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ABSTRACT
- - Several school leavers and employable adults are either finding it
" difficult to secure employment or are laid off work for one reason |
. or the other. This paper examines the impact of entrepreneurship -
_education and demographic factors on the entrepreneurial
: intention among undergraduate students in Kaduna State
' University in Nigeria. The study adopted a survey research design.
The population of the study was 2430 third year students in
Kaduna State University and the sample size was 345. Both
descriptive and mulfiple regression analysis were employed in the
analysis. It was found that enirepreneurship education, religion,
gender, ethnicity, faculty of the student, and the number of
dependents on their parents huve statistical significant influence
on undergraduates’ intention to start up a business. It is therefore,
recommended based on the findings of this study, that Nigerian
© Universities should give adequate attention and consideration to
demographic ' factors,” especiully; religion, gender, ethnicity,.
“faculty of the student, and the number of dependents on their
) parents in the planning of entrepreneurship education
programmes to help enhance ¢ntrepreneurial intentions among
undergraduates. * - ' ' '
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INTRODUCTION
Entrepreneurship is a key vehicle for employment creation, creation of economic
wealth, and-an essential means of enhancing the innovation dynamics in the local,
regional and national economies and provides a satisfying and rewarding work:h}g life,
provides a flexible lifestyle and considerable business autonomy. It is becoming an
+ . Increasingly important career option for unemployed people, secondary school and |
. university graduates. At a national level, entrepreneurial activity contributes to
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prosperity, economic growth and development (Akanbi, Paul & Onyeama, 201 1; Talas,

Similarty, considerable efforts have been directed at entrenching entrepreneurship
education in higher education, as it has been advocated to play a significant role in
increasing the number of graduates in many counlries that seek 10 promote self or smiall
business employment as a realistic carcer option through developing their
catrepreneurship intention, which is basically a state of mind, which directs and guides -
the actions of the individval toward the development and the implementation of new
business concepts and a person's will 1o execute new venture formation behavior or
cxploit (Nabi& Holden, 2008). _ .
The rapid rise in the country's unemployment rate has becone a major source of
concern. Several school leavers and employable adults are either finding it difficult to
secure employment or are laid off work for one reason or the other. It is 1o longer about
going to scheol and graduating or learning a trade. but about how to face the realine nf
gradiating and joining the brigade of the unemployed with little hope of what the furure
holds. A career in entrepreneurship offers individuals with significant opportunities to
achieve independence, reap greater financial payback, create jobs and contribute to
economic growth and development of the nation (Tyagi, 2010),

Although entrepreneurship education has been adopted as one of the key instruments to
Increase the entrepreneurial atiitudes of patential entrepreneurs, the influential factors
that determine the individual's decision to start up @ venture are not explicit enough.
However, the expleining capacity of demographic characteristics on entrepreneurial
intention is rather limited (Lifi4n, Rodriguez-Cohard & Rueda-Cantuche, 2011). More
so, little is known about the actual impacts of entrepreneurship education programs on
developing enirepreneurial intention of students particularly inuniversities (Lee, 2006).
Considering the importance of entrepreneurshi p toschool leavers an dundergraduates, it
becomes important to understand the factors that affect their intentions 13 slart-up a -
business inthe future.

Number of individual facters was identified asmaj or motivators of a person's decision
to become an entrepreneur, These factors include; demographic factors, atlitudes,
-values and psychological factors, Furthermaore, personality traits and several additional
individual difference variables have been also found to predict entrepreneurship.
- -Demographic factors affecting entrepreneurship are age, sex education, work
- experience and role models. In addition, individual difference variables such as age,
gender, 2nd education can also impact on entrepreneurial behaviours (Ismail, Khalid,

134




Kodhena Business end Managemeni Review, Yol 3 Insee 7, December, 2016
Othman, Jusoff, Abdul, Mohammed & Sheikh, 2009).

Understanding the antecedents of entrepreneurial intention such ss dﬁngraph.ic-
;varizbles and entrepreneurship education, aliows teachers, consultants, advisors and
policy makers to get a clearer picture of how intentions are formed and how new venture
founders' beliefs, perceptions and motives impact the intent (o start & business.-
Investigaling the motives that drive graduating students to entrepreneutship is highly
significant given the importance of entrepreneurship to job creation and economic
growth (Wang, Lu & Millington, 2011; Zellweger, Sieger& Halter, 2011)

The aim of this paper is therefore to examine the impact of entrepreneurship cd:_:caﬁbn
and demographic factors on the entreprencurial intention among undergraduate
students in Kaduna State University in Nigeria. m = . il -y |
. Objectivesof the Study - - i

“Thespecificobjectives efthe study arc ol - = m

L Determine the relationship between demographic factors and entrepreneurial

intention amongundergraduate students in Nigeria.
ii.  Examine the influence of entrepremcurship education on entrepreneurial

intention among undergraduate students in Nigeria.

CONCEPTUALLITERATURE

Entreprencurial Intention ,
Entreprencurial intention which is definedas 2 decision to start or form ancw business

venture has bieen irivaterate to be a crucial predictor of future entreprenenrial behavior
(Krueger, 2007). This invariably means that, an individual may possess. the
characteristics of an entreprencur such as compstency and se!f-efficacy bul may not
- make the transition into entrepreneurship because of a lack of intention. Similarly,
entrepreneurial intention may be 8 desire (o create a new firm or a new value driver -
within existing organizations (Wu, & Wi, 2008). Quan (2012) argue that there ark two
types of entrepreneucial infention: The impulsive and the deliberate. Impulsive
entreprencurial intention can be refesred 10 as the desire to start up a new business
without realistic control of business resources which can be influenced by personal
- charscteristics, culture or demographic factors; Deliberute entrepreneunal intention on
the other hand refers to willingness of the individual to veature into business due to the
 feasibility ol entrepreneurial behaviors which usually relies on external resources such
as prior experience or network building. - -
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Demographic Factors and Entrepreneurial Intention

- The individual factors that motivate a person’s decision to become an entrepreneur have
also been examined (Verheul, Thruik, and Grilo, 2005; Ashley-Cotleur, King, and
Solomon, 2009). These can be categorized as demographic factors and psychological
factors and they include age, sex, education, and work experience (Isrnail, 2009;
"Kristiansen & Indarti, 2004). More so, females arc less likely to establish their own -
businesses than men (Verheul, 2005), while age is suggested as an imparfant factor in

. entrepreneurial intention. Research also shows that people mostly decide to astabhsh 5
their own firms betweenthe ages of 25-45 years old (Storey,2005),

Empirical studies also focus on individual background characteristics such as
education, pror experience in employment and eecupation of the parents to explain
entrepreneurial intention (Kristiansen &lndarti, 2004). There are, hewever, .
contradictory findings on educational level and entrepreneurial activity, According to
Bates, (1995) education has a positive impact on EI while Reynolds (1995), disagree
with this finding. On the other hand, when analyzing the entrepreneurship indicators,
Davidson (1995) find a positive relationship between factors of educational formation,
previous experience and growth aspirations, despite having also found entrepreneurs
with a low level of education. Similarly, household income, parental socio economic
race, religion and ethnicity have been suggested to significantly affect the innovative
- attitude ofindividuals (Gibson & Gibson, 2010; Clanrewaju, 2013).

Entreprenenrship and Entreprencurship Education

Schools have been suggested to play a major rele in shaping an individual's mind in

becoming an entrepreneur, Conceptually, entieprencurship education refers to the

. expert knowledge which instills in leamers the characteristics of risk-taking,
innovatien, arbitrage and co-ordination of factors of production for the purpose of
creating new products or services for new and existing users within human communi ch
(Minniti & Lévesque 20{}8 Naudé 2007).

Although, there are Himited number of studies which have examined the effectiveness of
entrepreneurship programs in enhancing self-employment, these studies are however
limited in scope and rather inconclusive in their findings. For instance, Peterman &
- Kennedy (2003), found that participation in an entrepreneurship program significantly
_increased perceived feasibility of starling a business among graduates. Furthermore,
“Verheul (2005) find that an additional year of education increased entrepreneurial

* profits by 5.5 percent in developing countries and 6.1 percent in developed countries;
which implies that returns o entreprenevrship education aré somewhat higher in
developed ‘countries. captivatingly the respondents with a Bachelor's degree and
' &
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- without any business degree were found more likely to view themseives as
Cnlrepreneurs as compared toindividuals with Master's degree or business degree These
findings point to the lack of enireprencurial orientation of formal business degree
- programs, Hence, wh en entreprencurship education is effectively and eﬂ‘icient]y taught
‘it has the capacity to propel self-employment which is capable. of acceleraling
susfainable growth and development, This is ¢vident in a number of developed nations
like Japan and America that utilized entrepreneurial education for improving their
human capital 25 opposed to the traditional approach of teach-and-listen approach,
whichis prevalentinthe developing third world nation, Nigeria inclusive.

THEORETICALLITERATURE ) :
The decision to become an entreprencur clearly falls inta the category of intentional
“behaviour. Similarly, the theory of planned behaviour is the main paradigm in the study
of intention (Ajzen & Fishbein, 1980; Ajzen, 1991; Krueger, Reily, & Carsrud, 2000;
Veciana, Apente & Urbano, 2005). It suggests three conceptually independent
" antecedents of intention, The first is the attitude toward the behavior, This refers to the
extent to which a person has an approving appraisal of the behavior in question. The
second prediclor of intention is the subjective norm, or the perceived sogial pressure to
perform the behavior, The third precurser of intention is the degree of perceived
behavioral control, which refecs to the perceived ease of performing the behavior.
Perceived behavioral control reflects past experience ‘as well a5 aniicipated
impediments and obstacles. The more favorable the aftitude and subjective nomm with
respect to the behavior, and the greater the perceived behavioral control, the stronger the
intention to perform the behavior. A Jater version of the mode! starts with the subjective
norm and represents the other two predictors as the perceived desirability and the
perceived feasibility of what is intended, with situational variables influencing the
transformation, Situational factors are highly important, because intent alone is a poor
predictor of actual entreprencurship behavior (Krueger, 2000), Ope study has found that
though 30% of those who claimed intent followed up during the subsequent four-year
period, only 8,7% actually entered self-employment, The theory of planiied behavigr
has been used in practical applications as well 2s in basic research (Krueger & Carsrud,
2000). Attitudes, religion and pender have been shown to explain about 50% of the
variance in intentions, and about 30% of the variance in behavior. These results com pare
favorably with trait measures, which typically explain about 10% of behavioral varjance
(Ajzen, 1991). These studies suggest that the greater the degree to which the bebavior
can be controlled, the greater is the influence of intent on eventual behavior. Thﬂl-genelnc
intentions model ' was elaborated into an explanatory model on which the questionnaire
was based, In the model, background varizbles about personality types (which stand for
he subjective norm in the theory of planned behavior) are viewed as influeneing the .
: ®
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perceived feasibility and the perceived desirability of entreprencurship. Since

subjective social norms in the theory of planned behavior have consistently been shown

to have weak explanatory power (Krueger, Reilly & Carsrud, 2000), subsitution by

personality traits or demography in which social norms are at least partially reflected

was expected o increase significance, Perceived desirability may be understood as

being composed of the attitude towards catreprencurship as supported by- the relevat

personality and demographic traits. Perceived feasibility expresses self-cfficacy as the

degree to which personality traits and other rescurces are perceived to match the”
requirements of building up and managing an organization. Together the two attitudes

constitute the entrepreneurial drive of individuals (Florin, Karri &Rossiter, 2007).

Empirical Review :

Despite the fact that entrepreneurship education has’ been suggested to curb

mnemployment rate as well as propel entrepreneurship behaviors' among individuals,

_there are however no consensus as to what factors determine entrepreneurship
iiientions: Tor fustance, Lithje and Tranke, (2003} fivestiguied dig dulepminunis wi

- entreprencunial intention among engineering students at Massachuselts Institute of
Technology (MIT). The findings show that personality traits, entrepreneurial attityde,
perceived barriers support factors were the promiznent determinants. Similarly, Wang
and Wong (2004) assessed entreprensurial interest among students in Singapore and the
results show that perceived risk and knowledge were significant indicators.
Furthermore, Giirol and Atsan (2006) studicd the determipants of entrepreneurial
characteristics among fourth year itudents from two Turkish universities, Their findings
suggest thal propensity to take risk, internal locus of control, higher need for
achieyement and innovativeness were the major determinants of entreprenéurial
intention amongst these shidents. : ]

In the same way, Wilson, Kickul and Marlino (2007) explored the role of gender and

self-efficacy as key determinants of entrepreneurial intentions. Their results indicated
that the effedts of eatrepreneurship education in MBA programs on entrepreneurial self
efficacy were stranger for women than for men. Also, Gerry, Margues and Nogueira
(2008) analyzed the entreprencurial potential of graduates at a Portuguese university
using multivariate statistieal techniques. Their findings suggest that gender, risk factors
and academic training had significant impact. Engle (2010) also carded out a
comprehensive survey among business students in twelve countries and the findings
suggest that social norms were a significant predictor of entrepreneurial intent in each
“Gountry, . : i :
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Also, Mahmud and Muharam (2014) examine the factors that influence eatrepreneurial
intentions among PhD students in a University in Malaysia. A survey data of 130 usable
questionnaires were conducted and the data were analyzed using SPSS. The findings
show a significant and positive relationship between attitude, subjective norm and
* perceived behavior control on entreprencurial intentions. In the same way, Asuo and
Kubasu (2014) examined the key factors that influence entrepreneurial infention among
students in a university in Kenya. By employing 326 university studenis whilst
examining the theory of planned behavior by Ajzens (1991), the results indicate thal
gender, having entreprencurial parents, subjective norm, perceived behavier control;
attitudes, favorable enviranmental conditions, and academic support were significant
determinants of entrepreneurial intention. \ -

" Ita, Singh and Adesola (2014), examined the factors that influence entrepreneurial
intentions among undergraduates of South-south and Southeast Nigeria. Surveying
_ 1,129 final year undergraduates from 15 universities in 68 departments plus four fovus
~xoups of 42 participants, the quantitative study found perscnal attitude, perceived
behavioral control and perceived barrier as most significant factors. Also, the qualitative
study find that people of Southeast Nigeria exhibited a peculiar flair for entrepreneurial

aclivities.

Talas (2013) investigate the influence of demographic factors on entrepreneurial
intention among undergraduate students, The study employed the logistic regression (0
andlyze the datz obtained from well-structured questionnsire administered to 6_38
students across 7 faculties. The findings suggest that the current faculty, type of high

-gchool anended and house hold income were statistically significant demographic
factors to be considered when exploring entreprencurial mtention.

In view of the foregoing, we find that empirical evidence nssessing ﬂ?e impact of
demographic faclors on entrepreneurial intention in Nigeria is rather Iu.nned, a_s.'mosl :
existing studies have focused on establishing the theory of planpet hehaviour within the
Nigeria context. This study therefore seeks to fill the gap in Iit'emmrc by providing

* empirical evidence regarding the link with respect toNigeria's environmental context.

METHODOLOGY SE 0y i e ,
This study adopted a survey research design. The data employed in this study was
obtained by the administering questionnaires fo third year undergraduates students
across 4 facullics(Social end Management sciences, Medicine, Arts and Sciences) in
s KaduﬁaSlateUniversity.'Ihe!ntalzuunxb;:rofthirdyearsmde};t.sasafv?l'!mthadamm _
- collected was 2430 (Kaduna State Univessity Academic planning division, 2016). ‘13:3
) ——— ‘ ' 139
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+_study decided to focus on third year students at the end of the second semester
. 2015/2016 session as they enroll for entrepreneurship course ‘during the session. The. -
-appropriate sample size was determined by adopting Lhe furmula be[ow as uscd in
(Talas,2013) ' .
o :. -t N-PZQ’_ L iz Be
- (N-DAEPQZ - =g
n=>sample size '
N= Population size here the number of students in three hundred Jevel at the end of
second semester for the periodunder review which is estimated at 2430.
' P=probability of the occurrence fora given event (03
0@=1-P;whichis(0.5) :
Z=the test statistic underthe (1 —) % significance level (1 96)

. d=the tolerance. In view of th:s, the minimum representative sample is calculated as
'F'n'l'ln“tr:

fz-ts_u}(q.s) (0.5)(196)*

=344.75
(2430-1)(0.05)%+(0.5)(0.5)(1.96)° : *

N =

345 usable questionnaires which exceed the objective minimum sample size were
transformed and coded to'a convenient computer-ready form. The number of
Tepresentative questionnaires was also determined based on the number of the students
at thc: corresponﬂmg faculuesumgsm:lpic random samphng approach

DATAPRESENTA‘I‘ION AND ANALYSIS i Y
The demo graphic pmﬂics of the raspondents are prcsemcd in tabfe 4, I

Tahle 4.1: Demograplnc I'mﬁles of the Respondents

ETR Variahles ’ - Fz:qnznzﬁﬂna-ﬁ'j Percentuye (%) Mean
Entreprencurial Iuiention ™ ° v 333 : Yer=200 No=143 D.602EE
"liz . i S S = S - -3 = 0.39713
1. Gonder .

Maule 2 1% - 568 0.56812

Female - - "= . 142 " 438 043188

A AgeGroup ° y i '
- < In-29 iy 34 BB 088114

' ELE PR . o LT} Q.86 0.09855

e oot © 42~ and sbove i O ) o oo
-4, 2 Ethnicity e o T 5
: - Hausa i i 159 . 4kg0 04898
et Yonbe - - b vt L | * B&Y 00433

- ighe, S e 17 .t AS3, 06870

- Otbers. = % 129 3139 93710
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8o, Varlables T s : .Fm]u:nq’ﬁ]\'-JdSJ_ Pergentags (%) Mean
Entreprencurial Inteation . s - = Yeml00No=l45. . - 0.60285
: s Ll ¢ ; , L0393 -
T TR Religion o | ‘o 5, ol k -
- Mutlim . o I -7 [P X ;1Y
Chrfstitn © i 167 - a5 : 04351
4 .+, Othen ) ol - B P s L - D473
5. - Parenis Level of Bdpeatton’ - < = - s, 1 7 L U SRR
Fritriary Sehool 27 3 782 00812
Secondury School &2 1797 <017
Bachelor Degres {24 T 3%e4 04347
Postgradunts B 25,51 03072
. Others 43 12.46 01
6 Moatbly fncome of lheHudor . . 7 ; ’
- l-'[nusthold[N] . L = = g "X i LI
Below 500,000 . 254 .62 - i 0.7362
l,om.ma,uw,nm 73 1 - 021
- - 3,080,000 and above ™ E | A RS Y.~ L 0nE
T .. Oecupatenof Head nl’hnnsdm!d el 3 ; . .
T Privale Sector gl . 19,71 ' 01971
Publie Sector - 130 17.68 : 0.3768
Seli Employed # 24358 02435
Unemployed 2 7.83 0.0783
Hetired 36 10.43 01043
b No, of Dependents for the Hend of Sousehold
Below3
35 106 07 9307
Aboves 106 3033 0303
133 - 3855 0:3655
5 Faeulty X “ .
Social Stieme . R [ 3130 03130
Medicing. - ; E 16 <@ 464 . 00464 -
Aty - 3 . 17 Y493 0048
Stimnces o R I 5913 05513
10 u]SRrrm!r s;hmmm - ; "z
Wsdmsezd B -7 28l : D251
Vacational Sebool ¢ vy & 48 0.0348
Public School  © - 157 5.5 04551
Privale Schocl . ) .- 2831 02531

Source: Field Sunrey, 2016

'I‘able4 1shows that ]96(56 8%) ofthe raspondems' are: ma]e smdeﬂes while 149{43 18)
are female students, This shows that majority of our respondents in the sample are male.
304(88.11%) are around -the ages 18-29 years; 34(9.86%) are between 30-41 and
7(2.02%) are aged 42years and above. As such, we can say that majority of our

 respondents are between ages 18-29 years. The profile also reveals that 169(48. 90%0}" g
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the respondents are Hausa by cthnicity and the second majority 129 (37.39%) belong to
other ¢thnic groups, 30(8.70%) are Yoruba and 17(4.92%) are Igbo by tribe.

‘As regards the parents’ level of education, the survey shows that]24 (35. 94%) of I.he
respondents have parents who have Bachelor degree as their highest level of education,
27(7.82%)) have parents with primary school leaving certificates',88(25.51%) have

. postgraduate gualifications and 43 (12.46%) :nd:cated “Others” implying that their
. parentshaveno formal educatlon <
108(31.30%) of the resmndents were em‘olled in faculties of Social and Management
sciences, 16(4.64%) were enrolied in faculty of medicing, 17 (4.93%) were students of
faculty of arts and 204(59.13%) were from faculty of sciences. Nearly 48.11% of their
houschold head were werking in the public sector or refired; while over 70% of
(73.62%) their monthly income was under N500,000. Before their undergraduate
education, nearly 52% of studenis were educated at either a public school ora science
pased secondary sumul ¥

REGRESSIONANALYSIS '

The researcher conducted a multiple regression analysis. This was done {o test
relationship among variables (independent) on the entrepreneurial intentions among
undergraduate students in KASU. The statistical package for social sciences (SPSS) was
applied to code, enter and compute the measurements of the multiple regressians for the
study,

" Themodel Specification is:

Y=p+p X+ ﬂ:x;‘f BXHp X+ BX+ lei TR+ X+ ﬁDX‘H{_BIDXlDJ— B X, te
Where Y is the dependent variable (entreprencurial intentions), X, is Entrepreneurial
* Education; X, is Gender; X,is Age group; X, is Ethnicity; X,is Religion; X,is Faculty; X;
is Secondary scliool type. X, is Parents level of Education; X, is Household Head
Monthly Income; X, is Occupation of Houschold Head and X, is Number of dependents.
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Table 4.2 Regression Analysis ;

Varabls - ° Coufficlents Standord Errer  futbls . Povalie
+Gender % -~ .. -besr4d . 00400919 -1506 0.0000%* .
Age Growp Ly L 0pMdi4ss T . 00253483 038 036l
Efnicity £ : Tl 003942 00176383 - -7.88  0.000**
Religlon T - 00267168 ° 228 0.023% -
Faculty Sl b 00373021 oongile - 409 © 0g00%e
Sec. School Type 00125515 0.0160671. 078 0435
Parcnt’s Level of Eduention . 0.0112098 .0.n82327 051 0.539
Household Head Mothly Income 0.004727 0.0177644 024 0812
Oceupation of head of hausehold 00027046 0.0143402 <156 0.064
Number of dependants , 0.0777882 0.0242529 ©oan 0.0014e*
Eot, Education : oo, 00796S40 . 0.0411435 565 . 0000
Constaot ; 1705413 000434 4208 0000
F(10,334) =1002.25 N

‘FrobF  #0.000 SR . m R .

Y -35613 A

AGLR'  =0.9442

Ming: 5+ L8

Table 4.2 shows the outcome of the regression analysis and the cxient 10 which
demographic factors influence entrepreneurial intention amongst undergraduate
students in Kaduna State University. The obtained R square (R 0.97 depicts that about
97% of the dependent variable is explained by the independent variables. Furthermore,
the table shows that there is 2 significant positive relationship between the facuity of the
student and entreprenenrial intention (§=0.0373;p= 0.000), and religion (§ =0.0608; p
=0.023). The study also found 2 significant relationship between Gender (B= -0.06037;
“p=0.000), nuyuber of dependents (3=-0.0778; p=0.001) and ethnicity (B=-0.1394;p=
0.000) and entrepreneurship Education (0.0796540; p=0.000) respectively. The other
independent variables including; Age group, Secondary school type, Parent’s level of
. education, Household head monthly income, Occu pation ofhead of househeld werenot
stalistically significant in influencing entrepreneusial intention as their p-valueswereall
- above0.05. : Y -

~ DISCUSSION OFFINDINGS .

" The study findings showed that entreprencurship education as & stati stically significant
positive relationship with entrepreneurial intention among undergraduate students, Tllne
obtained coefficient (0.07) implies that for every ! unit increase in entreprencurship
~ education, ‘entrepreneurial intention is expected o increwse by 0.07.5tatistically

significant positive relationship was also found between faculty of student and

- vl
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entrepreneurial intention, The obtained coefficient for “faculty” (0.037) implies that for

“every 1 unitincrease in Faculty of student, enlrepreneurial intention increases by 0.04.
Also, religion had stansncally significant positive relationship with entreprencurial
iniention, aceording to the result obtained; the coefficient of religion (.06} impliesthat
for every 1 unit increase inreligion, entrepreneurialintention increases by 0.06.

- According to the result of the study, gender was found to be statistically significant
{(negatively telated) in influencing entrepreneurial intention among undergraduate
‘students, The obtained coefficient for pender (-0.06) implies that for every 1 unit’
increase in gendes, enfreprencurial intention decreases by 0.06. Number of dependents

_ was found to be also statistically sigrificant (negatively) in influencing entrepreneurial

. intention: The obtained coafficients (-0.0778) implies that for every ] unit increase in
" number of dependents, entreprencurial intention decreases by -0.08, Similarly, ethnicity
mwns'. found to be also siatistically significant (negatively) in influencing entrepreneunrial

- dntention. . The obtained coefficients (-0.1394) implies that for every 1 unit increase in |

: e.ghmcltg,cnh'epraneunal intention decreases by -0.1.

CONCLUSION AND RECOMMENDATIONS
This paper ¢xamined the significant impact of entreprencurship cducation and
demographic variables on entrepreneurial intention among undergraduate students in a
Nigerian university ona multivariate framework using a questionnaire-based study was
conducted among 345 undergraduate students 4 facultics. The results of the study
.showed that ‘Students' current faculty, eccupation of household head, number of
dependent, cthnicity, religion and gender were statistically significant indicators,
Students’ faculty and religion had a positive impact on entrepreneurial intentions while
‘number of dependent, éthnicity, and gender bad a negative impact. For this reason, this
study concludes that men; Havsa ethnic group; students with parentsas public servants,
students in the faculty of aris and medicine and students with families of three or more
dependents are 1asshkelyto engagein em:'epreneuua] activities,

. Studies of entrepreneurial intentions can beused in boosting new business creations and
these findings can be used in dtrenpthening the theories surmounding entrepreneurial
_ intention. This study provides empirical evidence of the relationship between the
" demographic factors and entreprencurial -intention in Nigeria with respect fo
undergraduats sludams Thus, the research erconclude the existence that religion, -
" gender, faculty, occupatlc-n of households and the number of dependents have staustical
, slg;mﬁcanumpact on '.mde.rgraduales intentionto startup a busmcss :

Fy
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Tt is therefore, recommended that entreprencurship educators should devise bctter
- means of imparting specific emrcptmcurahlp education unto the under gracluates in the

" .. Nigerian universities such as; organizing practical talks by successful entreprerienrs
from different fields to shidents in all facullies, organizing mtreprencurshlp exhibitions

in the school and including excursion tours by students to business organizations in the
academic programme. Suecessful entrepreneurs that cut across gender lines should be
encouraged to serve as instructors and mentors to the students and also government and
other related institutions should make usc of the findings of this study in enhancing the
present entreprenewrship programmes to benefit from the potentials of undergraduate
students as well as the general economy of Nigeria, Based on the findings of the study, it
should, however, bz noted that the key demographic factors that influence the
entrepréneurial intention of undergraduate include; gendor, religion, ethnicity, faculty
of student and number of dependents on their parents, thus it is recommended that these
fuctors should be given adequate attention and consideration by Nigerian Universities in
the plenning of entrepreneurship education programmes in order to enhance
entrepreneurial intention among undergraduate students, * e !
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