public (masses) the
responsibility too. The responsibility is that of making all needed to be made known about philosophy and
philosophers to the press and the masses respectively. The media can only teach what they know. They
can set agenda and make positive image of philosophy and philosophers, once they get all they need to
know about philosophy from philosophers. It is after getting all they need to know about philosophy from
philosophers that they could appropriately disseminate the core knowledge of philosophy to the masses
and clarify the masses of different lingering misconceptions about philosophy and philosophers. So, the
whole processes of correcting the wrongs bedeviling philosophy and philosophers in society begin with
philosophers themselves. They have to rise to the challenges before them and take the bull by the horns.
They have to set the right tone and set standards and good examples. However, in the sustained efforts
to correct the wrongs beclouding all their good sides and meaningful contributions, and the prospects
of philosophy, philosophers have to be objective. By being objective, the philosophers must reveal the
good, the bad and the ugly about themselves and their profession to the media and the masses, while
advancing for changes that would make up for their bad sides. They have to take responsibility for their
own wrongs and havoc to their profession.

In other words, philosophers have to avoid the act of telling the media and the masses only everything
good about themselves and their career, and hiding or rejecting their bad sides and those of their profes-
sion. This study argues here that contemporary philosophers have the task of righting the wrongs of their
past fellow philosophers. They have to change the habit of arguing for the fond of arguing against the
ideas of others and against well established realities, merely bifurcating realities. It is no crime accept-
ing other people’s views and then adding one’s own. Contemporary philosophers must make efforts to
demystify philosophy, just as Ludwig Wittgenstein attempted in his works on language and by calling
for the demystification of philosophy from flamboyant and impressionistic use of language to cause
confusion in philosophy, especially to scare away those outside philosophy world. Wittgenstein lashed
the medieval philosophers for such use of language, which create problem for philosophy. One of the
problems is that of mystifying philosophy.
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Chapter 3

Language as a Medium
for Bridging the Gap
Between Philosophy, Media,
and Development

Odey Simon Robert
FCT College of Education, Zuba, Nigeria

ABSTRACT

Language is used in various ways and for various purposes, including for creating and solving vari-
ous human problems. This chapter rises to demonstrate that language, as a medium of communication
needed and used in all human endeavours, is what could be used to adequately bridge the gap between
philosophy, media, and development in society. Using expository and analytic methods and qualitative
approach, the chapter proves in its analysis that when language is used rightly and efficiently, the gap
between philosophy, media, and development would be bridged adequately and the surrounding issues
addressed significantly. It argues that the gap, which had been created and sustained by inefficient and
wrong use of language in philosophical, media, and developmental matters, could be bridged through
efficient and right use of language by professionals of these trio fields and other individuals in the society
in general. The study submits that language is the panacea for the matters arising from the gap between
philosophy, media, and development.

INTRODUCTION

All human activities depend on language for survival, sustenance and continuity (Uche, 1994; Emeka-
Nwobia, 2007; Dibie & Robert, 2014; Emeka-Nwobia, 2015). That is, no human activities can either be
known or carried out without language use. So, beyond the communication purpose, language serves
various other purposes. To that end, this study seeks to show that language aptly serves the purpose of
bridging the gap between philosophy, media and development in society. It seeks to prove its assertion
that language is the number one existential link between philosophy and media, philosophy and develop-
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ment, media and philosophy and media and development respectively. Given the link, this study argues
that language has been a veritable medium for bridging the gap between/among these endeavors from
time immemorial. The problem has been the failure to use language appropriately for what it has to be
used for and how to use it well. Meanwhile, legion studies affirm the place of language in the progress,
development, survival and entirety of human activities, and the imperative of duly evolving, using and
sustaining language-based techniques for development, growth, security, peace, integration, unity, eth-
nocentrism, new ways of life, new world order, science and technology, innovations and discoveries,
(Uche, 1994; Emeka-Nwobia, 2007; Dibie & Robert, 2014; Dibie & Robert, 2014; Emeka-Nwobia,
2015; Osuagwu & Chimakonam, 2018; Oyedeji, 2018).

For this study, the above noted failure is a result of the sustained negligence of the place of language
in bridging the age-long gap between one field as well as one phenomenal endeavor and another. The
negligence is extended to the place of language in solving human problems in general, as many tend
to continuously neglect the potentials of language in solving human problems. In the same vein, most
people either undermine or refute the fact that the misuse of language is the bane of human problems
in society across ages, while its right use leads to tapping from and realizing the neglected potentials
of language in solving human problems. The dire need to rouse the deserving attention of the public
to the imperative of using language rightly and effectively is what informed this study. In the course of
its analysis, the study shall make an empirical exposition of how language could be used to affect and
attain development in every society. In addition, it shall explain how language can be used to get rid of
what cause the gap between philosophy, media and development, and how to bridge the gap so as to at-
tain harmony between philosophy and media. Then, with the attained harmony, philosophy and media
would engender as well as do more in societal development.

PHILOSOPHY AND DEVELOPMENT

The commonly noted definition of philosophy is that of its etymology, which has it that philosophy sim-
ply means the ‘love of wisdom’ or the ‘quest to know’. This study reiterates and sustains that definition
here. It is needless engaging in the various attempted definitions of philosophy, since every definition
presupposes a conception not likely to be shared by other philosophers. Rather each definition is sub-
jected to criticisms by other philosophers. Talking about the concern of philosophy, Uduma (2000, p. 7)
notes that the most outstanding goal of philosophy is to deal with ‘ultimate things’, which are ultimate
reality, ultimate truth and ultimate matters affecting human fate and conduct. He also states that in the
course of its concern with human existence, philosophy indisputably deals with the deepest problems
and issues of man and his existence (Uduma, 2000, p. 22). Here, this study considers the problem of the
gap between philosophy, media and development as one of such problems of ‘man and his existence’.
The gap is not just a problem, but also a challenging factor in the growth and development of philosophy
and the media in societies, such as those in developing nations, where the gap is still vast, and develop-
ment remains a mirage.

As Inya-Egwu (2018, 499) notes, to philosophize is a natural imprint of wonder on the human intel-
lect, and reason is its tool. Reason is an essential tool used for philosophizing and transmitting philoso-
phized ideas, thoughts, knowledge, arguments, speculations, etc. in both written and oral forms, though
more in written forms these days. Myths, folklores, poems, proverbs, legendaries, various other cultural
objects, individuals’ prose write-ups, etc. are affirmed to be ingredients of the philosophies of various
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peoples, including Western and African philosophies (Inya-Egwu, 2018, 499; Udofia, 2014, pp. 14-5;
Uduigwomen, 2014, pp. 2-6; Lawhead, 2002, p. 6). Etieyibo and Chimakonam (2018, p. 73) argue that
‘reason is responsible for the development of cultures and growth of civilizations.” This point concisely
tells of the place of philosophy in development. Being that reason is the corpus of philosophy, it is quite
clear that through reason, philosophers become charged and bent on contributing to the development and
growth of cultures. Armed with and influenced by reason, philosophers also apply reason to media and
matters concerning/affecting media. It should be noted that culture and civilization are synonyms and so
this work makes use of one to stand for both of them used by Etieyibo and Chimakonam (2018, p. 73).

Given the above brief on philosophy, the study now turns to development. Development is variously
defined. This study leaves out the legion definitions of development. Only several definitions are taken
to suffice for the legion definitions in the literature. Accordingly, in the words of Besong (2017, p. 59),
development ‘simply implies significant all-round improvement, change, innovation, growth, increase,
advancement and capacity that were hitherto lacking in a place and among a people.” Drawing insight
from Nyerere’s development philosophy and deeds, for which he accorded importance to people’s active
participation and control of their own development, Besong (2016, p. 29) observes that when develop-
ment is otherwise, as in the case of Nigeria since independence, it is underdevelopment. Similarly, Dibie
and Robert (2018, p. 160) explain that:

Development is the situation of a better standard of living, all-round change, improvement, growth,
increase, innovations, betterment, transformation and at least fair availability of basic human needs,
infrastructure and good governance impact. It involves the advancement of human, natural (phenomena)
and the society at large in all capacities so as to attain (reach) certain appreciable standards, level and
ways of life and operation. Human development entails the state of advancing (bettering) the standards
and ways of life of a people, both individually and collectively.

It can be deduced from the above that development means improvement in the standard of living of a
people, which involves all-round growth and change in welfare and ways of living; adequately or fairly
meeting basic needs for both present and future uses; and using available resources for the realization
of human personality through wealth, finance, resources, employment and equality. So, an area could
be considered developed when there is at least an appreciable improvement in the standard of living for
the people; increase in infrastructure and social amenities that are made available to the citizenry by its
government; and the eradication or reasonable reduction of common socio-economic problems, such
as poverty and lack, illiteracy, hunger and starvation, unemployment, health issues and epidemics, and
inequality; and the rise to advanced ways of doing things like civility and the exposure to and the extent
of the use of new resources (e.g. modern technologies).

For Ekei (2017, p. 10), development includes both economic growth and human development,
whereby economic growth and other indices of overall development are got from human development.
These indices include health, nutrition, education, clean environment, economic and infrastructural
development, etc., which are all made possible by humans who are agents of human and non-human
development (Ekei, 2017, p. 10). Having said the foregoing, it is important to note here that philosophy
develops humans, who in turn develop infrastructure and other phenomena. It lays foundation for and
contributes to societal development —non-human development— by acting upon human reason, devel-
oping humans and rousing in them the consciousness towards, the critical thinking and the burning
quest to do what have to bring about development. Indices of human development are noted to include

28

5116720

22 10:58:26 AN
Address: 10F



Desmond Okocha (des

1G1 Global Flatiorm

Language as a Medium for Bridging the Gap Between Philosophy, Media, and Development

provision of health, leading to long life, political freedom, building people’s capacities, and education,
especially the nurturing of human mind, etc. (Ekei, 2017, p. 10). Influenced by reason, critical thinking
and the quest to know, philosophers ask questions about development and find logical and substantial
answers to the questions that the non-philosophers would be unable to answer. With historic references
to ancient philosophers, Ekei (2017, pp. 10-14) demonstrates that philosophy reserves a great pride of
place in development, as a field engaged in mind-training.

Given that human mind, also regarded by the ancients as soul, is the bedrock of all human activities,
its place in efforts and deeds that lead to or bring to place development in society cannot be emphasized.
Indeed, mind-training is imperative because the mind houses, begins and ends everything human be-
ings do in life. In fact life itself humanly rests on the mind, when considered as soul. That is why when
the soul ceases to function or live in a human’s body, that particular body becomes empty, motionless
and lifeless. The act of training the mind philosophically is what Asouzu (2007, p. 233) calls ‘noetic
propaedeutic’. In his words, ‘noetic propaedeutic is the pedagogical and psychotherapeutic dimension
of ibuanyidanda philosophy’ (Asouzu, 2011, p. 46). Noetic propaedeutic is a pedagogy of philosophi-
cal pre-education and re-education of mind and human reason with a view to overcoming the broken
unity in human consciousness caused by the challenges of tension-laden human ambivalent existential
situations and ihe mkpuchi anya, meaning literally as ‘phenomenon of concealment’ (Asouzu, 2004,
p.- 61-69; Asouzu, 2007, pp. 57, 235, 358; Asouzu, 2011, p. 49). Noetic propaedeutic teaches that the
mind has to be well-trained to be aware of the existential complementarity between and among humans
and non-humans, phenomena and groups of all spheres. Like Aristotle (1947), Asouzu believes that to
get rid of concealment, the mind has to be trained to see reality in relational modes. He holds that all
modes of complementary relationship demand what is needed to mediate meaningfully the tension that
mistakes contraries for contradictories, generated in the mind (Asouzu, 2017, p. 3).

Asouzu’s noetic propaedeutic is anintegral part of his Ibuanyidanda philosophy. Asouzu’s Ibuanyidanda
philosophy is that of complementary ontology, which emphasizes the need for mutual complementarity
between and among persons, people, groups and phenomena for the realisation of the greatest possible
thriving and gaining the collective good. Asouzu (2011, p. 104) notes that Ibuanyidanda philosophy is
that which aims at harmonizing and complementing reality rather than seeking or exhibiting, dividing,
polarizing and bifurcating of reality. For Asouzu, any relationship that is the like of ibuanyidanda or that
is anchored on ibuanyidanda usually seeks to proffer solutions to ‘the fracture in the mind that makes
harmony of differences difficult, if not impossible’ (Asouzu, 2004, p. 277). Essentially, the simple mes-
sage being passed here in view of mind training is that philosophy has the resourcefulness of (re)training,
pre-educating and (re)educating the mind in such ways that development could be attained.

Rather than polarizing the reality of the gap emphasized by this study, a relationship anchored on
ibuanyidanda should be built between philosophy and the media so as to attain meaningful development
and letit (development) strive. Building such a relationship rather than allowing for, creating or emphasiz-
ing a gap between philosophy and the media as well as other fields would eliminate mind concealment,
differences that are missing links, and proffer solutions to ‘the fracture in the mind’ (Asouzu, 2004, p.
277). Thus, bridging the gap would be of immense benefits to media, other fields and the society at large,
and engender development, as developmental problems get resolved. Also, with the teaching of noetic
propaedeutic, mind training is imperative to bridge the gap between philosophy, media, development
and other fields and phenomena in society through expelling the phenomenon of mind concealment that
polarizes realities and creates problems between/among the fields under study, other fields/endeavors,
phenomena, things and humans.
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MEDIA AND THEIR CORE ROLES

Media is a polysemous word with more than one contextual meaning. It is a register in linguistics, media
profession/mass communication, anatomy and history. It has variances in meaning within the context
of each of these fields. This paper considers its usage in the contexts of linguistics and mass commu-
nication. Media is used to refer to journalists and other professionals of the field of mass communica-
tion— media organization (NOUN, 2008; Chiakaan and Ahmad, 2011; Robert & Besong, 2016). The
concept also refers to the plural of ‘medium’ — a channel. It also refers to ‘means’ and ‘institutions’ for
publishing and broadcasting information. It is imperative to note that the concept of ‘media’ refers to the
channels of communication in the process of communication. Sometimes, it is used as a short form of
‘mass media’ (Robert & Besong, 2016). Some persons use ‘media’ and ‘mass media’ interchangeably as
synonyms. Media is also used as an adjective to qualify nouns that concern mass communication (e.g.
media organization, media professional, media content, etc.). In addition, media is used to refer to the
mass media. By this reference, the term is used to describe channels of communication by professionals
of mass communication, who communicate to a heterogeneous audience.

Channels of public (mass) communication are termed mass media. The mass media are channels of
communication to a heterogeneous audience, which include television, radio, computers, microfilms,
newspaper, magazine, internet, social media, etc. The term ‘mass’ suggests ‘many’, where the communica-
tion exercise is undertaken by a few selected persons or a person and passed on, or disseminated to many
persons who make up the public— the masses. Communication of all kinds involves the use of language.
When the communication involves two or more individuals, itis regarded as interpersonal communication.
On the other hand, when it is between a person or a few persons and a large audience of many people,
it is mass communication. Mass communication has two sets of communication media, means or chan-
nels. Technological mass media are the audio and audio-visual means of mass communication, such as
television (TV), radio, computers, telephones, cinema, video recording, etc. They are called electronic
(mass) media. In other words, the new mass media, which are technology-based, involve a two side
communication in which both parties are producers and consumers of the media contents— information
respectively. Examples include GSM and telephone conversations and short message services (SMS),
emails, social media posts, blog posts, and various other internet data/information sources (Crosbie,
2002). There are other channels of mass communication that are visual and manual. These other chan-
nels are called print media. Examples of print media include newspapers, magazines, books, journals,
etc. Basically, some channels (media) of communication are visual, audio and audio-visual respectively.

What the foregoing suggests is that there are mass media are two main sets of mass media. These
are print and electronic media, through which information or message is transmitted or disseminated
to a heterogeneous audience (Chiakaan and Ahmad, 2011; Dibie & Robert, 2015; Robert & Besong,
2016). The importance of the media in society cannot be over-emphasized. The media play significant
roles in the affairs of society. The primary roles or functions include information, entertainment, in-
struction, awareness, surveillance, education and socialization (Chiakaan and Ahmad, 2011; Dibie &
Robert, 2015; Robert & Besong, 2016). Through their primary roles, the media usually take up various
secondary functions of immense benefits to society. They teach and uphold norms, values, customs,
tradition, literature, and other aspects of culture of the society where they operate. They also play crucial
contributory role in development, growth, welfare, sustenance and continuity of society. Besides, they
play a significant contributory role in governance, polity, leadership and democratization in society. As
Chiakaan and Ahmad (2011, p. 55) rightly note, in the course of carrying out the aforementioned roles,
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educational media surfaces to educate, inform, instruct and develop individuals socially, psychologically,
academically and otherwise. By this reality, it is understood that mass media are used for educational
or instructional purposes.

In spite of their enormous contribution to society in almost all spheres, the (mass) media also exert
negative impact or influence on society. This assertion is echoed by Chiakaan and Ahmad (2011), Chiakaan
(2013) and Robert and Besong (2016), among others, as they praise the media for their good deeds and
blame them for their bad deeds and negative influence on the masses of all societies. This means that
the media exert both positive and negative impacts on their audience— the masses. Mass media are said
to ‘help manipulate public mind’ (Puiu et al., 2015, p. 131). This simply tells how influential the media
are to the public. The manipulation is realised through their agenda and image-making tactics, which
also constitute some of their other secondary roles. The implication of the foregoing is that the mass
media could either make or mar the development, wellbeing, success and various activities of individuals,
groups and nations respectively. The kinds of roles they play determine their significant or insignificant
contributions to the society. The postulation of this paper that the media has the capacity of bridging
the current gap between them, philosophy and development through effective language use is sustained
by Moemeka’s (1991) affirmation of the socialization role of the mass media. According to Moemeka
(1991), the mass media help unify society and increase social cohesion by upholding and teaching a
broad base of common social norms, values and collective experience. By implication, once the media
begin to do the needful on what has to be done to bridge the current gap between media, philosophy and
development, the postulation of this study would be obviously made manifest and sustained.

By getting immensely concerned with and involved in development matters and deeds, the media
would bridge the gap between the mass media and development. Secondly, while being and remaining
committed to and acting actively in development, the media, as professionals of mass communication
making use of both language and mass media, would have a meaningful entangle with philosophers—
development philosophers. Apart from entangling with philosophers therein, the media would get some
philosophers involved in development concerns and activities. This is possible because the media are
known to exert reasonable influence on members of the public, manipulate their mind, rouse their in-
terest and attention to what they erstwhile paid no attention to and had no interest in, socialize them on
the imperative of doing this and/or that, and so on (Moemeka, 1991; Chiakaan and Ahmad, 2011; Dibie
& Robert, 2015; Puiu et al., 2015; Robert & Besong, 2016). Besides, the media would also succeed in
influencing the philosophers preoccupied with developmental concerns and activities in several regards.
The influence would yield several positive results, which would together help bridge the current extant
gap. Once the media become and remain up and doing, unifying philosophy and the mass media fields
of human endeavor would be attained in no distant time.

The unification would undoubtedly guarantee significant development in society. That is because
both philosophers and the press will connect and collaborate more to search for, evolve, do and sustain
what would bring development to place as well as advance the extant development in their societies re-
spectively. Publicity is one means through which media could play the role of bridging the gap between
media, philosophy and development (Belch and Belch (2001, p. 22). The impacts of the media on society
in general and their role in developing the society in particular have been affirmed by different scholars
(e.g. Chiakaan, 2013, p. 128; Adomeh, 2008, p. 28). Through socialization and educational media, the
media help transmit culture from one generation to another (Moemeka, 1991; Chiakaan and Ahmad,
2011; Dibie & Robert, 2015; Robert & Besong, 2016). They are affirmed to be viable mechanisms for
national development (Ajala, 1999, p. 117; Chiakaan and Ahmad, 2011, p. 59). The mass media are also

31

wddoo@yahoo.com) Downloaded: 5/16/202

22 10:58:26 AN

P Address: 10F



Desmond Okocha (d
|G| Global Platform

Bsmol |_:-'|.".r'-:\.'.2'-,-2 100.com) Downloaded
|.

Language as a Medium for Bridging the Gap Between Philosophy, Media, and Development

seen as playing the role of motivating and mobilizing people to attain their political, socio-economic
and educational goals (Ajala, 1999, p. 117; Chiakaan and Ahmad, 2011, p. 59).

PHILOSOPHY, MEDIA AND DEVELOPMENT

Cassirer (1985) is said to be the one who made significant advances and introduced a strong movement
towards understanding the relationship between philosophy and a deeper and widely understood concept
of the medium (Ali¢, 2010, p. 206). That follows his reaction to, and analysis of Kant’s inversion as a
possibility that the priority of the function over the subject from the field of cognition spreads onto myth,
religion and art (Ali¢, 2010, p. 206). Ali¢ (2010) holds media high in terms of what they are and could
do. According to Ali¢ (2010, p. 207), all the symbols of the world are media for shaping it wherever the
symbols apply. Stressing the use of the symbols, Ali¢ (2010, p. 207) posits, ‘Everything that exists, we
form creatively; we shape and produce and mediate with our symbols. We are only through mediation; we
are only through the mediation of the media.” One implication of these quoted assertions in the context
of this study is that philosophy, media and development exist because we (humans) have created them.
Secondly, human beings can neither live nor function without mediation and the existential symbols of
language and mediation.

Apart from assets of nature, human beings create all that exists by nurture rather than nature through
symbols and media, which are both of language. Mediation is realized with the use of language through
symbols and media. Self-liberating thoughts do take cognizance of the significance of mediation and each
medium of mediation (Ali¢, 2010, 207). Self-liberating thoughts involve self-consciousness, which holds
within itself, just as ‘the inner language form’ enables ‘the outer or surface language form’ to manifest,
operate and function. In the same vein, individual symbols of myth, religion or art contain their own
whole within themselves. Linguistically, ‘the inner language form’ is the generative phase of language
at the deep structure (in the mental faculty of the individual, where the linguistic repertoire exists). The
inner language is behind mediation, upon which expressed thoughts at the surface structure— the outer
or surface language form acts and presents itself, using both internal and external media. The internal
media are the speech organs of the body (lungs, trachea, gullet, alveolar ridge, tongue, nose, lips, etc.),
while the external media are those man-made communication media (e.g. radio, television, books, etc.),
which are non-human organs.

In understanding the world, art has been giving itself to philosophy as a partner (Ali¢, 2010; Cassirer,
1985). The scopes of art have been implanted into philosophical systems, where forms of dialogue or
stories were used, yet art has always been left at the sidelines and was actually thought of as a lower form
of cognition (Alié, 2010; Cassirer, 1985; Hegel, 1955). Like philosophy and media, myth and religion
make use of symbols. However, myth and religion use symbols that philosophy could not implement into
its grammatical and logical edifice. Only the discovery of the constant production of the existing world
revealed the meaning of each symbol for shaping the truth as a whole, namely the importance of each
medium (Alié, 2010; Cassirer, 1985; Hegel, 1955). Producing media contents and reportages, inclusive
of covering news and anchoring studio programs, are ways of un/consciously creating realities (Ali¢,
2010, p. 205; Thompson, 1988, p. 48), using language and media/mediums of mass communication.
Interestingly, both philosophy and the media engage in producing the realities created and promoted by
the media, using language and various communication media. Arts, such as dance, performance, drama,
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poetry, folklores, myths, pictures, sculptures, writing, carving, etc. have been the mediums or media of
philosophy of media from time immemorial.

It is averred that myth, religion and art along with cognition make up the world in which we live
(Ali¢, 2010; Cassirer, 1985). The world is not merely a world of pure impressions but rather a product
of language, science, myths, religion and art (Ali¢, 2010; Cassirer, 1985). It is on the basis of religion
that the world is conceived as a world of ‘spiritual expression’ (Alic, 2010, p. 207; Hegel, 1955, pp. 46,
65). It could be recalled that philosophy has a trace to poetry. This tells of how philosophy came to be-
ing poetically, whereby poetry was one of its foundational instruments of communication. Poetry, myth
(mythology), folktale, and legendary, which philosophers across all periods agreed to be the mother of
philosophy (Udofia, 2014, pp. 14-9; Uduigwomen, 2014, pp. 2-6, 8-12; Lawhead, 2002, p. 6; James,
1988; Olela, 1984; among others), are the elements, aspects or thrust of oral literature. And, literature
is an art. These days in contemporary times, science and technology have put forward new media. The
new media cannot do away with the old communication media. The old media only silenced by the new
media and have become less in vogue.

Ali¢ (2010, p. 203) is of the view that sciences, religion and arts took over and impoverish the phi-
losophy of media for ages until recently when changes began to surface. The philosophy of (the) media
covers theoretical, practical and poetical aspects of mass media as well as mass communication. Rather
than striving to be determined by image, grammar, concept, context, performance, performance psychol-
ogy or technology, philosophy of media strives to preserve and overcome all these things within it (Ali¢,
2010, p. 201). Ali¢ (2010, p. 202) avers that all efforts of contemporary philosophical approaches are
collected and realized within philosophy of media, which basically questions the issues of mediation
of media, opinions, knowledge and philosophy per se. Although this position is arguable on the ground
that some persons are bound to consider it an overstatement, it is not but a reality. It is realistic in that
by giving it a critical consideration, one realizes that philosophizing and all activities of philosophy in-
volve communication of ideas, thoughts, arguments, propositions, knowledge, information, innovation,
findings, discoveries, inventions, and so on through language. In doing so through language, various
communication media or mediums are used.

In addition, Ali¢ (2010, p. 203) maintains that various philosophical questions, such as questions
on language, image, cognition, epistemology, history of philosophy, and the ontological level of ques-
tion, basically deal with media mediation. According to Ali¢ (2010, p. 203), it is only at the level of
philosophy of media that it is possible to answer all these questions all at the same time, because it is
a contemporary, appearing, self-critical and self-conscious philosophy. This philosophy ‘returns to its
beginnings, reinterprets history, and releases elements of the highest quality from tradition and delivers
them to the future’ (Ali¢, 2010, p. 203). The core questions of philosophy of media bother on the possi-
bilities of receiving a system of symbols; what makes the differential experience of the phonetic highway
better or worse; and which language media (mediums) are/could be more efficient for the transmission
of thoughts, experience, knowledge, etc. from encoder(s) or transmitter to the decoder(s) or audience
making up the network of human reception Ali¢ (2010, p. 205). According to Ali¢ (2010, p. 206), the
motive of philosophy of media is to reveal what is seductive in fictional texts as well as philosophical
discourses, offer purposeful orientation that aid attaining its own goals and those of the media as well
as other phenomena.
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WHY THE GAP BETWEEN PHILOSOPHY, MEDIA AND DEVELOPMENT?

The seeming negligence to the influences of technology and the media on philosophy is one factor behind
the gap between philosophy and the media (Alié, 2010). The gap has grave development implications
for both fields. This is simply because the interdisciplinary contributions of these two fields to the de-
velopment of each other are not duly made. For instance, borne not for the extant gap, the media would
have done much more than what obtains currently in contributing to the development of philosophy and
vice versa. It is a clear manifestation of the maxim ‘United, we stand; divided, we fall.” Put the other
way round, it becomes ‘Divided, we fall; united, we stand.” The gap between philosophy and the media
is a product of undeserving division on professional lanes and subjective sentiments about each other.

Ali¢ (2010, p. 204) argues that ‘until philosophy of media formally and legally finds its place at
the universities,” the gap between philosophy and media remained unfilled. The gap has been there for
many years and it will also take many years to bridge it (Ali¢, 2010, p. 204). The age-long gap is why
philosophy of media is yet to find its right place in academic circles and activities. In the same vein,
Hegel (1952, p. 13) has lamented the gap between philosophy and media, as he notes ‘A systematically
developed media philosophy has until now remained a desideratum for research.” This view points to
the unfilled gap in research on media philosophy (philosophy of media). Meanwhile, as Hegel (1952, p.
13) notes, media psychology, media sociology, media education, media law and media economics had
long ago found their right places in professional research and teaching at both micro- and macro-levels
(i.e., at both discipline-specific and interdisciplinary phases and engagements). Thus, given the above,
it is important to bridge the gap between philosophy, media and development as well as other fields.

More so, variances in cultural and social settings also account for the gap. Bridging the gap is im-
perative to allow for having good and right knowledge of who the other party truly is rather than the
otherwise. It is also imperative to allow for group tolerance, integration and smooth intergroup and
interpersonal relations and communication. Language misuse about and against each other has been
responsible for the age-long gap between philosophy and media. This manifests, as professionals of the
two fields preach and hold on to separation rather than interdisciplinary unity and integration. Integration
and interdisciplinary imperatives are affirmed and emphasized by the Integrationist Approach theory,
noted to be problem-oriented and to insist that no single discipline or approach can satisfactorily and
independently address a particular problem (van Leeuwen, 2005, p. 8; Ahmed, 2017, p. 94).

Rather, since disciplines and approaches are existentially interdependent, they could work well and
address problems better when they are integrated (van Leeuwen, 2005). In her own contribution as well as
affirmation of the necessity to interdisciplinary co-operation and integration, Malek (2018) observes that
‘when applying arguments and conclusions to actual practice, it is necessary to see problems through a
wide-angle lens that doesn’t leave concerns about the larger context in our peripheral vision.” Wide-angle
lens suggests considering, adopting and using multiple approaches and means to get the best results or
solutions. Besides, she hints that philosophers in bioethics, as in philosophy of media under study, face
the challenge of maintaining clarity and rigor while expanding the scope of their work to include real
world complexities (Malek, 2018, p. 7).

Another reason for the gap is the extreme or exclusive focus on conceptual distinctions, seman-
tic differences and/or nuanced details, whereby how these considerations matter in practice is being
neglected (Malek, 2018, p. 3). Malek (2018, p. 3) emphasizes that describing principled resolutions
without considering the realities of their implementation ‘can generate skepticism about the value a
philosophical approach has to offer.” Malek (2018, p. 3) also notes that while hypothetical scenarios can
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help illustrate key points, ‘when those scenarios become too far removed from actual possible cases or
events, they may lose their intuitive force or educational value.” Philosophy is fond of describing prin-
cipled resolutions without taking into consideration the realities of implementation. This practice does
not go down well with the media in practice or some practical cases or events. Thus, the media rather
tend to maintain a gap between itself and philosophy. Secondly, philosophy, through philosophers, too
often takes hypothetical scenarios too far to the point of removing the actual possible cases or events.
This makes philosophy to lose its intuitive force or educational value, as hypothetical scenarios lose
their intuitive force or educational value as a result of taking them too far and removing them from the
actual possible cases or events.

BRIDGING GAP BETWEEN PHILOSOPHY, MEDIA AND
DEVELOPMENT: LANGUAGE IMPERATIVE

Bridging the gap would allow for philosophy to make manifest its resourcefulness of solving human
problems and those associated with nature. In the words of Asouzu (2017, p. 1), ‘philosophy has much
to do with the resourcefulness with which we handle the changes [and challenges] we encounter in
life.” This implies that the gap between them has been hampering or shattering the resourcefulness of
philosophy to make changes that culminate to indices of development. The challenges encountered in
life as a result of underdevelopment and poor communication could be handled by philosophy borne not
for the gap. Also, the media would have been tapping more significantly from philosophy borne not for
the extant gap. Thus, it is imperative to bridge the gap using language as a viable medium for mediation
and communication. The imperative of effective use of language to philosophically solve human and
existential problems is echoed by Ekpenyong and Ikegbu (2018), who admonish that ‘languages, linguis-
tics and communications must be added to the list of the allied challenges of humanity, where there is a
high increase in knowledge upon which philosophical thought is increasingly needed to deal with them.’

Concisely, language is a natural phenomenon that serves as a means of communication between and
among individuals and groups, humans and animals alike (Dibie & Robert, 2014; Monday & Eze, 2012;
Nwala, 2008). This phenomenon is both general and specific. It is specific to a group or a people, when
regarding to the language or speech form inherent to a given people or group. It is general when talking
about the phenomenon in general context, from which the specific forms derive or rest on. The foregoing
brief explanation is captured by Hockett (1958), as he noted that every language displays the core func-
tions of language. Clearly, he talks about a language [every language] and language. Language is both
written and oral, vocal or auditory, creative, symbolic, innate, versatile, unique, rule-governed, dynamic,
systematic, learnable, dualistic, arbitrary, productive, discrete, semantic, interchangeable, displaceable,
conventional, culture transmission and universal, etc. (Hockett, 1958; Agbedo, 2000; Nwala, 2008; Mon-
day & Eze, 2012; Dibie & Robert, 2014). Language performs communicative, expressive, informative,
performative, directive, ideational, unification and humanization functions. It is used to communicate
knowledge, etc; give information, directives, orders, and instructions; perform various activities; and
share interactions and exchange of pleasantries, as in greetings, wishes, love and business transactions
(Nwala, 2008; Anagbogu et al., 2001; Monday and Eze, 2012; Dibie & Robert, 2014).

Language imperative in the task of bridging the gap between philosophy, media and development is
given credence by Ali¢ (2010, p. 207), who observes that philosophy has always relied on language as
well as language medium [or media]; found validity in the grammar structure of sentences it suggested
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to be used as laws of thought— objective laws of everything that exists; and acknowledged the language
medium, while at the same time negating the completeness of that medium. The loose, insufficient and
inappropriate communication between philosophy and media accounts for the extant gap between them,
which transcend to the gap between them and development. The misuse of language for communication
leads to underdevelopment. For instance, the indictment of African with its embodiments variously by
the West continues to work against its development. Consider a contemporary Westerner, who intends to
relocate to Africa, invest, establish a multinational business and settle down in Africa for the rest of his/her
life. Then, in the course of discussing his/her thoughts with a fellow Westerner, who is a racist or holds/
exhibits ethnic hate against Africa, the prospective alien developer of Africa is bound to be discouraged
by this racist. Such a person could also get discouraged by certain Western mass media that engage in
penchant broadcast, news and media programs, which transmit nothing good but all bad about Africa.

Such Western media, which sustain Western falsehoods of olden days about/against Africa and promote
them in contemporary time, would also thwart the prospective development of Africa, no matter how
small the proposed business may be and contribute to development in Africa. Since that Westerner has
not visited Africa before, whatever convincing or influential stories framed up for him/her that individual
Westerner could be taken as true stories. If the media also worsen the situation with such framed stories,
that foreigner would believe the stories because of media influence, which is additional to that of the
individual Westerner. Consequently, he or she gets discouraged. For example, insecurity arising from
religious fundamentalism and hostage kidnapping could be a scary issue put forward to such a person
for conviction. Meanwhile, there are many other foreigners (inclusive of Westerners) doing businesses
prosperously in Africa amidst the claimed insecurity. It should be noted that it is language is that is used
persuasively to convince the person to believe the stories and subsequently succumb to the discouragement.
In using language for mass communication, some media are used to pass across the message to micro or
macro audience of interpersonal and/or mass communication. It is important to note that development
is not dependent on foreign investment alone. However, investments by foreigners undoubtedly bring to
place even development. That is, foreign investments contribute to development. Of course, that is how
urbanization begins and how urban development is attained (Dibie & Robert, 2018).

With reason (rationality), such a person would apply critical thinking to arrive at a logical conclusion
that in as much there are other persons doing businesses well therein, s/he could also move to Africa
and successfully invest in and do businesses and settle down on the continent. Borne not for the gap, the
media would have also been the solace of the person intending to move to Africa to settle down and invest
therein. Thus, bridging the gap between philosophy, media and development is indeed very imperative.
Language, which is used to create the gap through the various communication media, remains the same
medium for bridging the gap between philosophy and media, which paves way for even development.
As such, the bridged gap becomes a meeting point for philosophy, media and development. Similarly,
philosophy and media ought to bridge the current gap so as to ensure that the gap in communication
between them is got rid of. With that, the philosophically informed media of one nation or continent
would be able to adequately and factually transmit the right information about another nation/continent,
including the right information about its philosophy. In view of the foregoing, this study argues that the
misinformation packaged and spread by some Westerners then and now about Africa and its philosophy
is what grounds the negative sentiments many Westerners have, exhibit and express about and against
Africa, and its peoples, cultures and all that belongs to it. It is to that end that African philosophy is
often debated and relegated by Western philosophers.
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The foregoing explanation could be further illustrated with the social situation in which certain persons
are hated by some other individuals because of the false information they have had from those persons’
covert adversaries/haters about them. Having been ‘nailed to the cross’ by their adversaries, some of those
close to those adversaries are bound to hold same negative thoughts and sentiments about/against these
innocent individuals. Some persons have suffered man-tailored plagues on them, because of either the
(mis)deeds of their close persons, ethnic groups, religions or thereabouts, or the prejudiced information
spread about them or their close persons or groups. Bridging the gap between philosophy, media and
development requires (re)building the broken link between them. In fact, by (re)building the broken link
between philosophy and media, the link between these duo and development would automatically get
(re)built. The imperative of (re)building the link between philosophy and other fields and phenomena is
somewhat echoed by Innis (1964, p. 10), who observes viz: ‘Alexandria broke the link between science
and philosophy. The library was an imperial instrument to offset the influence of Egyptian priesthood.’
Clearly, the broken link between philosophy and science is what Innis (1964, p. 10) decries, which means
that the link ought not to have been broken. Thus, there is the dire need for philosophy to continuously
have strong unbroken link with media, development and other fields and phenomena in society across
ages. McLuhan (1964, p. 52) has voiced out the power of electronic media, when he observed that the
student of media and communication could have the key to the power in all media to reshape any lives
they touch, if they ‘meditate on the power of this medium of electric light to transform every structure
of time and space and work and society that it penetrates or contacts.’

To the above, this study avers that language is what is behind the voiced out power of the (electronic)
media. Without language, the medium of communication with which media contents are aired out
and written, the power of the media would ever remain void and unknown. The power of the media is
showcased through the use of language. For example, with the use of language, McLuhan (1964, p. 52)
tells the media student of the power of the media, with which they could transform societal structures
alongside the society and the lives the media touch. Also, as Plato had prophesied, media literate people
are more capable of forgetting than the media illiterate ones (Ali¢, 2010, 209). The philosopher, not be-
ing in the media proper, is a media illiterate person, whose literacy is in ideology, which rides again and
again. Fortunately, the philosopher is not capable of not forgetting and thus has the capability of dealing
with the forgetfulness of the media, if there is no separation gap between them. Philosophers are also
quite fortunate to have the training that enables them break down claims into their core components,
and identify premises and assumptions that can be analyzed for their individual veracity and collective
soundness (Malek, 2018). This training remains valuable for analyzing complex issues such as personal
identity, societal well-being, and moral responsibility (Parfit, 1984). Such components can then be used
as building blocks for discussions and negotiations among members of society with differing worldviews
(Engelhardt, 1996; Malek, 2018).

As (Alié, 2010, 209) notes, ‘nowadays, we try to make Man media literate by teaching him techniques
of inclusion into the production of spectacular media lie.” So, it is by bridging the gap that the Press
would duly teach the philosopher and make him a media literate man. Then, with the bridged gap, for
which collaboration becomes inevitable and sustainable, the philosopher teaches the Press philosophical
knowledge and exposes them to reason, critical thinking and the questions concerning media that the
philosophy of media answers. Bridging the gap between philosophy and media for a strong sustainable
link would afford for philosophy the avenues for self-question and wide dissemination of information
about itself to wide heterogeneous audiences across the globe. Essentially, bridging the gap for a strong
sustainable link would allow for meaningful intermediation between philosophy and the media in both
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specific and non-specific professional areas and activities. On the other hand, the intermediation between
them would stretch to working together in several regards to achieve the development goals of the society,
where they are domicile in. The intermediation would also rouse self-consciousness in philosophers and
the Press, the professionals and human representatives of philosophy and media. The roused self-con-
sciousness would lead to self-development, which extends to interpersonal and intergroup development.
Both philosophy and media are viable instruments of development. The meaningful contributions and/or
otherwise to societal development are communicated through various media of communication. It is an
indisputable fact that language is the medium of communication with which everything about philosophy
and media is communicated, revealed, taught, expressed, documented, transmitted across generation,
and what have you. In fact, the activities of both philosophy and media, like those of all other fields,
are dependent on language. Without one form of language or the other, no activities can be carried out.

Leaning on Halliday’s notion of language on holidays (Halliday, 1985), this study posits that the gap
between philosophy, media and development has linguistic traces and so bridging the gap requires linguistic
solution. By having linguistic traces, it is quite reasonable that the solution to the problem at stake has
to be linguistically sorted and offered. This requires language-based techniques, approaches, measures
and sustained efforts. That is, the gap could be bridged through efficient and right use of language by
professionals of these trio fields and other individuals in the society in general. The study argues that this
is because the gap had been created and sustained by inefficient and wrong use of language to address
issues in the fields of philosophy, media and development. The implication of the foregoing is that once
the professionals of these fields make language to cease from being on holidays on matters concerning
them as well as their fields of endeavor, the gap between them will be sustainably bridged. Language
does not have to go on holidays because its moments of holidays portend and bring forth untold dangers
and harm to various endeavors.

CONCLUSION

This study has so far demonstrated that there exists an existential link between philosophy and media,
which rightly situates both of them in development. That is, they have development potentials and do
contribute immensely to the development of society. Nevertheless, the extent of their respective and
combined contributions to development as well as their own development is hampered by the age-long
gap between them. The study considers the professionals of these fields as those responsible for the gap.
It demands that they have to bridge the gap using language efficiently and rightly. Language, as a medium
of communication, has various media which constitute the channels of mass communication used by the
media (professionals). In all, this study submits that since language is the panacea for the matters arising
from the gap between philosophy, media and development, it remains the viable medium for bridging
the gap between philosophy, media and development. Language is an instrument for developing both
philosophy and media and for expressing all that concerns them. The task of bridging the gap requires
efficient and right use of language by professionals of philosophy, media and development.
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ABSTRACT

The term “cultural diplomacy” denotes a deliberate effort on the part of a government through its agen-
cies to promote its national interest by projecting its culture to the world. This conception poses a great
threat to other cultures, especially in this era of globalization. Through cultural diplomacy, cultures of
presupposed lesser countries are swallowed by that of super-rich countries. What is seen as the emerg-
ing global culture is actually the culture of the few elitists countries projected on others through cultural
diplomacy. This is another dimension of geopolitics, the promotion of cultural hegemony by the people of
the Global North. Using philosophical methods of analysis and hermeneutics, the chapter contends that
the people of the Global South, especially Africa, should also explore the avenue of cultural diplomacy
to retain their identities in this era of globalization.

INTRODUCTION

The focus of this chapter is to establish that cultural diplomacy is actually another dimension of geopoli-
tics. This chapter tries to argue that beyond what is explicitly presented as the focus or goal of cultural
diplomacy, that there exist implicit motives which are covert and may not be in the interest of all parties.
Cultural diplomacy is an instrument of competitive struggle by elitists’ countries to assert their inter-
est on the rest of the world. It is a geo-political movement. One of the popular definitions of politics
was given by Harold Lasswell. For him, politics is all about, who gets what, when and how. Cultural
Diplomacy is a subtle way through which countries from the Global North, continues to dominate and
dictate for those in the Global South especially Africa. In geopolitics, there is this continuous battle for
who gets what, when and how. Countries of the world struggle for better positioning to achieve this.
Each has specific and personal interest to protect or gains to make. This chapter argues that what is
today known and seen as cultural diplomacy is actually another dimension of geopolitics. It involves a
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situation where countries, especially those from the Global North project and sell their interest to the
rest of the world through culture. To a large extent one may refer to it as the act of enforcing cultural
hegemony or cultural imperialism.

In this chapter, the paper will mainly focus on the impact of cultural diplomacy on Africa, with par-
ticular reference to Nigeria. The concept or idea of cultural diplomacy is multi-disciplinary in nature,
but this chapter will approach it from a philosophical perspective. It is obvious that the politics involved
in cultural diplomacy is actually dividing Africa as a war spoil. The Asians are already getting it right
while Africa continues to play the ostrich. It is interesting to note that Asians have started taking advan-
tage of cultural diplomacy in selling their image to the world. The question is; how is Africa going to
turn the tide that is already against her? In recent time, the Euro-American world has succeeded in what
this paper will refer to as image propaganda; presenting itself as the modern ideal for almost everything,
while African culture is projected to represent the opposite. The challenge for Africa is that the West
through cultural diplomacy has impressed their culture so much in the psychic of the average African
mind that, Africans are on their own rejecting everything indigenous to them and at the same time, have
become agents of promotion to Western values and culture. This has permeated all facets of life ranging
from religion, dress code, language, movies, food, marriage, consumption, system of learning and so
on. To buttress this point further; on the issue of religion, in most African society especially in Nigeria,
African Traditional Religion worshippers are seen as being fetish and magical while followers of Western
religion are held in high esteem. This was pointed out by Chimamanda Adichie (2021) in her speech at
the Humboldt Forum, where she posed the question; ‘“what could be more magical than the story of a
man who dies and magically rises again?” She was trying to make a comparison between Euro-Christian
Religion and Traditional African Religion. Her point is, if we can fault African Traditional Religion on
the ground that there are certain illogical or magical elements associated with it, the same illogical or
magical elements also exist in Euro-Christian Religion. For Adichie, so long as a belief system fills the
spiritual need of a people, it is valid. On the aspect of marriage, in some African societies, one is not
considered fully married until he or she performs the white wedding, even after performing all Africa
traditional rites. In the area of consumption, the average African mind prefers to patronize Euro-American
products to local (made in Africa) products. The list is unending, but all these were achieved through
cultural diplomacy. This probably might be part of what has inspired the decolonization movement.

In the view of Iver B. Neumann (2018), diplomacy is about communicating with the other and the
essence of this communication is to change people’s minds. This boils down to impression management
which is a face work. There is this constant cultural propaganda in the form of cultural diplomacy by the
people of the Global North to place their values and culture as the paradigm others should follow. The
West started with colonization, and currently through the instrumentality of cultural diplomacy they have
continued to plunder Africa to their advantage. They currently represent the standard for everything. The
idea of International Poverty line, how does it reflect the actual state of an African woman in an African
village who may not need to go to the market to buy her food since she has all her needed food in her
farm. She goes to her farm every morning to gather enough food to take care of her family. By Western
standard, she might be classified as being poor, because she has no earnings, or when the earnings are
translated to Dollar does not meet certain specified range. Yet, her daily needs are met through the farm.

This chapter will consider the meaning and nature of cultural diplomacy. Effort will be made to
explore the concept vis a vis philosophical hermeneutics. This will open up the geopolitics inherent in
the concept, the soft power politics and the negative implications of ignoring it. The paper will further
argue on how Africa can also explore this avenue of cultural diplomacy to retain her cultural identity.
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This will raise anew the already existing skepticism towards globalization and economic openness as
it tends to benefit the rich countries of the Global North and further impoverish the poor countries of
the Global South.

THE CONCEPT OF CULTURAL DIPLOMACY

What is cultural diplomacy? There is no univocal definition of this concept. The concept is multi-
disciplinary in nature and has a very long history. For Piros S. and Koops J. (2020), cultural diplomacy
is difficult to define given the ambiguous and often all-encompassing nature and meaning of culture.
On the nature and meaning of ‘diplomacy’ it has also been in flux with recent debates centering on the
dichotomy between ‘orthodox’ or ‘classical’ state-centric diplomacy versus the latest iteration of modern
or decentralized ‘new diplomacy’ driven by globalization (Kelley, 2010). For a proper understanding of
the concept of cultural diplomacy, one has to explore the meaning of ‘public diplomacy’, ‘international
relation’, ‘soft power’ and the like. For Martina Topic and Cassandra Sciortino (2012), the term cultural
diplomacy is often used interchangeably with the term public diplomacy, though they posit that current
scholarship generally views cultural diplomacy as conceptually and practically a subset of public diplo-
macy. By implication, cultural diplomacy may be seen as an aspect of public diplomacy. The idea of
cultural diplomacy is of a recent origin while public diplomacy is as old as statecraft (Topic & Sciortino
2012). For a better understanding of the concept of cultural diplomacy, one has to explore the concept
of public diplomacy. The effort of this chapter is not just to explore the meaning of the concept as it is,
but rather to employ hermeneutics in such explanation. Through hermeneutics both the overt and covert
meanings are made clear.

On the idea of public diplomacy, by way of analysis the concept is divided into two; ‘public’ and
‘diplomacy’. Diplomacy is conventionally understood to mean government-to-government (diplomat
-to- diplomat) exchange. The idea of ‘public’ makes reference to the people generally. The idea of ‘pub-
lic diplomacy’ hermeneutically could be said to connote contradiction going by conventional meaning
of the term ‘diplomacy’. Ideally, diplomacy implies government to government relationship. Public
diplomacy implies a relationship between government and the people. Government of a particular coun-
try instead of relating to the government of another country steps down to relate to the people of that
country. This generates a philosophical question; why would a government bypass a fellow government
to relate directly with the citizens of that country, if the intentions are pure? The unequal nature of such
relationship subjects it to various forms of suspicion and philosophical scrutiny. For Signitzer (2008),
“Public diplomacy is a government’s process of communicating with foreign publics in an attempt to
bring about understanding for its nation’s ideas and ideals, its institutions and cultures, as well as its
national goals and current policies”. This brings to question the idea of ‘diplomacy’, if the relationship
is no longer between government and government, can such relationship still be classified as diplomatic?
On the goal of public diplomacy, Signitzer went further to assert that “the goal of public diplomacy is
to influence the behavior of a foreign government by influencing the attitudes of its citizens”. This also
raises concern on the genuineness of the goal of public diplomacy. Philosophically speaking, this goal
of public diplomacy has some elements of coercion embedded in it. The main focus of this chapter is not
on public diplomacy per se but on cultural diplomacy. Our exploration of the idea of public diplomacy
is for a better and more holistic understanding of cultural diplomacy since the former precedes the later
historically. Having looked at the idea of public diplomacy, let us consider the idea of cultural diplomacy.
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Martina Topic and Cassandra Sciortino argue thatitis long-term relationship building that distinguishes
between cultural diplomacy and public diplomacy. In citing Leonard M. (1997) three-tiered conceptu-
alization of public diplomacy; short-term, medium-term and long-term they refer to cultural diplomacy
as the third tier (long-term). The short-term takes hours or days, the medium-term is executed within
months and the long-term relationship building takes years. This long-term relationship building is what
they referred to as cultural diplomacy. According to Signitzer, just as in public diplomacy, “the goal of
cultural diplomacy is to produce positive attitudes towards one’s own country with the hope that this
may be beneficial to over-all diplomatic goal achievement”. Cultural diplomacy and public diplomacy
are seen as examples of soft power (Topic, M. & Sciortino, C. 2012, 16). Soft power is a term coined
by Joseph Nye (2008) “it is the ability to affect others to obtain the outcome one wants through attrac-
tion rather than coercion or payment”. For Nye, a country’s soft power rests on its resources of culture,
values and policies. Hermeneutically we can deduce and agree with Topic and Sciortino that both public
diplomacy and cultural diplomacy are instruments or examples of ‘soft power’ politics.

Cultural diplomacy, public diplomacy and soft power are closely related terms. Patricia M. Goff
(2013) in analyzing various views on cultural diplomacy concludes that cultural diplomacy is first and
foremost about bridging differences and facilitating mutual understanding. This position is based on her
two premises; first, that good relations can take root in the fertile ground of understanding and respect.
Second, that cultural diplomacy rests on the assumption that art, language, and education are among the
most significant entry points into culture. The term cultural diplomacy is inexhaustible as it continues
to take various forms and meanings. Our focus is to consider it from a philosophical perspective. In as
much as this paper agrees with Goff on what may appear as the essence of cultural diplomacy; ‘bridging
differences and facilitating mutual understanding’, it questions the usage of the term diplomacy. Silviu
Piros and Joachim Koops (2020) argue that cultural diplomacy and education diplomacy are intimately
intertwined in historical, conceptual and policy practice terms, and that we cannot understand the full
extent of cultural diplomacy without also understanding and exploring the education diplomacy dimen-
sion. The perspectives are unending, but the chapter will like to establish, going by hermeneutical impli-
cation of the term, that the concept has both overt and covert meaning. The idea of cultural diplomacy
tilting towards mutual understanding between countries is overt. But the unequal coming together for
this mutual understanding creates an unequal relationship, this dimension is covert. The unequal nature
of this coming together creates unequal outcome in the mutual understanding. One country stands the
possibility of being accused of trying to dominate the other with its culture and values. This is explain-
able when one empirically observes the relationship between The Global South and The Global North
with particular reference to Africa. A situation where citizens of Africa countries are trying to adopt
Euro-American culture as ideal culture to the detriment of their indigenous culture. This opens us to the
geopolitical dimension of cultural diplomacy.

THE GEOPOLITICS OF CULTURAL DIPLOMACY

The idea or concept of cultural diplomacy is multi-facets. While some scholars may have argued on the
political neutrality of the concept stating the promotion of ‘mutual understanding’ as the main aim of
cultural diplomacy, some have also seen it from the perspective of promoting imperialism. Carta, C.
and Higgott, R. (2020), writing on the EU cultural diplomacy posit that the main challenge or allegation
against EU’s cultural diplomacy is that it aims more at the promotion of Europe than the promotion of
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cultural relations. They argue that a deliberate choice to change this narrative will help prevent allegations
of arrogance and cultural imperialism. This points to the fact that there are wide range of suspicion or
allegation on the intention of European cultural diplomacy. In the view of Taylor, P. M. (2007) cultural
diplomacy ought to be a government undertaking which communicates to other nations via the media
and in a supposedly non-political manner. But for him, in reality it is a political activity which serves
the national interest under the cover of culture.

Cultural diplomacy for Ryniejska-Kieldanowics (2009) is a conduit in implementing a government
policy abroad with the aim of popularizing its culture as being more valuable than the culture of other
countries. What takes place is an unequal exchange of culture or a domination of a given culture by
another. If we consider the idea of ‘mutual understanding’ associated with cultural diplomacy as we
have stated earlier and argued by some scholars, it implies ‘give and take’. Each country has what they
are dishing out and at the same time what they are receiving from each other as a mark of mutual un-
derstanding. One may see it as a dialectical intercultural dialogue. Dialectical in the sense that, there is
a process of mutual cultural transformation on the both sides. But a situation where a country mainly
focuses on dishing out its culture to foreign audience with the sole aim of promoting it, this questions
the suitability of adopting the idea of ‘mutual understanding’. This paper will like to argue that, cul-
tural diplomacy which does not involve mutual exchange of cultures, operates by mathematical law of
substitution or what the paper will like to refer to as cultural substitution; a country trying to substitute
the culture of another with its culture. This brings us to the geopolitical question; the question of who
dominates the political arena.

We have earlier explored the meanings of the following terms: public diplomacy, cultural diplomacy
and soft power. Cultural diplomacy is seen as a long term public diplomacy. That is to say, a public
diplomacy with a long term focus. Both public and cultural diplomacy are seen as important tools in the
arsenal of smart power. Nye argues that in international politics, the resources that produce soft power
arise in large part from the values an organization or country expresses in its culture. At this point,
there is need to connect all the dots in relation to our argument, and address all the linguistic fluidity
associated with the terms. First to be addressed is public diplomacy; diplomacy entails government to
government relationship. It is the coming together of two or more independent equals. But when diplo-
matic relationship moves from government of a country to the people of another country it becomes an
unequal relationship which to a large extent may be worrisome. One may argue that the idea of ‘diplo-
macy’ implying government to government relation is orthodox or classical and that there is a modern
or decentralized understanding of the term which is driven by globalization and technological advances
where non-state actors are empowered. The goal or aim of the both remains the same, whether we look
at it from the classical or the modern understanding. The idea is to sell a particular country’s culture to
a foreign audience with the aim of influencing the government through its people. When this becomes
a long term plan, it is seen as cultural diplomacy. For Nye, one can affect others’ behavior in three main
ways: threat of coercion (sticks), inducements and payments (carrots) and attraction that makes others
want what you want. Cultural diplomacy which is an instrument of soft power falls in the third category.
For John Lamola (2021), under the prevailing ideology of globalization modern technologies that are
produced for global consumption comes from a particular political and geo-cultural place. In his view,
Euro-American epistemic tradition and intellectual heritage have ascended into a position of hegemony
on scientific research and technological innovation. This paper will like to add that the entire epistemic
or cultural dominance started with cultural diplomacy. Through cultural diplomacy Euro-American world
have come to dominate all spheres of human endeavor, substituting other peoples’ culture with theirs.
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Paulin Hountondji (1990) pointed out the area of scientific dependence in Africa, though he did
not link it as a by-product of cultural diplomacy, rather he argued on the negative implications of such
dependency system. For Hountondji, the system of education in Africa is structured in such a way and
manner that African scholars of whatever field of study believes that everything that matters for them
in their field is taking place elsewhere outside Africa. “Elsewhere, outside Africa, are located the most
fully equipped laboratories, the best universities, the most powerful research centers, the editorial teams
and offices of the most prestigious scientific journals, the most complete reference libraries and publish-
ing houses, and last but not the least, the world’s major concentration of practicing scientists”. On the
question concerning how African scholars react to this situation, for Hountonji, they hardly question it.
They tend to take it for granted. It is on this note that this paper tends to make clear the implicit effect of
cultural diplomacy. Through cultural diplomacy, the Euro-American world have projected their culture to
serve as paradigm in all spheres of life in Africa. This is a clear case of geopolitics, and identity struggle.
For Africa to retain its identity at the global stage without serving the copycat role for Euro-American
world, there is need for Africa to also employ this method of cultural diplomacy in projecting its culture
to the rest of the world.

The structure created by geopolitics of cultural diplomacy is of a very long origin, only that it has been
viewed from different interpretative perspectives. Just as Grosfoguel in Lamola M. J. (2021) captures it;

We (people of the ‘Global South’) went from the sixteenth century characterization of ‘people without
writing’ to eighteenth and nineteenth-century characterization of ‘people without history’, to the twentieth-
century characterization of ‘people without development’ and more recently, to the early twenty-first
century of ‘people without democracy’.

The geo-political structure of the globe has always been in favor of Euro-American hegemony. This
they have achieved through cultural diplomacy. They favorably project their narrative to the rest of the
world and negatively interpret African narrative. This to a large extent has continued to influence the
fate of Africa in the global space.

CONCLUSION

At this juncture, with the advent of globalization it suffices to argue that, countries of the Global North
through cultural diplomacy are making desperate efforts at the global stage to project their culture as the
global culture thereby eliminating other cultures. It is a truism that nature avoids vacuum, in projecting
their culture as the ideal global culture they are indirectly eliminating other cultures. Hence, this paper
from a philosophical perspective posits cultural diplomacy as cultural substitution based on its one-sided
approach to cultural relation. Ezeogu and Ezugwu (2021), in arguing on the domination of Eurocentric
concepts and categories in African philosophy have argued that, cultural encounter between the West
and Africa degenerated to relationship of domination and subordination. A situation where Western
philosophical concepts and categories tend to shape or influence discourse on African philosophy.
Today some African scholars are crying against epistemic marginalization (Chimakonam, 2017), while
the West through cultural diplomacy are busy expanding their frontiers. It is the position of this chapter
that cultural diplomacy in this age of globalization is currently giving the world a new identity. This new
identity, represents the culture of few elitists’ countries of the world. The only way Africa and the rest of
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the Global South can be part of this changing new identity is to also play the game of cultural diplomacy.
China and some Asian countries have come to understand this new dynamics and they are already play-
ing along. It will be to the detriment of African continent if the continent continues to play the ostrich.
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NAF School of Public Relations and Information, Nigeria

ABSTRACT

The chapter looks at the media and development in an era of digitalized economy and how this im-
pacts on the growth of developing countries. It considers the growth in technology and how this has
brought the world together as visualized by Herbert Marshall McLuhan in his academic coinage of the
expressions ‘the global village’ and ‘the medium is the message’. The chapter posits that embedded in
McLuhan’s concepts are recurring issues relating to the nature of modern media, media concentration
or congregation, media efficiency or power, media control in relation to who keeps the media gate. The
unfolding consequences of media concentration, media power patterns, rising power of digital media
platforms with challenging implications for world economy in the face of growing ‘paperlessness’ of
money raises concerns over digital money. The chapter posits that money is theoretically returning back
to its ‘barter era’ due to the concentration and growing ‘media power’ as money mutates from paper
to paperless digital reality.

INTRODUCTION

The rapid growth in the media has redefined society in perplexing ways. The perplexity itself is a func-
tion of the impact of evolving information channels on the social, economic, cultural, religious, political
and psychological spheres of human interaction. The security, health, sports and education domains are
not excluded from the growing transformation of human interaction as a result of the media. The dif-
ferentiation in access to media domains raises the same issues previously addressed by the controversial
World Information Order or news flow between the north and south poles. It is expedient to begin any
inquiry into the interrelationship between the media and development by looking at the development
within the media itself. It is interesting to note that communication is described today in different ways
reflecting how information ebbs and flows from senders to receivers. Scholars define communication
in terms of old, modern, interactive and hybrid media depending on their angle of analysis. However,
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Figure 1. The mediating influence of media on the rational spheres
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communication itself is not the media, but relates to how information gets to its end destination. In this
instance, the media are mere channels through which communication radiates.

Communication is therefore considered here in its traditional broader perspective to encompass the
rational sphere of the sender, the media and the rational sphere of the receiver as reflected in Figure
1. The sender, in the presence of divergent media and a wide range of conduits, now has an unimagi-
nable spectrum of engagement options with the receiver, who equally has numerous outlets to send his
feedback to the originating source of the communication chain. The media therefore are a multiplicity
of communication options made readily available by positive developments in technology. The media,
incorporating the internet, print and broadcast media function, through a nexus of mediating variables
(Klapper, 1960). These variables, according to Klapper, affect how the media impacts on the audience.
Consequently, if the media influence is mediated as postulated, it raises concerns on the extent to which
these mediating variables influence the effect of the media on development. This, on its own, raises a
lot of perplexing complexities prominent among which is the question: Does the media indeed influence
development? If the media do, how does that happen at the global sphere of human society where the
system is differentiated by first, second and third world countries? In responding to this contradictory
concern, it would be necessary to separate effects as a function of the message and effects as a function
of easy access and extreme reach by modern media. The ease of access is indeed the underlying basis for
stating that the media indeed influences development. It is the media as the medium but not the message
that creates this differentiation within the context of this book chapter.

This position does not necessarily contradict the postulations of McLuhan who stated that the “medium
is the message” (McLuhan, 1967). It rather re-enforces it in that it agrees with Logan who concurred that
McLuhan, in making that statement, “proposes that the media, not the content that they carry, should be
the focus of study” (Logan, 2021). The influence of the media, rather than the content, forms the basis of
the deduction that development is functionally influenced by the media in an era of digitalized economy.
The economy, politics, culture and social relations within each sub-system are helplessly dependent on
the nature of communication and media power within each social system. This is critical in understanding
how the ‘advent and massive expansion of the Internet and planetary scale digital platforms’ impact on
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data-driven trends in the market space and political sphere of global businesses. Development itself is
tied to economic operations within each social system. However, what constitutes development within
different substructures and what is visualized as a digitalized economy in today’s media varies from
society to society. It is only when development is analysed from a universal media perspective covering
the different rational spheres that a realistic conclusion can be meaningfully deducted in a digitalized
world. Accordingly, it is important to provide a conceptual background to media and development in a
digitalised economy.

BACKGROUND TO MEDIA AND DEVELOPMENT IN A DIGITALISED ECONOMY

The media are mere channels. They do not generate the message. They transmit it. The way a message
is transmitted plays a critical role in its acceptance, believability and credibility. For instance, a message
that people should stay indoors, if aired by a credible medium would tend to generate more positive
response than a medium that is known for carrying phony news. However, conceptualizing the media to
reflect only channels would be limiting in this context. Hence the media, as used here goes beyond the
conduits to incorporate the content that is transmitted through the medium. In this instance, the media
and the contents they carry are considered synonymous to each other making the medium the same thing
as the message and vice versa. As noted by McLuhan, the form of the medium in this instance embeds
itself in the message thereby creating a symbiotic relationship between the medium and the message
(McLuhan, 1967). Similarly, development connotes different things to different people. What consti-
tutes development in one location may be considered retrogression in another location. It is therefore
expedient to define what is considered as development within the context of this chapter. Furthermore,
human interaction with machines have moved from analogue to the digital era. Technologies and equip-
ment that could not keep pace with the rapid transformation have already been relegated to the abyss of
history. Money has also moved on to “paperlessness” as the digitalised world evolves. Consequently, it
is imperative to take a closer look at the nature of today’s media, what constitutes development within
different substructures, and the era of digitalised economy.

The Nature of Today’s Media

The arrival of new communication technology keeps reshaping the nature of media existing at any
time. The creation of the font or movable type in 1455 by Johan Guttenberg (Robert S. Fortner, 2021)
transformed information dissemination by making the newspapers possible. Subsequent developments
in signal message transmission and receiving sets moved communication to the radio era and then tele-
vision with the arrival of visualization. Today, the media has moved to the digital era with devices of
different sizes bringing information from divergent, sometimes inexperienced, purveyors of news to an
indeterminate audience. It is an era of participatory journalism also tagged citizen journalism or “we
journalism” (Shayne Bowman and Chris Willis, 2003). Kovach and Rosenstiel posit that there would
be a shift in modern media trends with the combination of new technology, globalization and the con-
glomeration of media. Trends however show that while emerging media may displace existing forms
in terms of preference, these do not replace or eliminate them completely. Radio could not replace the
print just as television could not replace the radio. Emerging media simply complement or re-enforce
existing media systems. The growing digitalization of the media space may only increase the continuous
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Figure 2. Illustration of the nature of today’s media

Today’s Media Environment

information implosion compelling the media consumers to selectively expose themselves to the media
based on individual preferences. News is simply a click away with the multiplicity of communication
channels. Audience do not necessarily have to wait for scheduled programming to expose themselves to
media content. Consequently, today’s media environment is simply a nexus of different media platforms
as illustrated in Figure 2.

The media space, as illustrated in Figure 2, appears very simplistic. The figure provides a web that is
encompassing. Newspapers, radio and television houses now have websites where their contents could
be viewed 24 hours of the day. The gradual concentration of media channels through the internet and
web systems into a collective whole has somewhat eliminated, to some extent, the previous inability of
the distant audience to review and “listen again” to a news item that has been aired by either the radio or
television. Today, a curious listener can go to the website of a media house, two or more days after the
newscast, to replay a news story thereby defeating the hitherto “passing nature” of electronic news where
news broadcast by the radio and television decades ago cannot be repeated to ascertain the content aired.
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However, when this is considered within a global perspective, there are various levels of differentiation
in modern media outreach that make this illustration self-defeating. There are several communities that
are cut off from the media web either due to economic backwardness, technological deficiency, lack of
electricity, internet access and a combination of other factors. Ironically, a bulk of those cut off from the
media web are from the traditional less developed or third world countries. This, in itself, raises concern
on how these less developed societies can take advantage of the media to develop communities that
are cut off from the news channels. As noted, by Ithiel Pool, “the less developed countries of the world
require large injections of information in the form of technology transfer if they are to have economic
growth and development” (Pool, 1979, p. 150). Regrettably, the “means of acquiring it are largely beyond
their reach” (Pool, 1979, p. 150). The inequality among nations in the area of information diffusion led
to the agitation for a new world information order which again echoes the importance of the media to
development. The media is therefore conceptualized here to mean all the processes involved in the pro-
duction and distribution of content at all levels to one or more persons in time and space. This concept
of the media aligns with Denis McQuail who saw it as means of communicating openly to many over
space and time (McQuail, 1983).

The Concept of Development

Developments in communication have brought humanity together such that people are able to visualize
what is happening globally. Disasters, wars, conflicts, progress, famines and other human developmental
incidents can be aired across the globe to a diversified audience due to the nature of today’s media. It
is therefore not difficult to conceptualize what constitutes globally acceptable development standards
across different substructures in the world. These development indices which vary from region to region,
have been synchronized by the United Nations. The world has been classified based on their perceived
or assessed development index into first, second and third world countries alternatively referred to as
developed, developing and underdeveloped countries respectively. Developing countries have been
grouped into 6 regions namely: Arab States comprising 20 countries and territories, East Asia and the
Pacific with 26 countries, Europe and Central Asia with 17 countries, Latin America and the Caribbean
with 33 countries, South Asia with 9 countries, and Sub-Sahara with 46 countries.

It is difficult to provide a universally acceptable definition of development without generating some
sort of argument. Development has been defined in different ways to depict political, economic and
social growth within given societies. Thomas argues that development has been given theoretical and
political connotations that have made the concept inherently complex and ambiguous. He equates its
understanding to “the limited meaning of the practice of development agencies, especially in aiming at
reducing poverty and the Millennium Development Goals” (Thomas, 2004, pp. 1,2). The contradiction
of using poverty or economic indices in defining development lies in the contrast between “develop-
ment as immanent and unintentional process and development as an intentional activity” (Cowen and
Shenton, 1998, p. 50). However, by using economic indices, it is easier to define if a country is growing
progressively or retrogressively. Opinion is divided on whether development should depend on values
or alternative conceptions of the quality of life. The disagreement lies in who defines a good life and
positive values. Kanbur (2006) states that “there is no uniform or unique answer” to what constitutes
development. Thomas (2000, p. 1) argues that, “development is contested, complex and ambiguous’
while Gore (2000, p. 794-5) posits that it could, depending on the era, be construed as a “vision of the
liberation of people and peoples’ dominated, based on structural transformation”.
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Figure 3. lllustration of development as conceptualized in this chapter
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Development can therefore be construed as a progressive trajectory from comparatively low positions
in different societal fields to positively higher dimensions over time. It is the attainment of set targets,
from the Millennium Development Goals’ perspective, to attainment of better standards of living as de-
fined by western modernity. This view of development aligns with the structural societal transformation
perspective where Thomas (2000) sees development as ‘a process of historical change’. Embedded in
this perspective is the concept of prescriptive and non-prescriptive values of progress towards accept-
able modernity. This view of development can be visualized as two fulcrums at each end of a trajectory
where one point is occupied by the inferior undeveloped societies and the second position occupied
by the superior societies. This view raises the North and South debate where the North is considered
as the developed or superior position that must be attained while the south is seen as the unacceptable
inferior position. The inferior-superior paradigm as argued by post-modernists invariably follows the
differentiation pathway where nations are categorized as First, Second and Third World countries. The
Third World countries must grow within the defined indices of progress to attain the acceptable standard
of modernity. It is the movement from the inferior state to the superior state that is then considered as
development. This view does not consider such inherent attributes like the cultural identity of individual
societies. Consequently, another way to look at the description of development as presented in Figure 3
is to consider one side of the trajectory as the current state of a society and the other end as the desired
end state of the society as it moves along the development pathway.

Development thinkers like Marx, Hagel, Condorcet and Kant, construe it philosophically as “progress
in a distinct manner from that resulting from the idea of conscience” (Soares and Quintella, 2008). To
them, development is “the potentially infinite concept of progress” (Soares and Quintella, 2008). Their
line of thought is in “a certain proximity with Augustinian thinking, of conceiving history as a total-
ity, a firm march of civilization, a continual, albeit inconstant and non-linear process, in the direction
of a common well-being” (Soares and Quintella, 2008). Rist considers this view of development as “a
constant evolution, based on the belief of human perfectibility and motivated by the incessant search for
well-being” (Rist, 2001, p. 70). This conceptualization of development agrees with Rostow’s seminal
work which reclaims Social Darwinism “to explain development as a process of evolutional succession
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in stages, where human societies leave a rudimentary model until they arrive at a western industrialized
civilization consumption model, which is considered unique and universal’ (Rostow, 1971).

Digitalised Economy

A digitalised economy refers to the widespread use of information communication technology to address
and manage different spheres of human engagement ranging from the economic to the social within a
society including its out borders. It relates to the digital production of goods and services. It now extends
to transactions as money continues to transform to intangible ‘paperlessness’ or digital dots. Rumana and
Richard (2019) consider digital economy as “that part of economic output derived solely or primarily
from digital technologies with a business model based on digital goods or services.” Digitalisation is a
critical pathway towards the attainment of modernized development. The United Nations Development
Programme (UNDP) presents an integrated development solution to be driven by country priorities
which follows a synchronized pathway consisting of digitalisation, strategic innovation and development
financing. The global supporting countries are expected to build inclusive, ethical and sustainable digital
societies. The digitalisation is expected to impact on such indices as poverty and inequality, governance,
resilience, environment, energy and gender equality (UNDP, 2021). The positive technological improve-
ments in communication, especially in the area of connectivity or internet of things, new devices, digital
models and associated robotic technologies, have combined to make digital technology readily available
across borders (OECD, 2015).

Tapscott (1996) defines a digital economy as the “Age of Networked Intelligence” by looking at
how humans take advantage of emerging technology to manage the economy. Lane (1999) focused on
electronic commerce and wider issues of innovation, privacy, standards and digital divide. He sees it as
“the convergence of computing and communication technologies in the Internet and the resulting flow
of information and technology that is stimulating all of electronic commerce and vast organisational
changes” (Lane, 1999). Kling and Lamb (2000) went further to break digital economy into 4 categories
namely highly digital goods and services, mixed digital goods and services, I'T- intensive services of
goods production and the IT industry itself. The first referred to online information services while the
second was associated with online sales and marketing like booking hotels online and ordering items
electronically. The third part was about computer engineering services while the fourth was about the
communication equipment that support the other three categories. Mesenbourg (2001) presented digital-
ised economy as “having three primary components” namely the E-business infrastructure, which relates
to the economic infrastructure used to support business processes and electronic commerce; E-business
which considers how businesses are conducted over computer-mediated networks; and the E-commerce
which relates to the value of goods and services sold over computer-mediated networks.

It was Rouse (2016) who provided a more succinct definition of a digital economy when he wrote
that “digital economy is the worldwide network of economic activities enabled by information and com-
munication technologies (ICT)”. He went on to simplify it further by adding that it is ““an economy based
on digital technologies” (Rouse, 2016). A digitalised economy, drawing from Rouse (2016) submission
and considering Brennen and Kreiss (2014) definition, can be said to cover “all economic activity based
on digital technologies” (Brennen and Kreiss, 2014). It involves the “application of digitisation to or-
ganisational and social processes.” (Brennen and Kreiss, 2014). It must be noted that while digitisation
refers to the conversion of data from analogue to digital form, digitalisation incorporates a wide range
of digital activities and relates to “the way in which many domains of social life are restructured around
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digital communication and media infrastructures” (Brennen and Kreiss, 2014). Digitalised economy
therefore covers all forms of information communication technology consumption and application. This
is illustrated below.

Figure 4. lllustration of digitalised economy as conceptualized in this chapter
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MEDIA AND DEVELOPMENT IN A DIGITALISED ECONOMY

The media support development in various spheres of human engagement in this era of digitalised
economy. These spheres are the social, economic, cultural, religious, political, security, psychologi-
cal, health, education, recreation and sports domains. Growth in technological development has led
to media concentration in such a way that information now circulates in cyclic dimensions across the
broad spectrum of multi-dimensional conduits. This has resulted in the mediastratification of informa-
tion such that issues relating to any aspect of human life can be readily obtained through the internet.
Mediastratification, as a concept, relates to the trend where traditional or mainstream media, namely
television, radio and print now compete for space and audience in the social media environment. There is
a coming together of multiple media, creating digital information concentration as various media strive
to put out as much information as their media space can contain. Furthermore, there are opportunities
now for anybody to create a blog and become a purveyor of news overnight without requisite training.
The consequence of this media ‘gatelessness,” which is a product of the digital era, has resulted in all
kinds of information dysfunctions, including fake news. These negative aspects of mediastratification
equally have an impact on the positive developmental capabilities of the media. Fraud, crime and all
kinds of negative societal developments associated with the traditional south pole countries have also
arisen as the media undergoes the digital transformation.

Gatelessness itself is the gradual erosion of the primary functions of editors and other media gatekeep-
ers as the traditional media structure continue to collapse in the face of citizen journalism. Citizen or
participatory journalism is in itself a healthy trend within the developing and underdeveloped countries
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as it creates opportunity for democratic media engagement. The brand of journalism, where everyone
who has access to an online device and can send and receive media news, could make practitioners
manifestly uncomfortable thereby “raising new questions of trust and veracity” which may require the
collective development of acceptable standards of trust (Bowman and Willis, 2003, p. vi). The easy access
to media channels by all could help hitherto excluded communities to establish contact with people of
like minds and interest. It could also lead to societal unrest. It was this ease of access to the new media
that gave rise to the Endsars protest and subsequent burning of the Ikoyi tollgate in Lagos, Nigeria (So-
tunde, 2021). Participatory journalism therefore brings people who are passionate about specific issues
together quickly. This could have positive or negative developmental implications. Those who participate
in online platforms usually create content to inform and entertain others. Citizen journalism helps dif-
ferent people to create content and this, as noted by Bowman and Willis (2003), builds self-esteem as
people derive satisfaction from the act of creation.

The controversy, as to who now controls the gate, has resurfaced in the public domain as opinion
is divided on the effective access to evolving media platforms by the global south. The contention that
there is actually no gatelessness arises from the proposition that there are indeed multiplicity of gates
with various gatekeepers who delete unwanted content and allow only materials peculiar to that media
outlet as information passes from one channel to another. This proposition is however faulty as anybody
that has access to the social media could write, video, or take images of events and transmit same within
minutes to a diversified audience. The fact remains that controllers of social media outlets like face-
book, snapchat, twitter and others could attempt to delete or bring down controversial content. Those
actions taken to prevent such content from further spread cannot be considered as gatekeeping as the
gate has already been breached. Such breaches often lead to negative consequences which challenge the
developmental capability of the media. As rightly noted by Patka-Suchojad (2021) “the turbulent and
dynamic conditions of the digital environment require a new look at the phenomenon of gatekeeping”.
The two dimensions to the gatekeeping debate as stated by Patka-Suchojad (2021) are “the concept of
social gatekeeping, which places the focus on users acting as guards, and the influence of algorithms on
this process, as an inherent element of social media architecture”. Traditional gatekeeping, as presented
by Schoemaker, is “the process by which billions of information available around the world are selected
and transformed into hundreds of information that reaches a given person on any given day” (Barzilai-
Nahon, 2008, p. 1495). The concern over the media gates comes from the understanding that whoever
keeps the gate, controls the media power. The North-South information dichotomy or imbalance would
continue to resonate if gatekeeping is considered within the threshold of the influence of algorithms
on the gatekeeping role. The owners of the social media platforms do, to a significant level, control
what can go through their social media channels and by implication what can be brought to the public
domain. This gatekeeping role is systematically carried out within the social media through channeling,
censorship, internationalization, security, cost-effect mechanism, adaptability, infrastructure, level of
interactivity, content editing; and regulation metamechanism (Patka-Suchojad, 2021).

The media may be credited with the power to transform society and facilitate development. This
power of the media to transform is manifestly latent. In an attempt to give meaning to the concept of
media power, Freedman (2014) came up with the consensus, chaos, control and contradiction paradigms.
The approach did not address the issues of media impact on the economy, politics, attitudes and beliefs
effectively but answered the questions which he posed. The questions relate to the ability of media to
provide state or corporate actors with a valuable tool to assert their own dominance and the locus of
power as well as the ability of the media to constitute the space where power is decided (Freedman,

58

5116720

3
P
Address: 10F



Desmond Okocha (des

1G1 Global Flatiorm

enddoo@yahoo.com) Downloaded: 5/16/2022

P Address: 10F

The Media and Development in an Era of Digitalized Economy

2014). The powers of the media to effect change and promote development may indeed have been exag-
gerated. This does not suggest that the media do not have enormous powers. It however depends on the
dimension or function the media are performing at any given time. The power of the media to inform,
especially when it relates to the immediacy of the news, and when the recipients are uninformed, has
been unparalleled. Similarly, the power of the media to educate has been impactful. Nevertheless, when
it comes to the ability of the media to persuade, a lot of intervening variables may make the effect of
little consequence. This, however depends on the content of the communication, its production and
intended consequence. In this instance, strategic communication, which is disseminated through well
selected conduits and directed to specific audience, would yield a much better effect than a routine com-
munication. It is equally noteworthy to state that a seemingly harmless communication not targeted to
any particular audience could result in unintended consequences. The strength of the assumption that
media indeed influences development is based on the ability of the media to reach and target specific
fields of human engagement.

It may be necessary to consider the differentiations in the presentations of media power. For Foucault,
“power, as well as the resistance it generates, are diffused and not localized in some points.” Simply put,
power is everywhere which implies that each medium also carries its own power relations (Daldal, 2014).
The media, by setting the agenda of public discussion, could unconsciously, empower a set of people who
are prominent within the agenda. Knowledge, from the Foucauldian approach, is power and the media
provide knowledge (Gramsci, 1975). McNair (2018) seems to be between a Foucauldian approach, which
itself considers power as productive and the economic versions of the pluralist projections where Cater
presents media power as a form of ‘mobile and transitory’ power in highly segmented decision-making
situations. Brian McNair, while examining the role of the media in the political process, considered the
influence of communication on “the referendum vote for the UK’s withdrawal from the European Union,
the rise of nationalist populism in Europe, and the victory of Donald Trump in the 2016 US presidential
election”. He also considered the negative side of media power by looking at the use of communication
as a weapon by Putin’s Russia and the Islamic State as well as other insurgent organisations (McNair,
2018). McNair (2018) argues that “an expanding globalised public sphere and digital media network
have transformed political communication, allowing political actors, from politicians and pressure groups
to trade unions and terrorist organisations, to bypass traditional, established media in communicating
their messages”. Cater presents media power as a form of ‘mobile and transitory’ power in highly seg-
mented decision-making situations (Cater, 1965, p. 4). These differentiations by media scholars, even
if uncertain, merely demonstrate ongoing insights into an old media held postulation that the ‘pen is
mightier than the sword.” This age-long media perception ascribe imaginary power to the outcomes
of media effects which seemed to be hypodermic (Media, 2021) in nature, even if false. Lippman and
others, in trying to rejig the effects paradigm through the introduction of intervening variables in media
effects outcome (Lippmann, 2004); uses and gratification pathway (Ruggiero, 2000); impart of frames
of reference to differential responses to same media messages (Chandler and Munday, 2011); gradu-
ally opened the floodgate to the theoretical might of media power in the face of technology-induced
concentration. The media power has helped developed, developing and underdeveloped nations in the
different human domains covering the social, economic, cultural, religious, political, psychological,
health and educational domains.
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The Social Sphere

The media has helped to develop social relations within and among nations. The social development
relates to the relationships and cohesion of people within defined territories. It refers to the linear prog-
ress, positively or negatively, that a group of people make in their interactions and how they move from
outdated to modern methods or lifestyles. The media has played key roles in the eradication of open
defecation in different countries. The availability of multiple channels has redefined social engagements.
Regrettably, while the developed North continue to use these channels to maintain payment systems,
provision of social amenities, a significant number of countries from the global south now see these
new technologies as a pathway to crime, insurgency and banditry. The sahel region has been overtaken
by insurgency using the same media channels that would have been deployed for more functional social
interactions.

The social media now makes it quite easy to connect and maintain contact with friends and groups
with common interest. It is easier to establish business contacts and transfer vital documents within the
comfort of people’s homes. Simply put, the digitalised communication space opens a new way of social
interaction among peers, business associates and family members who may be living several kilometres
away. The media environment is now an open social and market space. One can state explicitly that
“No one owns it. Everyone can use it. Anyone can improve it” (Barzilai-Nahon, 2008). In Nigeria, the
advent of the social media reduced traditional letter writing as mails and messages could be sent in
seconds through the internet. The two-way journalism that the modern participatory news reporting has
brought enables closer interface between news purveyors and news analysts. The sender and receiver
are technically brought closer unlike the regimented and hierarchical system operated by the traditional
media. Anybody can become a commentator or reporter without any training. The citizen could talk
online about his field of endeavour and offer expert guidance directly to those who need such services
via the internet. The journalist could double as a ‘forum leader,” mediator, teacher or counsellor. “The
audience becomes not consumers, but ‘pro-sumers,” a hybrid of consumer and producer (Kovach and
Rosenstiel, 2001, p. 24).

The Economic Sphere

In the economic sphere, the advent of modern media has reduced the difficulties previously encountered
in doing business. Economic transactions now occur within minutes and goods are ordered and paid
for over the internet from different parts of the world. There are several new opportunities created by
the massive availability of information. Today, there are options in e-commerce and the wellbeing of
the people has been significantly improved. The wealth, finances and business transactions of nations
have been impacted positively. However, there are negative aspects of the economic perspective. These
negative effects include identity theft, massive financial fraud, fraudulent domestic and foreign transfers,
money laundering and massive corruption as a result of availability of different payment options. Money
has also moved away from its traditional paper state to paperless digital dots. Electronic currencies like
bitcoin, cryto-currencies and others have appeared on the scene. Money, today, is considered theoretical
as returning to its ‘barter era’ in what can be classified as the full transformation of money. This presumes
that money, as it mutates from paper to paperless digital reality, would, theoretically return interactions
to contact between ‘demand and supply’ with the media now filling the intermediary role. The media,
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in this instance, is not acting from the promotional or advertorial constructs, but from the standpoint of
a strategic key player in economic decisions between buyers and sellers.

In the barter system, goods and services are exchanged through bartering. This is in contrast to the
currency system where a form of acceptable intermediary in the form of paper or coin is used in the
exchange of goods and services. The currency system enables buyers and sellers to exchange goods
based on a need-and-value system eliminating the burden of mismatch present in the barter process. The
history of bartering, as noted by Hall (2021), goes back to 6000 BC. It took place mostly in local com-
munity settings where tangible and intangible goods and services are exchanged on the basis of need.
Progress in the areas of technology and transportation facilitated barter on a global scale with acceptable
intermediaries that acted as currency. The same growth in Information Communication Technology and
the evolving media environment is beginning to return money to its barter era with unexamined pos-
sibilities. The outcome of this silent but growing phenomenon could threaten world trade possibilities
which may affect the global exchange system and distort the currency imbalance between the developed
north and developing south poles. The exchange rate of different currencies, which is dependent on the
dollar, and now threatened by the yen, could lead countries to resort to trade-by-need with unpredictable
consequences on world power relations. Nigeria attempted a direct currency transaction with China which
bypassed the dollar by replacing it with an agreed transaction rate between the naira and yen. There is
no globally accepted currency in bartering and purchasing goods and services is dependent on need and
not value-rated deposit process calculated to the value of gold. In the current dollar-dependent system,
the value of a country’s currency is dependent on its import and export ratio. Figure 5 is an illustration
of a possible barter return with the changing media environment in the face of a digitalised economy.

Modern technology is expanding contact between buyers and sellers and the media, as a collective
term representing all forms of communication, may begin to play the international intermediaries in
the exchange system. This could challenge the value of different currencies in the global market as the
current indices used to determine the market value of each currency may collapse. The acceptability
of the demand-supply paradigm in assessing the exchange rate of currencies, based on dollar and gold
reserves, may be challenged. This scenario opens fresh opportunities for the global south to look at
the areas they have comparative cost advantage in their international trade transactions. The rise of the
internet of things, artificial intelligence and other communication technologies have “revived the barter
system, allowing participants to trade goods and services” (Hall, 2021). Countries like Thailand, the
world’s largest exporter of rice and Iran, with abundance of oil, agreed to trade their goods under the
barter system (Hall, 2021).

Cultural Perspective

In the view of futurist and author Watts Wacker, the question is not about greater personalization but
about greater perspectives. According to Wacker, the world is moving faster than people can keep up
with it. As a result, there are fewer common cultural references that can be agreed upon. Ideas, styles,
products and mores accelerate their way from the fringe to the mainstream with increasing speed. To
combat the confusion, consumers are seeking more perspectives. They research an automobile for pur-
chase by spending time online and reading both professional and amateur reviews alike. (Wacker, 2002)

The media environment has a culture which ensures that standards are met. However, Rosenberg
states that “it should be obvious that weblogs aren’t competing with the work of the professional journal-
ism establishment, but rather complementing it. If the pros are criticized as being cautious, impersonal,
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Figure 5. lllustration of the gradual return to the barter era in international trade

Traditional barter era
(No intermediaries in trade)
NO PAPER CURRENCY

Trade based on universally acceptable
exchange system or dollar currency
regime
(Intermediaries in international trade)
PAPER CURRENCY

!

Trade based on internationally
regulated digital currency system
(Intermediaries in international trade)
PAPER AND DIGITAL PAPERLESSNESS

Emerging global barter
system
(No intermediaries in
international trade)
DIGITAL PAPERLESSNESS

corporate and herdlike, the bloggers are the opposite in, well, almost every respect: They’re reckless,
confessional, funky — and herdlike (Rosenberg, 2002). The media culture is therefore gradually giving
way to an unpredictable media culture where standards are difficult to regulate across boundaries. It’s
not just the Internet that threatens the culture and status quo of the news business. Kovach and Rosenstiel
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make a compelling argument that the news business is undergoing “a momentous transition” (Kovach
and Rosenstiel, 2001). This transformation tends to favour the traditional south pole countries as ac-
cess to the media, though not absolute, is nevertheless better in the evolving media culture. Mainstream
media are created with commercial bias. They are structured culturally to compete in the broadcast and
advertising space and earn income which is used to sustain the media business. Traditional media men
therefore value rigorous editorial work, profitability and integrity. On the other side, the culture of par-
ticipatory journalism is “created by networked communities that value conversation, collaboration and
egalitarianism over profitability (Shayne Bowman and Chris Willis, 2003, p. 12).

Religious Perspective

The global south, especially some Asian and African countries, is largely religious in nature. Religion
play key roles in the mobilisation of people towards development programmes. The advent of participa-
tory journalism has provided a greater opportunity for self-acclaimed religious leaders and preachers
to broadcast information to a diversified audience. The media are now exploited positively and in some
unfortunate instances, negatively. The ability of citizens to play active roles in information gathering,
processing, analyzing, reporting and dissemination has increased religious growth within the developing
societies with its attendant fanaticism. Participation in the media world could have provided “indepen-
dent, reliable, accurate, wide-ranging and relevant information that a democracy requires (Bowman and
Willis, 2003) but issues of religious intolerance have negated the positive potentials for development. A
significant number of religious groups have gone digital, reaching members and conducting religious
services online. It has been argued that the increased participation of religious bodies in the media, es-
pecially after the arrival of the COVID-19 pandemic with its attendant restrictions, helped to redirect the
efforts of youths towards positive developmental engagements. This assertion is yet to be proven with
verifiable data. The religious sphere has therefore been impacted by the bottom-up nature of participatory
journalism where “little or no editorial oversight or formal journalistic workflow is needed in dictating
the decisions of a staff but rather the result of many simultaneous, distributed conversations that either
blossom or quickly atrophy in each religious group’s social network (Bowman and Willis, 2003).

Political Dimension

The political sphere has also been affected by the nature of today’s media. Citizen journalism has resulted
in significant positive developments in political systems, nature of media freedom, security and freedom
of association enjoyed by the people as they progress along the development pathway. The centrality of
electronic media has been effective in compelling the people to participate in politics. In Nigeria, the
modern media galvanised the people to form over 90 new political parties which were later reduced to
about 27. Youth activism in the political domain increased and the government was kept on its toes. Po-
litical activism again led to the banning of a social media platform, Twitter, over political disagreements.

It was easier for the government to manipulate the mainstream media before the arrival of digitalisa-
tion. However, with the multiplicity of channels, such stifling of the press by politicians and political
interest became difficult. Increased movement from autocratic regimes and sit-tight rulers towards
democratic reforms occurred in most underdeveloped and developing societies. The expansion of the
media space could therefore be considered as a necessary aspect of basic human rights and fundamental
to determinations of what is just and unjust. Scholars in political communication posit that “political
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expression on social media can foster deeper engagement in democratic life” (Boulianne, 2015). The
opportunities given to social media influencers and other citizens to hold and air political opinion have
developed the political space with people knowing their rights and demanding more responsibility
from their leaders. “There is increasing acknowledgement that social media may play a more dynamic
role in shaping how individuals come to see themselves as political actors. Social media are not simply
vehicles for political news, campaign advertisements, or collective action, but are also important social
environments in which people engage in the messy process of sorting out how they “fit” into the world
of politics (Thorson, 2014).

Educational and Health Dimension

The digitalization of media channels has opened up online training of professionals, online educational
conferencing and academic meetings, workshops and seminars. The use of the broadcast media for
educational purposes has been amplified. Today, several universities offer online postgraduate training
for several fields of human endeavor. There are open universities, distance learning centres and other
educational programmes that have been assisted by the digital age. The advent of COVID-19 pandemic
has shown that massive digitalization in education is possible. It opened up a lot of possibilities for
online education.

The manpower needs of second and third world countries have been addressed through the internet.
However, the slow pace of making internet facilities available to a significant number of people within
these regions and the educational backwardness act as impediments. The environment has also benefited
from the growing online education of the people about the state of the environment and to guide the people
on how to care for the environment. Issues relating to logging, afforestation, pollution and associated
environmental abuses have been addressed through educational programmes that were brought to the
people through the modern media. The environmental dimension is not limited to the quality of the air,
water and soil. It also includes how education through modern media has impacted on environmental
security, recreation, sports, health and psychological state of the people. Classrooms have moved from
face-to-face or physical interaction to online spaces. Sports education has moved from outdoor instructor-
led physical exercises to online indoor physical do-it-yourself exercises.

Today, people can access their hospitals and preferred medical experts through tele-health medicine.
This positive development is a result of modern medicine. It is however necessary to add that the attain-
ment of the UN development goals can only be achieved if successfully education strategies empower
learners of all ages with the knowledge, skills, values, and attitudes to transform themselves, their com-
munities, and societies. Online educational institutions could contribute in achieving a lot if the various
governments in the global south can facilitate and support the massive online access by supporting
relevant communication agencies within their domains. Training and educational institutions must be
transformed digitally to fulfill their roles in the educational development of the people. It is important to
note that it is only when the learners and their teachers have the requisite competencies that digitaliza-
tion can make a valuable contribution to empower people. Teachers must have the capacity to produce
digital content and there must be energy to power digital devices.

64

5116720

3
P
Address: 10F



Desmond Okocha (des

1G1 Global Flatiorm

wonddoo@yahoo.com) Downloaded: 5/16/202

The Media and Development in an Era of Digitalized Economy

CHARTING THE WAY FORWARD

The arrival of modern media has given great opportunity to people of the global south to develop their
societies. Media channels now open up opportunities for development in several areas of human interac-
tion. However, for developing nations to gain meaningfully from the evolving digital age, there is need for
them to prevent the negative use of these emergent technologies to scuttle the growth of their economies.

The manifest dangers to be tackled include religious fanaticism, illiteracy and the dangers of exclusion
from opportunities. Such exclusion come from low levels of digital skill and technology penetration both
within and between countries (Dahlman et al, 2016). There are also dangers of adverse incorporation into
the digital economy due to liminality (lack of resources, capabilities, institutions, relations) (Murphy and
Carmody, 2015). Itis equally important to look at the specific volatility of digital enterprises in developing
countries (Foster and Heeks, 2010). There is also the problem of marginalisation of developing country
workers within any strengthening of digital labour driven from and for the global North (Martin, 2016).
There are certain dangers of digital economy within developing countries, like growth in vulnerabilities
around digital security and privacy (Manyika et al, 2013). There is yet the issue that between global
North and South, there are risks that digital technologies will contribute to the “re-shoring of production”
and thus augment “premature deindustrialisation™ across the developing world (Dahlman et al, 2016).
The sudden transformation of uninformed citizens to overnight reporters without requisite training has
resulted in all kinds of information dysfunctions, including fake news. There is need to regulate the media
field to guide against libel, slander and defamation. Finally, the global south countries must mitigate
the negative aspects of mediastratification which affects the positive developmental capabilities of the
media. Fraud, crime and all kinds of negative societal developments must be curtailed for developing
countries to benefit from the power of the media to develop different spheres of the society.

CONCLUSION

The growth in the information communication field has bridged the information gap between the rich
and poor in the global south as a significant portion of the population in those countries now gain access
to communication equipment and media spaces. There were several individuals who could not afford
a telephone or other communication equipment in the traditional south pole. It was not until 1992, fol-
lowing the deregulation of the media and approval for private communication companies to operate in
Nigeria that a vast majority of Nigerians gained access to telephone services on a commercial scale. The
government owned Nigerian Telecommunications Limited (NITEL) only supplied lines to privileged
politicians and government officials. The arrival of other communication companies expanded the
media space and opened up internet access to the hitherto excluded mass of rural inhabitants. Today,
the Nigerian internet space has created jobs, improved the economy and provided additional source of
income to several private business entrepreneurs. The media therefore impacts on different spheres of
human activity covering the social, economic, political and other domains.

Itis anticipated, with the continuous improvement in communication and increasing media concentra-
tion, the economic sphere may witness a drastic return to the barter era with great implications for trade
across the global north and south. However, there is need for the global south to look at the challenges
of media power and abuse of the internet by criminal elements from these countries if the citizens must
develop and benefit positively from the opportunities created by the modern media.
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Chapter 6

Symbolism in Digital Space

and Transitional Society:
New Forms of Communicative
Meanings in Africa

Melchizedec J. Onobe
Bingham University, Karu, Nigeria

ABSTRACT

Communication is fundamentally a toolbox of symbols used to create meaning in society. Its existence
is a necessity spawned by circumstantial and society’s contingencies at every turn. It is the reason
languages, cues, imageries, and symbols—the building blocks of communication—continue to evolve
with the times. The ritual of this dynamism is precipitated by a number of factors like socio-cultural
identity crisis, economic and political variables, etc. This transitional socialisation continues to surge
in the digital space of multi-platforms and the internet. Thus, this chapter attempts to evaluate the ten-
ders of communication in the digital space, its influence on cultural identity, and the place of Africa in
the narrative. The study submits that although the global nature of communication is believed to have
overbearing influence on the continent’s outlook, Africa being a culturally strong entity can outsource
to the rest of the world and into the digital space its numerous rich cues, symbols, and signs to give the
cultural identifiers indelibility and relevance on the global map.

INTRODUCTION

Communicative symbols have always been like a flouting vessel in human existence and society. They
have always had a condescending characteristic that is amendable to any user under any circumstance.
Using Africa’s picturesque analogy, they are like the servile donkey that waits to be burdened, shown
where to go, told where to stop and squat, with innate unique intrinsic indifference to the rider of the
thoughts who animates meaning as he/she pleases. Such portals and carts are what the communicative
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symbols and their traditions afford the living with here-and-there tinges of ethnicity, cultural mappings,
attribution or prohibitions, coloration and biases; but they nevertheless carry the weights thrust at them.

Perhaps, symbolisms can be rigid and also dynamic at the same time. The meanings that are auctioned
by them are reflective of society’s political, social and economic mappings and acculturation (Parker,
2012). It is through them that power and dominance are decided and conceded. In clusters of any course,
when linguistically arranged to denote power equation, they portend conquest or describe subordinates.
This interestingly fluid nature of ciphers is the hub of power in ancient and modern society. Like the
planetary system, they have a revolving circumference around human socio-psychological space and
evolutionary interactivity. They serve as entrance as well as exit portal for some epochal developments
of society (Cohn, Engelen and Schileroord, 2019) such as heralding new civilization and socialization,
starting an era and ending another in an organic, discreetly overlapping style.

From symbols grow constant interactions, social relationships and meaning sharing. Berger and
Luckmann (1971, p.114) observe that even in them the universe can be micro scoped, analyzed, under-
stood and consequently animated.

The symbolic universe is conceived of as the matrix of all socially objectivized and subjectively real
meanings; the entire historic society and the entire biography of the individual are seen as events taking
place within this universe.

Thus, symbols are generally and always metaphorical in communicative context, giving them expres-
sive three-dimensionality; a buffer for richer context of viewing issues. This “multi-faceted nature of
symbols” as Luuk (2018, p.258) describes it is a flexibility that engages meta-communication/socializa-
tion. More often than not they have been used as the ladder of communicative evolution, overlapping
cultures negotiated by either confab or happenstance (O’Reilly, 2017) on a wide range of splitter issues.
In every civilization and culture, in Africa and elsewhere, they abound in arrays of rhetoric, text art and
cultural science.

A little over a decade ago, Steen (2008) proposed a three-way model of language, thought and com-
munication all sandwiched in deliberate metaphor theory (DMT). The DMT suggests that deliberate
metaphors are linguistic metaphors that “explicitly invite the addressee to conceptualize one thing as
another thing, often for rhetorical or persuasive purposes” (Steen, 2008, p. 213). A metaphorical inter-
pretation thrives usually when there is reason to interrogate a literal interpretation because some element
of falsity has been established in a narrative (Searle, 1993) resulting in withering stereotypes foist on
unsuspecting masses that consume, misappropriate the icons. The incomplete information and inaccurate
knowledge, if left, breeds and ventilates indiscriminate misinterpretation from a pond of falsity. And in
a market place of ideas truth and falsehood are wares that inadvertently and contentiously intersect and
symbols act like a wolverine magnetic codes to denominate the two.

Nevertheless, literature makes a distinction between symbols. Generally, they try to draw aline between
ornamental symbols depicted by personalized representation and linguistic denotation acknowledging
though that the point of difference may be minor. In communal usage and quarters, for example, various
degrees of iconicity are tacitly accepted into existence and symbols (e.g. the Christian cross, or onomato-
poetic words like knock, bump, crash) such as they represent exhibit iconicity as well (Luuk, 2013). Not
taking anything away from the concepts of many linguists, this chapter submits that the blustery nature
of symbols or representational icons permits a duality, a mobility, and somewhat a vista for ornamental
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symbols to transit also freely to formal usage in media register depending on the clot of prominence that
they command from dominant adoption or personality (celebrity) endorsement (Morris, 2010).

What is to be found outside language that might determine the role that words can play as Morris
(2010) quizzed? Well it may be naive to insist, for example, that language and the form of expressing
them are formalities that defy the tide of change sweeping through (Sirbu, 2015). As it is apparent, cold
signs and algorithmic expressions called emojis have rudely violated the exclusivity held by traditional
linguistic language expressed in text. Their roots go to Japanese manga where ‘emoji’—picture (e)
character (moji)— became integrated into digital keyboards (Moschini, 2016). The popularity of this
unconventional communication mode eclipsed emoticons that were in vogue before its advent (Pavala-
nathan and Eisenstein, 2016).

Emojis are symbols that rarely had universalized meaning until they were socially negotiated by
use, misuse and pervasiveness. Cohn, Engelen and Schileroord (2019) observe that emoji vocabulary is
now integrated into operating systems as a relatively fixed list controlled by the Unicode Consortium,
a conglomerate of technology companies that decide how computers encode typed information. Thus,
this governing body largely decides variants to emoji and creation of new emoji.

Brilliant as the idea appears, what is the cultural composition of the Unicode Consortium? What are
the parameters of accepting and canonizing an emoji? How heterogeneously constituted is the consortium
to reflect the diversity of cultures and people that are likely to interact and do corresponding exchange
with emojis that are created, used, applied and indifferently segregated out of reservation about there
appeal? These are questions that gnaw away at the heart, begging for answers. The problem may just
be one of one habit replacing another — one freedom becoming a new fiat, a prison yard; one free style
becoming statute-closed, I mean a convention that shuts the door for further appreciation.

Many studies so far conducted (Kelly and Watts, 2015; Lu et al, 2016; Berengueres and Castro, 2017,
Markman and Oshima, 2017) show that many emojis are, in a way, subordinated to text. Other works
(Danesi, 2016; Cohn, Engelen and Schileroord (2019) are conversely inclined, showing that in some
independent ways emoji can be used as rebuses or calquing, substituting directly for words like names
of the images depicted. It is hardly predictable how far they may go and what form they will assume in
years to come. The point is expressional communication mode, whether linguistic or ornamental, inter-
weave and go through dynamics of change. Conventions of interpretations, spectacles and structures of
evaluation ought to go with the motion and dynamics of the time.

Like Chen (2018) corresponds, “for a language to remain vital and relevant it needs to evolve as its
practitioners evolve. As new awareness awakens so do new viewpoints emerge—all of which affect the
ways that we observe and record our world.” This is the challenge facing expressive innovation of any
kind. I think concepts should not be cast in concrete. Pedagogues could air the space of reasoning a bit.
To forestall censorship in evolution of language, pedagogues should focus on the social utility, aesthetics
and dynamism of language evolution and less on its calcification.

SYMBOLISM AND ITS LINGO IN COMMUNICATIVE VALUE

As noted earlier, some symbols double as linguistics characters in certain climes. Whether as linguistic
characters or ornamental representations, symbols conjure psychological images as O’Connell and
O’Connell (2008) aver with more resilient indelibility far many times more than people care to consider.
“Ours is a world shaped by symbols and images. We are bound to select from and simplify the infinite
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complexity of what we perceive. Somehow we must choose and act, must decide what to value and
strive for” (961).

Poon (2017) submits that investigations carried out by adepts, in varied disciplines, like structuralists,
anthropologists, sociologists, semioticians, linguists and artists recognize the heterogeneity, universality
and commonality of ideas and concepts behind symbols essentially in their service as “metaphorical texts
of social transformation, cultural change [and of various] scenarios and possibilities” (Hall, 1996, p. 286).

Let’s face it, the arability of symbols, their meta-mobility and meaning-making schemas in social
narratives allow strategists and many brand promoters and scribes to manipulate, position and reposition
them for target-precision impact. The chess nature of the game is reason to institute a planned active play
and stamina development of the image that is wheeled around for endorsement.

Like cards that are beveled in arrangement when laid, symbols even when reordered, rejigged and
reconstituted don’t exactly depart from their roots as Poon (2017) and others (Luuk) alarm, except they
are phenomenal in dimension like matters of cultural identity correction. Ordinarily, they just reveal their
pedigreed pattern and progressive wheel of relevance. What that implies is that symbols must evolve
with the time to represent unitary, individual or group’s communicative relevance in society.

A perverse consequence of an attempt to draw a line between the sphere of identity from which
“interests” are said to emerge, and the sphere of rationality or instrumentality where actors try to maxi-
mize their interests, is that this may make it impossible to understand the social construction of identity.
Rather than being separate, strategy and choice are in fact fundamental to, and inextricably bound up in
the processes of the social construction of identity. Hariman and Luciates (2007, p.289) observe that:
“icons, always, are equally articulate images available for communicating civic virtue or dissent, national
resolve, or the horror of war, achievement or hubris, continuity or change. The icon emerges from the
welter of images because it evokes the vital center of mainstream public culture. Iconic images capture
both the central contradiction and the deepest commonality defining a polity”.

Symbolic identity operates like a strategic axle motorized by progressive plans immersed in the bright-
est selling hues of culture. It is what curators of national image do. The flag of every nation on earth,
as simplistic as it is, is a mix of some color, shape, icon or emblem. No national flag is a bland pennon.
The colors that are depicted in each alongside the other components are communally emblematized,
once curated with a certain linguistic connotation.

Thus, a nationalistic identity relatable to the value-philosophy of its infused pride stands out. In many
cases, these emblematic collages retain notoriety after their creation by social negotiation, although it
appears the values they represent soon become ephemeral in some cases as they go through ideological
vicissitude. Typical is the recent BBC and other news agencies report that France had changed its flag
without anyone noticing.

The change was not diametrically off. It was just in the shades of the color interpreted to represent
the French President’s, Emmanuel Macron, political leaning (see CNews and Europel https://news.sky.
com/story/emmanuel-macron-changed-colour-of-french-flag-to-revive-a-symbol-of-the-revolution- and
https://www.europe 1 .fr/politique/info-e1-le-drapeau-francais-a-change-de-couleur- respectively). The
color change is a return to a darker navy shade that was used before 1976, when then-president Valéry
Giscard d’Estaing decided to make the colors lighter to better match the European Union’s flag. The
new shade is also a hat tip to the French Revolution and a “very political” attempt to reconnect with the
past, French site Europel reported.

Point is often, symbolic interaction attempts to manipulate the attention of, or shares attention with,
another individual... This attempt, quite often, involves both (a) reference; or inviting the other to share

72

5116720

3
P
Address: 10F



Desmond Okocha (des

1G1 Global Flatiorm

wonddoo@yahoo.com) Downloaded: 5/16/202

Symbolism in Digital Space and Transitional Society

attention to some outside entity (broadly construed), and (b) predication, or directing the other’s attention
to some currently unshared features or aspects of that entity (in the hopes of sharing attention to the new
aspect as well). Comprehension of an act of symbolic communication thus consists in understanding for
example that ‘She is attempting to direct my attention to X’ or ‘She is attempting to direct my attention
to Y with respect to X’s Tomasello 2010, P> ace conceptual drift.

In marketing communication when an icon is left on auto drive the locomotion is comparatively
slow like a slot. The currency in most enlightenment these days is to balloon and propel it to a fast lane
so it can cruise ambitiously. Anything but lethargic whims will sell in shoring up the stateliness of the
personality, identity and product being advertised. Communicative symbols have 360 chances to engage,
influence socio-political dispositions and commodification of global narratives. At infancy, symbols
may just denote feebly derivative meanings, which make them humanistic and sometimes irritable.
However, when they are padded and modified with cues, codes and signals, they appear assertive and
significantly iconic, almost larger than life. They become flawless immortals, the gaze-objects with elas-
tically stretching influence that hypnotizes admirers. In other words symbols are positioned to denote,
they are politicized to connote period.

IMAGES OF AFRICA IN INTERNATIONAL NARRATIVE

Reality is an abstraction outside human experience. Many times they are reconstructed and hatched by
imageries, symbols and signifiers that play roles of doors to let the uninitiated in. It is an intercourse
of two different orientations, worlds of ideology. In the end one capitulates to the other that eventually
becomes the active intelligence of that alliance. Thus, Berger and Luckmann (1971, p.115) state that,
“The symbolic universe provides order for the subjective apprehension of biographical experience.
Experiences belonging to different spheres of reality are integrated by incorporation in the same, over-
arching universe of meaning.”

Thus, the abstracted world may be described by symbols employed by creators of worldviews intended
to predominate others (Bruner, 1991; Herman, 2011; Polletta, 2009) with hypnotic force to alter weaker
narratives (McAdams, Josselson, and Lieblich, 2006; Herman, 2011; Stephens and McCallum, 2013;
Marchant, 2018). Globalization as a concept is an abstracted world of economic, social and political
convergence with stronger symbols in art, designs, architecture, currencies, icons of trade, movies etc.
than text and speeches; that has invaded the literal world. For example some cultural symbols (actually
American in reflective origin) like Hollywood, McDonald’s, Kentucky Fried Chicken, Coca-Cola, Nike,
Levis, Disneyland and, more recently, Yahoo!, Microsoft, Google, and Motorola are eradicating regional
and local eccentricities (Daghrir, 2013 p.19).

There are growing concerns thatlocal cultural and national identities are dissolving into a cross-cultural
American consumerism. The American culture is iconized in artifacts, trademark symbols, logos and
figurines of deified personalities like Elvis Presley, Rockefeller, and Michael Jackson, Michael Jordan,
Nike etc. Africa is worst heat, although other parts of the world are just as agitated. The rat race for
dominance is conveyed in the thoughts of a French producer Martin Karmitz. Karmitz, cited in Blakley
(2001, p.13) states, “sound and pictures have always been used for propaganda, and the real battle at the
moment is over who is going to be allowed to control the world’s images, and so sell a certain lifestyle,
a certain culture, certain products, certain ideas”.
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The strategy used is often the contrastive approach that borrows steam from the manipulative tac-
tics. Such tactics “was driven by the search for cultural forms that would be able to transcend separate
national and ethnic traditions and would constitute a “universal” code of communication. In this search,
linguistic communication had obvious limits. Images and music, on the other hand, had obvious advan-
tages” (Fluck, 2011, p.243).

Nature forbids vacuum. There’s no picture of reckon except there is one to be replaced by another
especially when there is a fixation to be achieved by unctuous subterfuge. Contrastive appeals are stronger
and appear quite notorious to deal with once fixed. So how was the subtle negotiation like on and about
Africa in the international arena?

The land (America) that holds the largest African immigrant population prides itself and is signi-
fied by imageries of Disney land with the catch bait, “the American dream: land of opportunities”. In
contrast, the imageries of Africa as a continent, over time, has been one hell of a “mass grave” dug
by ravaging self-inflicted poor living condition (Fluck, 2011). It is adjudged a disease stricken belt, a
hold of ‘thugs’, a baleful valley of collateral misfortune in even basic civility with shambled economys;
the continent where the sun that shines is the scourge from corruption and wars of attrition and a place
where one is constantly confronted by horrifyingly surreptitious variants of psychological wreckage.
The contrast is day and darkness by imageries that suggest such and so the carrot is a pass to migrate to
the land of bright prospects.

Black lives are labeled craftily as less valuable. Stereotypes of black men are generally a depiction
of hood-wearing harmful lot (Downing, 2001) even in movie roles. The film Birth of a Nation, made
in 1915, shows Black men as savages trying to attack White women (Smiley and Fakunle, 2017). Their
brutality is met with propaganda depicting the Ku Klux Klan as heroic and honorable. The result was
Blackness as a pigmentation becoming closely associated with criminalization (Davis, 1998; Alexander,
2010; Muhammad, 2010). If it is devilish it is black, if it is godly it is white.

Smiley and Fakunle, (2017, p.4) remind that, during the institution of slavery, the image of Black
people, specifically Black males, was a docile character. Lavished images of buffoonery, blissful igno-
rance, and juvenile angst were seen as the primary traits of enslaved Blacks. That quickly gained accept-
ability resonating with stoic stereotypes among the white audience about the underdog race in several
portrayals of Black males of the time. The use of Blackface — a type of performance that generally used
White actors wearing black make-up to portray Black people in stereotypes — became banal as well in
the 19th century. White actors popularized minstrel shows, depicting stereotypes of Black life as foolish,
messy, and overall comedic at the expense of Black culture (Lhamon Jr., 2000; Strausbaugh, 2006). In
addition, other popular literature and media characterized antebellum enslaved Blacks as contents with
their place in society. In literature, the character of Uncle Tom in Uncle Tom’s Cabin is portrayed as an
older Black slave who is faithful and dutiful to his White master. The film Gone with the Wind depicts
content slaves, specifically the role of Mammy who even fends off freedmen. The Disney film, Song of
the South depicts Uncle Remus as an elderly Black freedman who was satisfied with his place in society,
singing the famous happy song, “Zip-a-Dee-Doo-Dah.”

Thus, the imageries and hues that Africa and Africans are represented perpetuate negative forms of
micro-insults and micro-invalidations. The stereotypes convulse with images of demonization, bleak-
ness, confusion, incredulity and pain even when they are exported to the land of opportunities. The
stereotyping that pervades the African outside Africa is because the symbols of the spectacle in which
Africa was viewed persist years after linguistic repudiation and repatriation were made. If the Blacks’
lives matter, the stereotypes need to change radically.
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Socio-linguistic enlightenment popularized by the mystics of Western ideology like David Hume,
Immanuel Kant, and Thomas Jefferson may have amplified the decibel in literature and theory behind
biological racial differences. In his essays, Notes on the State of Virginia William Jefferson, a founding
father of the United States, third U.S. President, and slave owner, wrote about the differences between
the races such as skin color and hair texture as the basis for scientific distinction. He states, “The dif-
ference is fixed in nature, and is as real as if its seat and causer were better known to us”. Jefferson uses
observable data — presumably his own slaves — to come to his conclusions, stating:

“Besides those of color, figure, and hair, there are other physical distinctions proving a difference of
race. They have less hair on the face and body. They secrete less by the kidneys, and more by the glands
of the skin...They seem to require less sleep...They are at least as brave, and more adventuresome...They
are more ardent after their female; but love seems with them to be more an eager desire, than a tender
delicate mixture of sentiment and sensation (Jefferson, 1997, p. 98).

Many of the harbingers of misrepresentation are shy descriptors of experiences they never witnessed
or shared in, only perhaps as emissaries of figments of crude imaginations. Such was Sir Edgar Bur-
roughs, the creator of Tarzan of the Apes. He created a theatrical for puerile fantasies and imagination
called the Tarzan series that became the authoritative introduction to savage Africa for Euro-American
children. To his skewed credit, however, that series may have negatively influenced the imaginations
of millions, adults and children alike, about Africa and earned him a reputation from Ray Bradbury
as ‘the most influential writer in the entire history of the world’ (cited in Kerridge 2016). Buroughs
fame gained notoriety for his derogatory and fantastic imaging of Africa. Explorer narratives were not
objective records of events as they unfolded in Africa, but biased attempts to confirm some pre-existing
mythologies especially because of creations like the Tarzan series (Dokotum, 2020). Their electrifying
influence may have invalidated caution that the account was illusory, after all.

In the same light, the racial dynamics and superiority doctrine has not been obliterated years after
the statutory abolition of the obnoxious trade. The economic imperative and the humongous leviathan
that America and Europe wants to be in order to maintain a grip of world trade demanded a surreptitious
cheap labor minefield. So Africa had to continue its role as the largest supplier of workforce for a modern
American production farmhouse surreptitiously packaged as Green Card to the land of “opportunity”,
to work. As it seems, editorially and linguistically the obscenity of racial discrimination may have been
spruced and blurred, the symbols of the stereotype are nevertheless visible (Eze, 1997; Fields, 1990;
Memmi, 2000).

SHAPING SYMBOLS OF AFRICAN NARRATIVE

Steve Jobs, the Silicon Valley genius is quoted to have said the “most powerful person in the world is
the storyteller,” the reason according to him is that the storyteller sets “the vision, values and agenda of
an entire generation” (Yarow, 2013). Well that position may be partly correct except that it is deficient
when viewed intrinsically. Ideas and traditions sometimes outrun the harbinger of the message. Under
many circumstances, a better conclusion will be that narratives and their cast are formidable Machos,
the real competition, in the game of influence because they far outlive their curators.

Many Americans who have visited Africa as tourists, relief workers, government officials and students
on exchange programs and even journalists, as Machira (2002) relays, all get “shocked” about what the
reality concerning Africa is when compared with how the symbols of the continent in Western media
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led by the American pack of reporters makes the world believe. A member of a group of journalists who
recently visited Africa was “pleased” to “discover” that the continent is not a land of unrelenting disaster
as portrayed by the American media. He said: “Americans only see and read about war, famine, HIV/
AIDS, depleted economies, and all sorts of awful things, as if the continent is on fire. Where is the fire?”

Well, the fire may be in the inflammatory images, symbols, context of meaning and syntax vari-
ously assembled around issues and stoked with misplaced emotional sparks. The local narrators of the
African development are just as guilty as their foreign counterparts in all mediatized communications.
The furnace of different informal ‘art schools’ and cosmetic face makers on the streets of Africa are not
homogenous and creatively diverse enough in laying the forms and colors, the fillers and strokes that
can brightly out-dust, showcase and wreath the profile of the continent’s space in the narrative belt. Ama
Biney notes that, “Misinformation about Africa has become a growth industry in the West.” Shouldn’t
re-structuring be Africa’s new game turf and pass time?

What influence do the pictorial imageries foretell or advance in the construction of Africa, even
though it is tactically being under-valued for supposed lack of credibility? Ngu~g1 wa Thiong’o reminds
that “culture does not just reflect the world in images but actually, through those very images, conditions
a child to see that world in a certain way. The colonial child was made to see the world and where he
stands in it as seen and defined by or reflected in the culture of the language of imposition.”

Sources like the American film industry are so influential and widespread; they have been injected
into the home of every American leaving little reflection regarding the accuracy of what is produced
(Lemarchand 2009). A lot of adventurers planning trips to Africa, as Bork (2011) observes, are often
cautioned by comments like “have you seen Hotel Rwanda?” despite the fact that the movie has sparked
much controversy over inaccuracies and misrepresentation of basic facts about a genocide that hap-
pened over two decades ago. McCormick (2006, p.42) notes that films of that ilk do “hold up a stark
and unflattering mirror to the colonial and neo-colonial footprint these adventurers have left upon the
continent and its people”

Already the image hemisphere of international politics and narrative of representation is crowded by
contents, symbols, icons and compositions that are untoward signifiers, corralling and disfavoring the
profile of Africa. James (1999, p.152) avows that some icons as droll of subtle campaigns are objects
of uncritical devotion. However the testament of their position in this information age can be tested for
their potency. They may hold out conversely as withering symbols perhaps because of certain insipidity
that may have crept up consequently displaying vista for alternate options, with less clout and popular-
ity, to replace them. A communication’s channel devotional and instrumental functions can be artfully
maximized for remedial and reparatory purposes by the teeming community of creativity that feel it
behooves decency for records to be put straight for the continent to regain its virtuosity in the glow of
dignity. Doing that will be paying tribute to Edmond Burke’s thesis: “the only thing necessary for the
triumph of evil, is for good men to do nothing.”

DIGITALIZATION OF AFRICAN SYMBOLS

How ardent is the task of wielding the flag of the new narrative of Africa and other symbolic ‘universes’
step-motherly treated? A lot that went down may have been cultured by generational paranoia because
of pervasive ignorance - aided and abated — and a lean information alternative of previous generations.
Back in the day there was usually a star icon and a monopolistic symbol of representation of society,

76

5116720

3
P
Address: 10F



Desmond Okocha (des

1G1 Global Flatiorm

wonddoo@yahoo.com) Downloaded: 5/16/202

Symbolism in Digital Space and Transitional Society

nations and continents; now a constellation full of them can simultaneously exist with true heterogeneous
characteristics, thanks to many communicative windows.

The mobility of communicative platforms (from stationary to movable and virtual), it is argued,
demystifies the sacredness in constituting symbols to communicate or plough them into one icon to
represent all; more like a bandwagon effect, good or bad. There are many franchises in the symbolic
gallery that, though have not been formally conventionalized by patency, trade their creations with con-
siderable patronage in the market. This is a new vista, as (Onobe and Beida, 2016) submit, with limitless
opportunity to package the African flavors.

The flurry of platforms makes the single story phenomenon, unitary and linear spectacle beholden
to Africa; a dusty path disinteresting to ply or be taken through. Challenging actively stereotypes, ex-
amining and redesigning the media frameworks that currently allow these negative characterizations to
remain unquestioned is a more dignifying way to represent Africa and Africans. This demystification
characterizes what Ndlovu-Gatshen and Ndlovu (2021, p.37) calls the many “inaudible refutation of
Western definitions of Africa, denunciation of what the West has done and continue to do to Africa, and
disqualification of the West’s claims to monopoly of what it means to be human”.

In the old technology with its jaundiced tendencies, the African rarely goes pass the gatekeepers even
when he/she has articulated African cultural identities in creative works. Their voices are muffed and
abridged before they are appropriated in the West (Wright 2002). This follows a pattern even in the natural
science as Hlabangane (2021, p.185) relates, “Western science fashions itself as universal, objective,
logo-centric, apolitical and impartial; effectively casting itself as having a god-eye view of the world,
outside and above world power dynamics and other wordily concerns, except to add to knowledge in aid
of human civilization and progress. By implication, other knowledge systems are thought of as local,
intuitive, subject and partial and fraught with human frailties such as emotions, politics and attendant
short-sightedness.” It is a bit different now with new technologies. Personalized media allow statements
to be made by curators themselves not by proxy.

There are many technologically midwifed means of communication in this era. Cheng (2018) points
to Motif as a new symbolic notation language and stresses variant utility that can be gleaned. However,
for all its utility, Motif Notation is currently hampered in its adoption and evolution by a number of
challenges. Even those who are familiar with Motif Notation (including certified Laban Movement
Analysts) often do not prioritize it in their personal or professional practices. This conversational mode
loosely exists uncoordinatedly. Cheng (2018) identifies the informality of their existence as a problem,
either registering or evolving the Motif symbol base, which makes adoption of new symbols haphazard
and arrhythmic. More salient is the fact that the tools for creating graphical Motifs are few in number,
largely unsupported or stalled in development, and often difficult to use, as Cheng (ibid) stresses plus
an observable absence of a standard, interoperable digital format for storing Motifs or transferring them
between applications, as is routinely done with documents in other domains. As a result, Motifs are
difficult to preserve and share.

When one learns a movement quality and also learns to associate that experience with a symbol, the
symbol is “charged up” with a visceral body memory. One need only see the symbol to recall the lived
experience of that movement quality. The esoteric nature of symbols helps root the concepts in the un-
conscious as it holds a kind of power - its ability to bridge between the abstract conceptual framework
of LMA and the sub-/un-conscious world of body experience. All the same, some things may be getting
in the way of it being used everywhere and feeling vital in the 21st century.
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Cheng (2018) for example, notes that there are swaths of concepts for which we don’t yet have sym-
bols, such as the meta-themes of Exertion/Recuperation, Stability/Mobility (as meta-themes rather than
Effort States), Inner/ Outer, and Subtle/Simple/Complex. Currently, we lack effective tools for doing so.
Very small groups with limited resources can use software programs ostensibly designed for Labanota-
tion that can be used as well to create Motifs. Updates are irregular.

“Designs are not closed units,” as Dyer and Petersen (2021, p.4501) point, “which for a long time
has been the modernist designer’s ideal illusion. Instead they are open and multi-stage, and may exist
beyond the designer’s intent. Consequently, when they undermine the apotheosis of artifacts confined
to exist within designer-given determinate possibilities, they are in the same motion also emphasizing
the indeterminate kinetic pluralism of designed artifacts. They give an example of Projected Realities”.

As a living language, Motif require continual evaluation of its on-going usefulness within current
context, addressing questions like, does it serve our movement observation needs? Can everything be
represented that we want to express? Is anything left out? Can the existing system be made more intui-
tive? Easier to read and write? At the same time, any evolution of the language needs to carry forward
its core values, its fundamental principles, otherwise referred to by some as “first principles.” It should
ideally address issues of principles by recording the following as concerns:

, How to make symbols simple and fast to write, with a minimum number of pen/brush strokes.
2. How to make symbols have legibility irrespective of size or constraints of time, or demand
for urgency.
3. How to make symbols writable, duplicable, with a preferably monolithic characteristic (single
color).
4.  Making symbols not to be tied to a particular human language or alphabet.
, How to make complex symbols be built from basic symbols, where possible.
6.  Ensuring that most general forms of symbols are simplest to express.
7. How to make symbols either stretchable or non-stretchable.
8. Not stretched, symbols should have a bounding box of consistent height.
o, Ensure inclusion of both sides of a polarity within the same symbol (such as Rising and Sinking writ-
ten together) means that either or both polarities are present.
10. Motif Notation itself is not a static system but can evolve over time.

There are attempts to ensure that evolution of Motif Notation tend to maintain compatibility with past
versions. No doubt, tools are needed at all levels of application, from creating simple Motif graphics for
embedding in social media posts to doing complete page layouts with control over all aspects of printing.
With the aid of digitalization, devices that allow for maneuvering and interphase between crude means
and digital mix may be more advantageous.

Outside the motif turf there is now computer-mediated communication with emoticons. An Emoticon,
a word that is formed by a neologism that is made up of terms such as icon and emotion, is a text-based
smiley face, frowning faces and other inventive compositions created with symbols available on your
keyboard. They have been used for years on the Internet via messaging and emails. They made their first
appearance in an issue of a magazine back in the year 1881. It was just about 100 years later, in 1982
that Emoticons were first incorporated into computer language.

Emoticons have become a part of almost all forms of computer-mediated communication (CMC) and
represent an adequate replacement for facial expressions in their role in nonverbal communication (Jibril
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& Abdullah, 2013). Reeves and Nass (1996) found that individuals interact with computers, television and
new media in a fundamentally social and natural way that is equal to interactions in real life. Emoticons
can push receivers into a specific direction of interpretation. When used in that capacity, emoticons and
emojis operate as clarifiers of intent—powerful enough to convey meaning that could be perceived as
opposite of the language used (Bliss-Carroll, 2016). This way of interaction is not conscious or intuitive
it is automatic. It is important to consider the analogy that media equals real life in order to reconsider
issues like cross-cultural nonverbal display of emotions in CMC (Gerritsen, Gagnon, Stefanucci &
Drews, 2012; Reeves & Nass, 1996).

Another digitally graphical symbols that have particularly impressive showing, as an innovation of
the digital evolution, are the emoji. Yassin (2021) avers that, “Modern communication technology may
have created Emojis, which has tremendously appreciated to a status of a brand new symbolic language
that is more an active interpersonal means of communication taking over mainstream communication.

As common phenomenon in most platforms, emojis are appropriated in disciplines like marketing,
law, healthcare, food-related and addictive context (Ai et al., 2017; Danesi, 2016; Tran et al., 2018),
(Ge and Gretzel, 2018; Vidal et al., 2016; Goldman, 2018; Willoughby and Liu, 2018). Yassin (2021,
p-109) relays that if a brand is interested in expanding into a new state or country, using Emojis as part
of the initial marketing strategy could be a great way to gain the attention of the targeted customers. It
may not be because the emojis address the people in their native language, quite the opposite. A lot of
people now hold multiple citizenships, the perennial and the associative citizenship. The later is a virtual
citizenship with borderless constitution. Many people refer to themselves now as Netizens, especially
youth. It is this universe that has normalized and adopted emojis as a communicative lingo.

Emojis offer larger scope for creativity and innovation. There are around 3000 Emojis in use today,
and brands can even create their own Emojis to convey their unique message to the consumers. A number
of techniques like intrusion, illusion, metaphors, exaggerations; association transformation and instal-
lation (Tellis, 2007; Sherin, 2013; Stoklossa, 2007; Velarde, 2017; Eskilson, 2019) are variously used
with impressive success stories.

As part of a text and drive campaign, Volkswagen using transformation technique featured a pretty
bruised and battered Emoji with bandaged heads, knocked out teeth, smashed up sunglasses and bloodied

79

5
£

P Address: 10F



Desmond Okocha (d
|G| Global Platform

Bsmol |_:-'|.".r'-:\.'.2'-,-2 100.com) Downloaded
|.

Symbolism in Digital Space and Transitional Society

face, showing the dangers of distracted driving Without having to use very many words at all, just Emojis
(Yassin, 2021, p.111). The possibilities of ingeniously creating newer emojis are endless in marketing.

Beyond that, they have crossed the threshold seizing advertising messages especially targeted at a
computer and digital-savvy generation that is mobile-devices-focused and their primary way of com-
municating is through mobile devices that has thousands of Emojis. Typical was when Pepsi used more
than 70 global and locally uniquely designed Emojis printed on cans, bottles and cups all over the world.
They called it the PepsiMoji language, sparking unexpected conversations and action around the world
in a unique advertising campaign titled “Say it with Pepsi”. There are now Emoji translators; EMOJI-
PEDIA is the most well known website to look for Emojis meanings.

Social media hold a large degree of credit in helping to popularize Emojis. They provided advertis-
ers with a welcome opportunity to interact and connect with a new generation of consumers that expect
more meaningful and creative engagement. The opportunity to infuse the value-laden prosaic culture of
Africa, spruced with prized corrective lens impression, on the stand is incontrovertibly now. The concern
is beyond the talk, it should be upped to the touch. The creative squad is the youth that should match
up with others their age, using their skills and know-how to digitally launder the image and identity of
Africa before the world.

The technology is firmly in their grip, well so it may seem. Now the talk is that there are new tech
creators savvy with all digital technology. What is the cultural mix of the gatekeepers of digital ivory
tower - the Silicon Valley? How many emojis reflect cultural diversity, since that is the dominant digital
currency of communication? How many emojis, emoticons capture the complex, traditions of Africa? If
cultures and languages are being digitized, Africa’s is endangered. The computer mediated communication
era seems to be an equalizer as it gives anyone able to use it the vista to create emotionally representa-
tive messages and propagate it. Nevertheless, much of the messages symbolized by digital shortcuts
called emoticons or emojis are linearly constructed to dominantly reflect relationships that tend toward
connubiality or other kinds of casual relationships that are so far from the existing templates. Even then
how much of Africa’s symbolism of love gestures, kind gestures, African hospitality, selflessness, life
styles and social expressions are reflected in the existing digital lingo — emojis, emoticons and Motif
Notation? Practically none. In the language frame symbols are the strongest sockets that are likely to hold
when word fittings fall of or into disuse. The concern is palpable considering that whatever is digital
is eclipsing what is not. Already the language and framework for digital communication has been cast
with nothing of Africa earning a spot in it. Language is a modern algorithm of reassembling and culture
resettlement (Sibanda, 2021).

It seems the economic and social direction of communication has eclipsed and blunts the edge of other
agitations of identity, political imbalance, ideological enslavement etc. The template and the creators
of what have become popular in the digital language lexicon are blind to the inordinate issues gripping
society, especially cultural and identity questions. The ideas that dominate digital messaging dummy
cat now might become the biggest and easiest colonizing threads of all time unless the tapestry is wo-
ven with variegated threads of multi-uniformity and more issues of counterpart input, not democratized
control system. Africa cannot ask for an affirmative action to get a space. It needs to actively engage
and create its space in the digital track and run along. People perceive the world in cultural models and
behave accordingly in cultural ways in a social context. It follows that cultural and social context are
necessities for communication because actions and communication are the subject’s adaption to context
(Mantovani, 1996).
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CONCLUSION

The context of this discussion has revolved around the significance of cultural communication in a digital
era. The thoughts roamed around how pristine symbols, imageries, have created stereotypes of Africa
and Africans; viewed and related to in most contexts of social, political and economic narratives. Biased
impressionable images and motifs can only be replaced by another use of stronger impressionable cues.
The computer mediated communication era seems to be an equalizer as it gives anyone able to use it the
vista to create emotionally representative messages and propagate it. Nevertheless, much of the messages
symbolized by digital shortcuts called emoticons or emojis are linearly constructed to dominantly reflect
relationships that tend toward connubiality or other kinds of casual relationships. They are limited and
inadequate in representing other deeper issues of socio-political imbalance in society. Cultural identity
issues are not reflected. The digitally communicative symbols appear to be homogenized agents of glo-
balization and the penetrable force and influence of African youth is terribly austere. They need to be
mentored by older patriots on the politics of narrative manipulation for them to significantly be imbued
to raise a high identity flag.
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ABSTRACT

In India, the purpose of television broadcasting is to clearly depict an ideology that reflects social de-
velopment. In the chapter, the analysis of various case studies shows that the main objective of television
broadcasting in India focuses on the social development of the youth and the society at large. From the
initial days, television is mainly used to disseminate information. Along with this, it performs several
other roles that are related to social development such as propagation of education, support in the de-
velopment of knowledge society and in the progress of cultural promotion, creation of health awareness,
etc. In contrast to the essential roles of television, the chapter also highlights the media contents that
signify cultural imperialism and the growth of Indianisation in the media content. The chapter overall
signifies how television is playing a significant role in the social development of the nation.

INTRODUCTION

The term ‘ideology’ is a complex word used to describe a particular set of principles, beliefs, ideas,
concepts or doctrines. It was used by various scholars, groups and organisations in different ways to
describe numerous set of principle, concepts, basic beliefs or guiding principles of a person or a group.
Michael Freeden in the opening chapter of his book - IDEOLOGY: A Very Short Introduction’- define
the term ideology as “Ideology is a word that evokes strong emotion” - (Freeden. M, 2003). In Merriam-
Webster, it’s defined as “a manner or the content of thinking characteristic of an individual, group, or

” ««

culture” “the integrated assertions, theories and aims that constitute a socio-political program”. In

contrast, Stanley J. Baran and Dennis K. Devis in their book - ‘Mass Communication Theory: Foun-
dations, Ferment and Future’- define the term ‘Ideology’ while discussing the Marxist theory as “In
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Marxist theory, idea present in a culture that mislead average people and encourage them to act against
their own interest” (Baran and Davis, 2010). The term varies and signifies different meanings in distinct
contexts. However, in the context of television broadcasting the term ideology tries to explain or depict
a set of principles, ideas or doctrines which a television broadcasting system uses or follows. Television
is a gift of technology which is serving mankind from the very beginning of its arrival and helping to
bring a new era of modernity. Television from its early days is acting as a vital tool that helps to dis-
seminate information related to various news, education, health awareness, cultural promotion, rural
developments along with entertainment.

In India, television arrived in the middle of the twentieth century with a clear objective of social
development. The broadcasting system of India depicts that Indian television is not only associated
with entertainment, rather it has shown a wider purpose in the field of social development. The ideol-
ogy that reflects from the content of Indian television broadcasting is nothing but an ideology of social
development of the youth and the development of the entire society at large. The sentiments of Indian
television broadcasting are highly nationalistic and developmental in nature. The propagation of the
positive ideological content that is related to social development through various programmes is at high
priority from the initial days of Indian television. Prasar Bharati, the autonomous body that controlled
television broadcast in India gave high priority to social development and especially to the develop-
ment of the children and youth. Prasar Bharati appealed to Doordarshan the autonomous public service
broadcaster of India and to the several other private satellite channels of India to broadcast programmes
on information, education, health awareness, rural development and cultural promotion which are highly
valued and socially relevant. While focusing on the appeal of Prasar Bharati and the recommendation of
various committees, Doordarshan and various satellite channels of India focus on the programme based
on information, education, knowledge development, health awareness creation and cultural promotions.
The programmes are highly necessary for the development of the younger generation and the society
at large. The programmes motivate society and the younger generation to move on the right path. They
reflect that the ideology of Indian television broadcasting is mainly based on the social development
and the development of the youth.

THE ARRIVAL OF TELEVISION AND SATELLITE TELEVISION IN INDIA

In India, television has shown a significant contribution in the field of social development and the de-
velopment of the youth since its arrival in 1959. During the early days, Philips (India) demonstrates the
use of television and transmitter in an exhibition in New Delhi and made an offer to the Government of
India to provide transmitter and television at a low cost. In the meantime, UNESCO provides a grant
of $20,000 for the purchase of community receiver sets and the United States offer some equipment
all these offers boost the rise of a television system in India. On 15 September 1959, Delhi Television
Centre came into existence. The range of the transmitter was forty kilometres around Delhi, and it was
beamed twice a week, each of twenty minutes duration. In Delhi, in 1961, school educational programmes
were introduced through television for the development of the youth. In 1965, the duration of the tele-
vision programme was increased and informational, cultural, developmental, and entertainment based
programmes were introduced. In 1967, a renowned developmental programme based on agricultural
“Krishi Darshan” started to be broadcasted. The programme was developed with the help of the Depart-
ment of Atomic Energy, the Indian Agricultural Research Institute, the Delhi Administration, the State
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Government of Uttar Pradesh and the State Government of Haryana. The programme Krishi Darshan
was introduced to eighty villages, and the range of the transmitter for broadcasting the programme was
extended to sixty kilometres. — (Kumar, K, J, 2007).

After the opening of the Delhi Television Centre, Bombay Centre for television broadcast came into
existence in 1972, and it was followed by Srinagar of Kashmir and Jalandhar the city of Punjab in 1973.
Kolkata, Chennai and Lucknow got their own television broadcasting centre in 1975. The broadcasting
centre in Hyderabad and Jaipur opened in 1977 whereas the centre in Bhubaneswar opened in 1987,
and gradually with time Doordarshan set up various other centres at various places within the nation for
the welfare of the society and to the nation at large. A significant event occurred in 1976 when Door-
darshan separated from All India Radio and formed a separate unit under the Ministry of Information
and Broadcasting.

In India, the marks of globalisation on media were started by the arrival of satellite television during
the early days of the nineties. They entered with a great motive of serving the Indian audience by pro-
viding a wide range of information, entertainment and global culture. It begins with Ted Turner’s Cable
News Network (CNN); the American satellite channel which telecasts the entire First Gulf War during
1991 in India on the other side the bombing of Kuwait by Saddam Hussein in the First Gulf War raises
the demand for satellite dishes. The demand of the satellite dishes and the phenomenon of information
sharing through audio visual mode put the light on Indian media business and encourage various groups
to enter into the new form of business (media business).

Rupert Murdoch within a short time launches his STAR Group with only four channels, and during
October 1991 the group launched its fifth satellite channel BBC. STAR is followed by the Indian private
satellite network group called ‘ZEE’ which was launched by Subhash Chandra in 1992 and within a
couple of years SONY arrives in India on the early days of 1995. It was being noted that not only the
American and Indian networks attempt to enter into the Indian media world but also various European
satellite channels also try to enter. However, the early days of 1992 show the record of around 4500
household satellite user through cable networks and during 1993 it was seen the number of households
increased to around 3.3 million and by the end of 1994, it reached around 11.8 million according to a
survey report. - (IndiaNetzone, 2013).

These networks bring a wide range of information along with entertainment and foreign culture to
India. The presentations of these networks are different and attractive which started to attract a greater
number of Indian audiences from various sectors and within a short time the networks started to gain
huge popularity. Indian society and the younger generation started to use these networks not only for
information but also they become a medium to decode modernity and entertainment. The networks
started to telecast various programmes for various ages, even in few cases it was seen that networks
launch separate channels for a specific target audience such as CNN IBN, NDTV PROFIT, and ZEE
Business. They are for the audience who are deeply attached with the share markets. Disney Channel,
Cartoon Network, Pogo are for the children, Star Plus, Star Jalsha are now specifically for the women
and housewife, similarly MTV, Channel V, and B4U are for youth and teenagers. This network tries to
refresh the youth and teenagers by various musical and informational programmes where as men and
women are opened to various movies and soap operas. These programmes bring in front of the Indian
audience several new customs, food habits and a new style of living. The programmes are ideologically
different from the Indian one, but the Indian audience especially the children and the youth started to
adopt the content of the satellite television in an openhearted way. In January 1992, Indian Institute of
Mass Communication (IIMC) conducted a survey in New Delhi which shows that around 84 percent
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of the respondent suggests MTV having a socio-cultural effect on the younger generation of India. —
(Kumar. K. J, 2007)

TELEVISION AND THE INFORMATION DISSEMINATION
RELATED TO SOCIAL DEVELOPMENT

In India, television is one of the most vital forms of mass media used to disseminate information. Tele-
vision is the medium which is mainly used by various governments and private agencies to disseminate
various messages and information for promoting various programmes related to social development. The
government of India focuses on its abilities of information dissemination from the very beginning of its
arrival. Doordarshan the autonomous public service broadcaster of India has started to disseminate news
from the very beginning, but Prasar Bharati and Union Cabinet have approved a separate 24-hour news
channel ‘DD News’ on 03 October 2003. The channel runs under the supervision of Doordarshan and
disseminates only news and information. DD News broadcast over 16 hours of live news bulletin daily
in Hindi, English, Sanskrit and Urdu. One of the main reasons for its huge popularity is the ideology of
fair and balanced presentation. A sister channel of Doordarshan, ‘DD India’ also become popular for the
presentation of current affairs and news in the English version (DD NEWS). Along with Doordarshan
various private satellite channels also provide their own news bulletin. Private satellite news channels
including NDTV, TIMES NOW, Headline Today, ABP ANANDA, 24 GHANTA presenting the news
round the clock. They collect and present various news stories according to the necessity and popularity
of the story. The news room of these channels is always in hurry in the production of news stories which
makes society and the younger generation always well informed. These news channels are maintain-
ing their duties and social responsibilities by disseminating facts and unbiased news stories among the
society for social development.

The government and other agencies are using the television not only for news broadcast and but also
for the propagation of various essential messages. During the pandemic period of COVID-19, television
performs a great function of information dissemination and helping the society from various dimensions.
The Indian government declared lockdown on 24™ March 2020 with the outbreak of COVID-19 — (Heb-
bar, 2000). Nearly 1.3 billion Indians locked themselves within their residents and for them television
has become one of the vital sources of information. Through television, they received various data and
information related to the situation of various places, medical facilities, government activities and vari-
ous announcements. Television provided continuously significant national and international news about
Corona virus and COVID-19 on a regular basis which makes the youth and the society well informed.
The value of television in the field of information dissemination is enormous.

Information disseminated by the Indian television plays a significant role in the social development
of the society and especially the children and the young adults. Information provided by the television
satisfies their cognitive mind by providing enormous data which they use according their own neces-
sity. They used data and information in several ways for their own self development. The data provided
by the television make them well informed and helps to develop curious and cognitive behaviours. It
makes them aware about the news, latest events, and activities happening around them. The data and
information provided by the television channels also helps the children and young adult in quick decision
making process. Along with this, television also provides various advices related to children and young
adults which ultimately focus on the social development of the younger generation. It plays a significant
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role in the dissemination of information which is ideologically relevant for the social development of
the children and the young adults.

TELEVISION AND THE PROPAGATION OF EDUCATION

In India, television used to disseminate a wide range of formal and informal educational programmes
for the benefit of society and especially for the benefit of the children and young adults. It shows a posi-
tive experience by developing intellect within children and young adults. Through television children
and young adults decodes a wide variety of education which makes them well educated and technically
skilled. The objective is to promote social development through the progress of quality education and
the promotion of Right to Education within the nation. Due to the frequent use of television mainly by
the children and young adults they are widely used as a medium of teaching and learning.

Television acts as a powerful tool of education. It opened a new medium for imparting teaching and
learning as it shows the capacity of wide dissemination of data and information. The government of
India has taken it from the early days of its arrival as a medium for imparting education and reflects a
developmental and progressive ideology. In 1961, on an experimental basis, India’s first school television
service began in Delhi. It was projected as ‘Educational Television’ with an aim of imparting education
through television. Later, television was used to broadcast for the propagation of educational programme
from several Indian states in different languages covering both formal and informal education. The main
intention was to improve the basic concept of science and develop a new teaching tool.

In 1975, Satellite Instructional Television Experiment (SITE) displayed how television can be used as
a medium of education. In this experiment, the Department of Atomic Energy agreed with the National
Aeronautics and Space Administration (NASA) of the United States for a satellite which will be used
for an experiment on social development starting from August 1975. The experiment covered around
two thousand four hundred villages of six states of India —Orissa (presently Odisha), Madhya Pradesh,
Bihar, Rajasthan, Andhra Pradesh and Karnataka. Within these states, an experimental telecasting was
conducted on Education along with Agriculture, Health and Family Planning programmes. The pro-
grammes were planned and produced by All India Radio (AIR) at the production centre set up in Delhi,
Hyderabad and Cuttack with the help of representatives from Central and State Government and from
various universities — (Kumar. K. J, 2007). The main objectives of the educational programme of this
experiment are:

To reduce the drop rate in school

To make the school more attractive in front of students
To impart a proper centralised education

To improve the concept of the student

To make students well informed and well educated

To create awareness

Motivate to adopt a scientific and healthy lifestyle

The experiment has changed the concept of teaching techniques and highlighted how television can
be used to propagate education to a wide range of audiences. This experiment proved that television can
be used as an agent of social development.
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Laterin 1984, the University Grand Commission’s (UGC) higher education project known as “Country
Wide Class Room” was launched to broadcast educational programmes through television. The main
aim of this programme was to disseminate higher education across the nation. Television took a signifi-
cant role in this educational programme and proved its success as a medium for imparting meaningful
education. In this programme around one thousand seven hundred colleges were provided free colour
television and few colleges bought their own television set for the propagation of higher education pro-
gramme. According to ADMAR (1993) study report, the UGC’s programme Country Wide Classroom
had a viewership of over 19 million of which 12 million watches at least once a week and around 7 mil-
lion are regular viewers — (Kumar. K. J, 2007). This case study has reflects the importance of television
in the propagation of education and how the Indian government used television for social development
as well as for the development of the children and the youth.

TELEVISION AND THE DEVELOPMENT OF KNOWLEDGE SOCIETY

The term ‘Knowledge Society’ has gained importance in the recent days. The concept of knowledge
society gain pace with the development of communication and information technology. The term signi-
fies essentiality and value of knowledge within human society. Knowledge is the central figure of the
concept. In the initial part of the book ‘Public Service Broadcasting: A Best Practices Source Book’
Indrajit Banerjee and Kalinga Seneviratne discussed about the concept of knowledge society as follow:

The concept of knowledge societies, which UNESCO is advocating, offers a holistic and comprehensive
vision (cutting across all UNESCO’s domains) with a clear development oriented perspective that captures
the complexity and dynamism of current global trends and prospects. Knowledge societies require an
empowering social vision which encompasses plurality, inclusion, solidarity, and participation. Based
on the principles of freedom of expression, universal access to information and knowledge, promotion of
cultural diversity and equal access to quality education, the concept of knowledge societies is progres-
sively recognized as essential for attaining major development goals. (Banerjee and Seneviratne, 2005).

In a developing nation like India, knowledge and information both are playing a vital role in the devel-
opment of the nation. Globalisation and mass media are changing the entire world into a knowledge hub.
Mass media, especially television is playing a major role in this change. Indian public service television
broadcasting channel Doordarshan continuously propagates various programmes based on education and
knowledge. In addition to Doordarshan various private satellite television channels are also disseminating
regularly a wide range of knowledge among the audience. The broadcasting of these educational and
knowledge programmes is desperately trying to change the nation into a ‘Knowledge Society’.

Knowledge is no longer remaining within a single cluster of people, television disseminating them
among the masses. It tells the audience about various fields. Knowledge through television plays a spe-
cial role in the career of children and young adult. The knowledge propagated by the television shows
essentiality in their life. Television provides wide variety of knowledge which helps the children and
young adults to develop their mind and conceptions. It took them beyond their class room and academic
lessons. The several contents of the television reflect moral values of life which socialise the children
and the young adults.
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Along with Doordarshan various private satellite channels reflects panoramic view of various knowl-
edge. Television channels like ‘HISTORY CHANNEL’, ‘DISCOVERY CHANNEL’, ‘NATIONAL
GEOGRAPHY’, ‘DISCOVERY SCIENCE’, ‘ANIMAL PLANETS’ are spontaneously broadcasting
various programmes related to science, geography, history, art and culture. Geographical and financial
barriers are no longer creating problems, as satellite television bringing these programmes directly among
the audience. Television is also widely propagating knowledge about various professional fields in a
wonderful manner among society. Youth who are attracted from these channels are getting benefited by
gaining knowledge of various fields.

TELEVISION AND THE CREATION OF HEALTH AWARENESS

Television has taken a significant role in the creation of health awareness. Television is an effective
electronic mass media playing a vital role in the propagation of information related to health awareness.
While dealing with the health awareness campaign through television, Indian television channels have
shown a dominant nationalistic ideology of public service. Indian television channels desperately try to
give public service for the benefit of not only the youth but also for the entire society. In 1975, the case
study of India’s Satellite Instructional Television Experiment (SITE) has shown programme broadcasted
on Health and Family Planning along with Educational and Agricultural Programme. The health pro-
gramme of the SITE Experiment mainly focuses on medical aid for the delivery of babies, improvement
in health and nutrition, creation of awareness about health issues, health knowledge, where as the main
aim of the family planning programme was how to reduce the birth rate, the adaption of vasectomy and
to propagate the knowledge about the benefit of a small family.

Television was also used by various private satellite channels to create health awareness among the
viewers. The case study of Sony Picture Network along with Viacom 18 youth channel MTV shows how
satellite channel starts a campaign against HIV/AIDS on World AIDS day — (Best Media Info, 2016).
They provide moral support for the patients who are affected by the deadly virus and create awareness
about the deadly diseases. The campaign of Pulse polio in India is another case study showing the role of
television in health awareness. Pulse Polio campaign was initiated by the Government of India to eradicate
Poliomyelitis from India. The programme was supported by World Health Organisation and UNICEF -
(Wikipedia. Pulse Polio, 2021). The Indian veteran actor Amitabh Bachchan became associated with the
programme and played a role in the public service television advertisement of the Pulse Polio. In 2008,
The Tobacco Control Cell along with The Ministry of Health and Family Welfare presented a public
service advertisement on television “The Child Stop Smoking” which tries to create awareness among
the cigarette smoker about the harmful and negative effects of smoking. In 2010, the Ministry of Health
and Family Welfare presented an anti-tobacco campaign through a testimonial public service television
advertisement, revolving around a twenty-four year old young man, called “Mukesh” who became the
victim of cancer due to the consumption of tobacco. The advertisement tries to create awareness about
the harmful effect of tobacco and instruct the youth and the society not to use any tobacco products for
the maintenance of good health- (Ghosh, 2012).

Television also proved beneficial for the children and young adults. Most of the children and young
adults spend a big time in watching television. They directly learn from various programmes several
healthy style of living. Television suggests them several tips for healthy and joyful life. Several children
and young adults are now over weight due to consumption of unhealthy food and without physical activi-
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ties and yoga. Several Indian television channels are now broadcasting various programmes on fitness
and yoga for the benefit of children and young adults. Television also shows impact on food habits. A
research study shows children who watched a child oriented cooking show featuring healthy food found
2.7 times more likely to make a healthy food choice than those who watch a different episode of the
same show featuring unhealthy food (Ochsner Health, 2020). Television is also being used by govern-
ments and various private organisations especially for the health awareness of children and young adults.

During the days of COVID-19 pandemic, Indian television actively propagate various news stories
related to COVID-19, the corona virus and the safety precautions from COVID-19. Their impact on the
public was in the highest form. Governmental and several non-governmental organisations used television
to propagate information for public awareness about COVID-19 and corona virus. In the initial days of
the outbreak of COVID-19, television started to inform how COVID-19 is spreading among the public,
source of transmission, Symptom of COVID-19 and various precautions and preventive measures such
as staying home staying safe, using mask and gloves, frequently washing hands with soap, using high
alcohol based sanitizer for hand sanitising. All this information propagated by television tried to create
health awareness among the society.

TELEVISION AND THE PROGRESS OF CULTURAL PROMOTION

India is a democratic secular nation which consists of various religion and diverse culture. Each Indian
state has its own culture which is different from the culture of the other states in numerous ways. Along
with the culture, every religion that exists in India also shows its own tradition and customs. The fu-
sion of these cultures, traditions and customs became the strength of India. Cultures and traditions are
the heritage of the society and the cultural programmes are the programme that reflects in front of the
society about the heritage of culture and traditions. These cultural programmes refresh the youth and
society mainly with the traditional classical forms of art, dance and music. Television on the other hand
became a vital medium that promotes and presents these cultural elements and traditions through various
programmes. Television highlights the Indian culture and displays it in front of the entire world. The
cultural programme that is broadcasted through television encourages the youth to get involved with the
cultural programme to continue the tradition.

Television promotes culture among the children and young adults. It reflects in front of the children
and young adults the culture maintained for thousands of years through an audio visual panoramic view.
Several histories based cultural programmes focus on the art and the flawless architecture of various
ancient statues, monuments, temples, monasteries, and ancient universities. The programmes reflect
excellent flawless architectural works of ancient India. On the other cultural classical programmes
mainly focus on traditional dance and music which signifies the interest of India in classical art. The
projection of these programmes in front of the children and young adults help them to understand the
age old culture and tradition of India and pursue them to continue it.

Prasar Bharati and Doordarshan show interest in the cultural promotion. In various channels of Door-
darshan, cultural programmes are broadcasted. They exhibit various cultural dances, folk songs, musical
programmes, Indian novels and dramas that highlight Indian culture, tradition and customs. Doordarshan
also shows concern with various Indian films that depict Indian culture. In satellite channels like STAR
PLUS and STAR JALSA, several serial and programmes are putting the focus on the culture of Indian
families, and various other Indian social norms and issues. Star groups create serial like ‘Kyunki Saas
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Bhi Kabhi Bahu Thi’, ‘Kahaani Ghar Ghar Kii’, ‘Siya Ke Ram’ that display Indian culture, mythology
and customs. Television turns into a vital medium of cultural promotion not only within the nation but
also across the globe.

TELEVISION, CULTURAL IMPERIALISM AND THE
INDIANISATION OF THE MEDIA CONTENT

The contents of the Indian television also give wide exposure to the Western culture. The Western cultures
are propagated through Indian television channels, deriving Indians far from their own tradition and forc-
ing them to adopt a new tradition and customs. The younger generation of twenty first century started
to adopt the Western likes and dislikes, even in several cases, it was seen that teenagers prefer to speak
in some foreign language among their groups rather than their own mother language which highlights
that the Indian youth shifts from their own tradition and culture. The content of the satellite television
channel playing a vital role in this change, from news programmes to various musical programmes all
are dominated by the Western style. Most news channels prefer that anchors should perform in front
of the camera in a Western gentleman outfit. The anchors of various musical programmes always try
to imitate the Hip Hop culture of Western nations. These Western influences act as a ‘Cultural Dopes’
for the youth and the Indian society. It tries to change the native tradition and produce a hybrid culture
which Ronald Robertson defines as ‘Glocalization’ — (Robertson,), which means the merge of global
culture with local tradition.

The impacts of the Western culture are developing several new trends among the youth. The dress
code and behaviour of teenagers are changing; they start to prefer Western outfits such as jeans, t-shirt,
sneakers to traditional Indian outfits. Moreover in verbal communication they also use words like “Hi”,
“Hello” in the phatic phase of communication and depart with words like “Bye”, “See You”. The impact
does not restrict within the trends. It also has effect on food habits. The younger generation highly prefers
entering Pizza Hut, KFC, McDonald’s and in various restaurants for foreign and intercontinental foods.

After the invasion of the Western culture through mass media, Indian audience started to realise the
impact of cultural imperialism. The audience and the government immediately try to obstruct all the
negative aspects of the Western influence after absorbing the positive ones. In 1991, the Vardhan Com-
mittee suggested only ten percent of the total time of the programmes should be foreign in nature and the
remaining should be nationalise in character — (Kumar. K. J, 2007). Later in 1995, Ram Vilas Paswan
Committee also highlighted about foreign programmes and their influence. It was clearly noted that based
on the recommendation of various committees, private satellite channels started to telecast programmes
with national sentiments. In satellite channels including STAR PLUS, several programmes put focus on
the culture of Indian families, and various other Indian social norms and issues. Even the hip hop Hindi
remix songs also started to convert into a nationalise one. It was a mark of ‘Indianisation’. Songs like
“Made in India” by Alisha Chinai put a mark of nationality on Indian remix song later A.R.Rahamann
remixed and composed the famous patriotic song “Vandaa Ma Taramm” which also reflects the nationality
and patriotism. The Indian producer on those days also produces Indian super hero like ‘SHAKTIMAN’
which was telecasted through a serial programme with a same name in Doordarshan. Cartoon channels
also started to present Indian cartoon characters like ‘Chota Bheem’ ‘Krishna’, ‘Tanali Raman’ instead
of foreign characters like Mickey Mouse or Donald Duck.
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CONCLUSION

The ideology reflected through the broadcasting of Indian television system is highly social and devel-
opmental in nature. The apolitical television broadcasting mainly focuses on the development of the
youth and the development of the society. The ultimate objective is the overall social development of
the nation. Television broadcasting has been widely used to bring social changes throughout the nation.
In this article, the wide discussion of the role of television in information dissemination, education
propagation, development of the knowledge society, creation of health awareness and the progress of
cultural promotion signify that television plays a significant role in various fields of social develop-
ment. The ideology of social development benefits the public of all classes of the Indian society who
decode information from television. Along with the entire society, the ideology of social development
proves highly beneficial especially for the growth of the children and the young adults. They are openly
receiving various data, information, knowledge and culture learning directly from the television which
helping them to develop in various ways. The ideology of social development in the field of television
broadcasting plays a vital role in the overall progress of the nation which transforming India into a new
modern society.
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ABSTRACT

In contemporary media-saturated societies, media exercise a considerable influence on every aspect of
our lives. The issues that reach public consciousness become significant and consequently exhibit more
potential to influence the public policymaking process. Advocacy journalism carries a great potential
to advocate human development issues to policymakers. This chapter reviews the role of advocacy jour-
nalism in human development journalism practices in a developing country such as Pakistan. It is not
a comprehensive survey of the factors associated with media coverage of human development issues;
instead, it offers empirical insight into the role of media in human development.

INTRODUCTION
The Millennium Development Goals (hereafter MDGs) identified certain human development spheres,
including human capital, infrastructure and human rights, that is necessary to raise the quality of life

(Bedrifiana, Martin, & Afiafios, 2021; Das, 2018). Scholars affirmed a critical role of media in achieving
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the MDG’s through adopting advocacy journalism practices (Kamboh & Yousaf, 2020). The advocacy
journalism paradigm suggests media coverage to immerse stories to aid human development goals through
fostering societal changes (ElAlfy, Darwish, & Weber, 2020). However, mainstream media coverage
remains limited in reporting facts instead of implementing advocacy journalism while covering human
development issues (Alvares, Cardoso, Crespo, & Pinto-Martinho, 2021; Charles, 2019). To embark
upon human development goals, a transformation of mainstream media journalistic practices has been
observed in the form of advocacy journalism (Williams Fayne, 2021). This paradigm has shifted the
locus of journalism from captivating sides to tap what creates news stories (Laursen & Trapp, 2021).
To this point, advocacy journalism revolutionizes the journalistic practices and necessities participa-
tion of the audience. Compared to the traditional media practices that are limited to reporting the mere
facts, this genre of journalism guides how to find and act-oriented engagement of the audience. In this
way, advocacy journalism serves as an alternative model of journalistic practices to enhance people’s
engagement in human development issues (Pearson, 2021). This emerging advocacy model gradually
counters mainstream media news values and influences journalistic practices. As such, the reliance of
the advocacy journalists moves into profoundly transformed journalistic practices focusing on human
development issues instead of objectivity (Charles, 2013). Previous understandings of the news values
in reporting human development issues are now in question. For example, do delineation facts in a news
story regarding human development can accomplish the objective of people engagement? Scholars (e.g.,
Charles, 2013; Pearson 2021) affirmed that advocacy journalistic arguably had shifted away from main-
stream media objectivity and new values into more ethical and action-oriented practices (Peuchaud, 2021).

In this standard, media plays an imperative role in the change and development of society by engag-
ing people with stories. Advocacy journalism encourages public participation, so it can be applied to
improve a country’s human development landscape. In this regard, Roger noted, “a participatory process
of social change in a society, intended to bring about both social and martial advancement (including
greater equality, freedom, and other valued qualities) for the majority of the people through their gain-
ing greater control over their environment” (Roger, 1978, p. 68). Several studies have acknowledged a
strong correlation between media and human development in societies (Lerner, 1958; Lerner & Schramm,
1967; Schramm, 1964). Some of these studies treat media as an independent variable that plays a crucial
role in development. The amount of communication correlates with the level of development in society
(Lerner & Schramm, 1967; Schramm, 1964).

In contrast, other studies outline that media were necessary to change the traditional values customs
of the traditional Middle Eastern societies. It was found that the traditional values and habits of these
societies were inconsistent with the Western-centered values; therefore, communication was an essential
factor to transform the values and bring them in conformity with the western values to make the devel-
opment process smoothly take place in these societies (Lerner, 1958). However, this Western-oriented
modernization paradigm failed to bring any significant change and bridge the gap in poverty in develop-
ing countries. Another reason was that development was not only based on amount and knowledge but
also ethos, values and religion. Therefore, new inclusive and participatory approaches such as Human
Development from 1990, the Millennium Development Goals (MDGs) in 2000 and the Sustainable
Development Goals (SDGs) in 2015 were introduced and propagated (UNESCO, 2015). Although
these studies have pointed out different reasons for the failure of the modern paradigm, however, these
all studies shared a common conclusion that the western paradigm of modernizing the underdeveloped
countries did not meet the desired targets and is dead (McAnany, 1978; Moemeka, 1994; Parker, 1978;
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Porat, 1978; Rogers, 1978). The modern paradigm failed because it was one way from, i.e., center to the
periphery, had inherent epistemological bias and intellectual ethnocentrism. Moreover,

ADVOCACY JOURNALISM

Advocacy journalism refers to the media practitioners’ active role in interpreting and participating in
the voices of marginalized groups and speaking on behalf of them (Charles, 2019; Laws & Chojnicka,
2020). In this sort of journalism, the journalist becomes the voice of those less representative people
in the mainstream media (Alvares et al., 2021). Hence, some media practitioners represent their issues
and intervene to protect their developmental interests for the reparation of power disparities in society
and media (Williams Fayne, 2021). This paradigm is derived from the “campaigner instinct” to endorse
standpoints that are characteristically below or untouched in the media coverage. For instance, people
with disabilities are less represented in the media. In comparison, advocacy journalists shed light on
their sufferings and issues (Fisher, 2018).

Similarly, media stereotyping towards several groups is an instance of media representation (Raza,
Zaman, & Iftikhar, 2021). Thereby, scholars have noted that the advocacy journalistic paradigm is con-
tradictory to the gatekeeping paradigm, wherein the concept of journalistic practices is directed by the
principles of objectivity (e.g., facts) (Alvares et al., 2021; Fisher, 2016; Peuchaud, 2021). In typology,
advocacy journalists work with the communities rather than only relying on the facts. Thus, advocacy
journalism encounter media routines through interpreting and representing the marginalized or less
representative groups.

Historically, advocacy journalism seems in an extent of research and is applied in a wide-ranging
setting (Charles, 2013). Primarily, specific attributes are devoted to advocacy journalism, namely; (1)
specific media reporting style, (2) subjective reporting of the story and (3) engagement of the audience
(Alvares et al., 2021; Charles, 2019). These attributes make advocacy journalism a form of journalism
devoted to promoting specific political, societal and community causes. Henceforth, advocacy journalism
has been deliberated as an opposing viewpoint of the objective media coverage model (Fisher, 2016; Laws
& Chojnicka, 2020). The traditional prevailing media journalistic routines are curious to find the facts
to remain objective. However, that legacy has been entirely shifted towards adopting new journalistic
practices whereby media coverage somehow becomes subjective by incorporating viewpoints of the less
representative groups (Laursen & Trapp, 2021). In this way, the detachment of the journalists with the
event has been rectified to foster social change.

The literature underlined that the dominant practices of journalism involved a dependence model
practiced by the news organizations (Fisher, 2016; Pearson, 2021). This dominant media content and
routines model is highly reliant on external factors such as governments or business organizations.
Therefore, such media practices have also been criticized owing to the anti-professionalism viewpoint
that somehow supports and watches the benefits of the government or business at the expense of critical
societal issues (Pearson, 2021). However, the neo-communication environment has facilitated advocacy
journalism due to its distinct base on several factors; (1) multiple information sources, (2) availability
of multiple free platforms such as digital media, and (3) emergence of the mindful audience (Charles,
2019; Laursen & Trapp, 2021). The aforementioned factors altogether promote advocacy journalism
beyond prejudice and merely enchanting sides. To illustrate, the audience has become more resourceful
in terms of cross-checking the facts and increasingly, social media usage is making them more aware
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of communal issues (Iftikhar & Yousaf, 2021). In this situation where the audience is more mindful,
advocacy journalism has emerged as a new phenomenon by becoming the people’s voice. Therefore,
the obstructive viewpoints about advocacy journalism to support the objectivity news media model are
also seemingly turn out to be a false dichotomy (Alvares et al., 2021).

Furthermore, Fisher (2016) also outlined aspects that can impact advocacy journalism’s outcome
(e.g., story). She noted that the advocacy stories are under certain conations that can be influenced
and become “understated” or “evident” because of organizational or individual situations. Therefore,
these conditions can contrarily shape journalistic advocacy practices in different regions of the world.
For example, in the global south, the dominant idea of advocacy journalism is resistance towards the
government. In contrast, a widespread practice in an authoritarian state is taking the side of the ideas
related to autonomy and human rights. Certain advocacy practices have been delineated in more detail
in the next section.

PRACTICES OF ADVOCACY JOURNALISM

Advocacy journalism is the most recent perspective among more inclusive and multidimensional ap-
proaches. It is “a broad church of subjective forms of reporting that promote social issues and causes”
(Firmstone, 2019, p. 714). In other words, it adopts anon-objective viewpoint to promote social issues with
a targeted purpose in mind. Media advocacy intends to increase coverage of social issues such as tobacco
and is a source of providing a platform to ordinary public voices (Stillman, Cronin, Evans, & Ulasevich,
2001). Waisbord (2009) categorized the advocacy journalism model into “advocate-journalist” and “civic
model of advocacy journalism” (p. 371). In the advocate journalist model, journalists speak on behalf of
voiceless and powerless segments of the society as a spokesperson to address inequality injustice for the
underrepresented segments of the society (Janowitz, 1975, p. 619). According to Janowitz, this model
is different from the gatekeeping concept guided by the spirit of objective criterion to choose news for
publication. In the latter, organized groups use the news media to get sufficient space and voice for the
issues vis-a-vis mobilization to get government attention to address the issues. However, the advocate
journalist model is not meeting its normative role in the developing countries owning to many reasons.
In Waisbord’s conception, “as long as [Global Southern] governments and politicians continue to wield
substantial power on press economies, news organizations are likely to act as vehicles for promoting
their political interests” instead of following the notion of “journalists as social mobilizers” (Waisbord,
2009, p. 374). Thus, owing to these pressures and compulsions, media in developing countries fails to
provide sufficient time and space to the issues of the voiceless ordinary public.

There exist different forms of advocacy journalism, including newspaper editorials. While establish-
ing a link between advocacy and editorial journalism, Firmstone (2019, p.8) reported:

Although editorial journalism can be considered as a specific form of advocacy journalism, it is rarely

theorized or empirically researched as such. Historically, editorial and advocacy journalism share an
ethos for journalism that endeavors to effect social or political change.
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ADVOCACY JOURNALISM PRACTICES IN PAKISTAN

According to the year 2019 Human Development Report, Pakistan’s HDI value for 2018 is 0.560 (in the
medium human development category), placing it at 152 out of 189 countries and territories and that
ranks it lower than all other South Asian countries (“Human Development Index”, 2019). This alarming
situation is constantly persisting, which is evident from the data in Table 1.4 that reveals that growth in
HDI value for the country has almost stagnated over the last five years.

However, despite this deplorable state of human development index, Pakistani print media keeps
providing precious space to political, showbiz and other such issues instead of becoming a voice for
the voiceless and marginalized segments of the society (Kamboh & Yousaf, 2020). Most of the media
content focuses on conflicts in society, conflicts among politicians, showbiz and other such issues and
neglect the human development issues at large such as education, health, environment, poverty (Hus-
sain, 2000; Umber, 1999). A most comprehensive study conducted to explore the editorial coverage of
human development and other issues concluded that print in Pakistan provides low to moderate coverage
to human development issues compared to other tissues (Kamboh & Yousaf, 2020). More precisely,
human development received (17.2%), (37.7%) on political issues, (30.4%), international relations
(30.4%)), security issues ((10.9% a